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INTRODUCTION

ACT Government Design and Branding Guidelines




The ACT Government aims to represent itself and communicate with the community

as ‘one government’. Because of this, it is important that our brand also projects a ‘one
government’ approach. These guidelines have been developed to help ACT Government
directorates and entities ensure the brand is consistently applied to achieve a uniform
identity.

The ACT Government brand makes it easier for the public, visitors and investors to recognise the ACT Government’s
products, services and entities, and distinguish them from other levels of government, such as the Australian
Government, and from the private sector.

It reminds us that as public sector employees, we work for the ACT Government and ultimately the people of the ACT,
rather than for a division, unit or directorate.

Enquiries about the application of branding should be directed to the Chief Minister, Treasury and Economic
Development (CMTEDD) Communications team.

Corporate stationery and design services can be ordered/obtained through Publishing Services. CO N TACT U S

ACT GOVERNMENT EMPLOYEES

For enquiries please contact: Communications Division
Chief Minister, Treasury and Economic Development Directorate
CMTEDDCommsNetwork@act.gov.au

To obtain artwork templates, please visit the ACT Government
branding website (only available within the ACT Government
network) http://sharedservices/ACTGovt/Branding

For artwork preparation and production assistance contact
Publishing Services at Publications.act@act.gov.au

EXTERNAL SUPPLIERS
(MUST BE ON THE ACT GOVERNMENT CREATIVE PANEL)
For enquiries please contact your relevant
ACT Government project manager.
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GLOSSARY

BRAND/BRANDING

A combination of attributes that represents an organisation, product
or service, and portrays its identity. These attributes may include (but

are not limited to): the organisation’s name, visual identity, logo, values,
reputation, and relationship with its audience. B RAN D

VISUAL IDENTITY

A particular look and feel consisting of a combination of graphic elements,
typeface, colour palette and logo. These elements are used consistently to PERSONALITY REPUTATION
visually distinguish an organisation, product or service.

LOGO VISUAL IDENTITY
A graphic symbol or letterform that represents an organisation, product or 2 e - <
service. 77 [ crartic | cowarenay | nEmﬂﬁ:SHID
) MENT FEEL
Alogo is one component of an organisation’s visual identity, which is one o | '.‘ELE il SR Ve PRODUCTS/
o | N, i A A ALDIENCE
component of the organisation’s brand. \ / — SERVICES
_— P x,
& W f
GRAPHIC ELEMENT \ COLOUR

A particular visual element such as an image, colour, pattern or shape.

TYPEFACE
Another word for font.

CAMPAICN

A combination of creative materials designed and developed to advertise
something, drive awareness and achieve a particular goal. A campaign
should have a defined communications strategy, planning and evaluation
methods to determine its success and effectiveness.
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The ACT Government brand has been

ACT COVERNMENT & BRAND CBR Our loak and feel s shgned with the.
Canberra ‘city brand’, but also ensures that
both CBR and ACT Government continue

WHlCH BRAND SHOU LD YOU USE’? to stand and shine on their own.

START HERE

What are you promoting or communicating?

CANBERRA:

()

WELCOMED

in CANBERRA # #
g ity

[ W]

MEDIA RELEASE

B

CANBERRA:
LIVE

BUILDING A CITY
FOR THE FUTURE

THE CITY: As the city brand,
GOVERNMENT Brand CBR is appropriate for
audiences outside of Canberra.
- DIRECTORATE When the ACT Government is
- CORPORATION talking about the city as a place
- ORGANISATION to live, work, play, invest, do
- PRODUCT business, study or visit.
- SERVICE/INITIATIVE TOURISM / EVENTS / SPORT /
- PROGRAM RECREATION / BUSINESS / TRADE /
- CAMPAIGN INVESTMENT
USE THE
ACT USE THE
ANNUAL REPORT - 3 N ACT GOVERNMENT CITY CANBERRA
Ao s P BRAND BRAND sem s AEoNG
VOLUME Government L NATIONAL AND
PROCEED TO PG 7 SEE CBR BRAND -

OF THESE GUIDELINES CANBERRA
GUIDELINES

NEW AMBULANCE, ‘ NEW AMBULANCE,
J

FIRE & RESCUE STATION 3 FIRE & RESCUE STATION
OPENING 2016 A -4 OPENING 2016

@w @

act.gov.au act.gov.au
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ACT GOVERNMENT BRAND

HOW TO APPLY THE ACT GOVERNMENT BRAND

#IRE YOU PROMOTING A: YOU MAY BE ELIGIBLE FOR CO-BRANDING
:gg\G/i?\lll\lShz'ErchopponAﬂON OR AN EXEMPTION FROM THESE GUIDELINES
TR Y AUTHORITY CHECK THE EXCEPTIONS SECTION FOR CRITERIA (PG 20)

ARE YOU PROMOTING A: YOU MAY CONSIDER DEVELOPING A PROGRAM,
- (S:ilz/IVFI,iIIE(/:I;’\IROGRAM SERVICE, CAMPAIGN OR EVENT BRAND
: EVENT CHECK THE EXCEPTIONS SECTION FOR GUIDELINES (PG 26)

ARE YOU PROMOTING:

- OFFICIAL GOVERNMENT
COMMUNICA}I'ION

- MINISTERIAL/MUNICIPAL SERVICE

- DIRECTORATE NEWS/INFO USE THESE BRAND GUIDELINES

-INTERNAL COMMS

- GOVERNMENT PROJECTS

-COMMUNITY FACING COMMS

- GOVERNMENT INITIATIVE
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DESIGN
ELEMENTS
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LOGO

The ACT Government logo includes the ACT coat of arms surrounded by a circle with
the words ‘ACT Government’ beside or below the circle.

Awordmark has also been developed to accommodate situations where the logo’s
recommended minimum size can not be achieved.

The wordmark used in the logo should be unique, consistent and identifiable.
For these reasons the typeface chosen for the wordmark and directorate identifiers is

The ACT Government logo: Black

Inline

ACT

Government

ACT

Government
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not a common font. The logo and all directorate versions will be supplied along with this
guide. The logos supplied should not be modified in any way and directorates will not
attempt to generate their own version of the logo.

Asuite of working templates also accompany this guide. Please see Appendix 1 for
samples of the working templates.

Wordmark

ACT ACT Government

Government



LOGO: APPLICATION

COLOUR

The ACT Government logo should be used in black or white (reversed).

SPACING

The ACT Government logo should always have prominence over and above other images and graphic elements.

An isolation zone has been established to ensure that the integrity of the design is not jeopardised through crowding. The dimension ‘x”is equal to the height of the ‘ACT” and is an
applicable proportion at any scale.

This dimension ‘X’ is used to determine the isolation zone area.
| X

ACT -

Government

Health

MINIMUM SIZE

The minimum recommended size that the logo should be applied can be determined by the outside diameter of the circular element of the logo. The dimension should be no smaller than
15mm diameter. This recommendation applies to every design form, variation, and all applications of the ACT Government logo.

In situations where the minimum recommended logo size cannot be achieved the small wordmark version of the logo should be used. This wordmark is available as a graphic and should
be used no smaller than 18mm wide, or 100% of the supplied wordmark size, as shown below. This wordmark logo is available on the ACT Government branding website.
See pg 3 for details.

ACT

Government
ACT Government

15mm 18mm
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LOGO: REPRODUCTION

INCORRECT USE

2y ACT ACT

Government Government

Do not warp, twist or DO NOT change the ratio
distort the proportions of the logo elements

of the logo

X

)AcCT

overnment

DO NOT apply the
logo any smaller
than the recommend
minimum size

DO NOT rotate the logo.

x It must always appear
level or horizontal to the
layout.

DO NOT apply the DO NOT apply the
logo in low contrast logo over complex
situations backgrounds orimages

that diminish the
presence of the logo

ACT Government Design and Branding Guidelines

X

©)acr

DO NOT apply drop
shadows or similar
effects

ACT

s gt

x DO NOT blur the logo
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TYPE: PRIMARY TYPEFACE

MAIN
HEADINGS

HEADINGS

MONTSERRAT

LETTER WIDTH: 92%
LINE SPACING: TIGHT

Montserrat Light Montserrat Regular

ABCDEFGHIIKLMNOPQRSTUVWXYZ

ABCDEFGHIJKLMNOPQRSTUVWXYZ

Montserrat Semibold

ABCDEFGHIJKLMNOPQRSTUVWXYZ

SHOULD BE
ALL UPPERCASE

USE A COMBINATION
OF LIGHT &
REGULAR TO
CREATE
INTEREST.

PULL OUT TEXT/INTRO TEXT

Montserrat

LETTER WIDTH: 100%
LINE SPACING: STANDARD

Montserrat Regular
abcdefghijklmnopqgrstuvwxyz
1234567890

Montserrat Light
abcdefghijklmnopgrstuvwxyz
1234567890

Montserrat Semibold
abcdefghijkimnopqrstuvwxyz
1234567890

BODY COPY

Source Sans Pro

Source Sans Pro Semibold

ABCDEFGHIJKLMNOPQRSTUVWXYZ ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz abcdefghijklmnopgrstuvwxyz
1234567890 1234567890

Source Sans Pro Light

ACT Government Design and Branding Guidelines

Source Sans Pro Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqgrstuvwxyz
1234567890

IMPORTANT @

Montserrat is a free open
licence font and can be
downloaded from:
fontsquirrel.com/fonts/
montserrat

NOTE: All applications of
Monserrat should be modified
as per the instructions outlined
on this page.

A typesetting cheat-sheet is
available as a working InDesign
document and PDF . Please visit
the ACT Government branding
website to obtain a copy. See
page 4 for details.

NOTE: If your document will

be output as a Microsoft Office
file, please use the secondary
typefaces shown on the next

page.

12



TYPE: FOR MICROSOFT OFFICE AND ALTERNATE TYPEFACE USE

HEADINGS

ARIAL

Arial Bold
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqrstuvwxyz

Arial Regular
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijkimnopqgrstuvwxyz

When designhing
and outputting
in Microsoft Office, or when
the use of Montserrat/
Source Sans Pro is not possible,

use the recommended
secondary typefaces, Arial
(for headings) and Calibri
(for intro text/

1234567890 1234567890
BODY COPY

Calibri

Calibri Light Calibri Semi Bold

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopgrstuvwxyz
1234567890

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

ACT Government Design and Branding Guidelines

body copy).
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COLOUR PALETTE

A palette of colours has been developed for use
throughout all ACT Government print and digital
communications.

PRIMARY COLOURS

These colours are an important part of the brand and should be
predominant.

Light blue Violet
C:100/M:0/Y:0/K:0 C:89/M:100/Y:1/K:2
R:0/G:174/B:239 R:72/G:45/B:140

Charcoal Grey

Black 90% C:45/M:35/Y:46/K:3
R:146/G:148/B:135

ACT Government Design and Branding Guidelines

SECONDARY COLOURS

These colours have been chosen to complement the colours in the primary palette, and should
not dominate the primary colours.

For any one application, the primary colours may be used with no more than two secondary
colours to be used as highlights (this includes colours used in gradients).

Yellow Orange Red

C:15/M:13/Y:100/K:0 C:0/M:72/Y:98/K:0 C:0/M:93/Y:76/K:0
R:224/G:204/B:33 R:243/G:108/B:35 R:239/G:55/B:66

Green Aqua Pink Indigo

C:43/M:6/Y:100/K:0 C:100/M:0/Y:50/K:0 C:35/M:88/Y:0/K:0 C:98/M:100/Y:0/K:0
R:160/G:193/B:59 R:0/G:169/B:157 R:171/G:67/B:153 R:51/G:48/B:146

14



COLOUR PALETTE: APPLICATION

v

INCORRECT
APPLICATION APPLICATION

DO

Use up to two secondary
palette colours as highlights
in your document

Always use colours from
the primary palette as
the dominant colours.

These are what makes our
brand recognisable and
consistent.

Ensure colours are applied
to contrasting backgrounds
and are easily readable

ﬁ’:.\'ﬂ:}%b‘:-\lf_ Y EXPANDS
WITH 2l NEW BEDS

ANNUAL REPORT

2014-15

ACT Government Design and Branding Guidelines

OUR CANBERRA

LRIAEYTERLORY e

oy © !
AND GATEWAY  waee
URBAN

RENEWAL

" 7
@ I
" [Tt
on Cl e
T

A iy ang Gataway
Carritor urtan Tl

e
Ery

@ nc
L3

4 B Performance reporting

DO NOT

Use more than two
secondary coloursin a
document (this includes
use of gradients)

Allow secondary colours
to dominate/overpower

colours from the primary
palette

Apply colours to low
contrast or similar
coloured backgrounds

15



COLOUR: GRADIENTS

GRADIENT BACKGROUND

Gradient colours can be created using any two similar colours from the primary and secondary colour palettes.

For any one application, only one gradient may be used as a highlight or to add interest to a background.

PRIMARY GRADIENT
Pink/Violet

0000

ACT Government Design and Branding Guidelines
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BACKGROUND GRAPHIC

BACKGROUND GRAPHIC

The angled gradient background can be used to add interest to a layout and can be
coloured using gradients made up of any two similar colours from the primary/secondary
colour palettes. This graphic can be used vertically or horizontally, may be rotated and
can also be turned into keylines or used to separate images as shown on the next page.

Vector versions of
this graphic can be
obtained from the
ACT Government

branding website .
See pg 3 for details.

ACT Government Design and Branding Guidelines

IMPORTANT

You may apply different treatments to the
background graphic.

Forexample:
» Applying keylines and duplicating the graphic
(keep keylines light: 0.5pt on A4 and DL documents, 1pt on A3 documents)

» Using the graphic to separate or highlight images
» Using a flat colour behind it

» Rotating the graphic or moving the arms on the tangent to create wider/
narrower rays

» Moving the focal point’s position on the page

Please ensure to keep the focal point of the graphic (where
all the tangents meet) visible on the page as shown below
and on the next page.

EXEMPTIONS &
CO-BRANDING

17



BACKGROUND GRAPHIC APPLICATION EXAMPLES

@ aa

SAMPLE
DOCUMENT ﬁ(__T
SUBHEAD

ACT

Using the

graphic as DOCUMENT
keyllnes SUBHEAD

Using the
graphic to
separate/
highlight
images

2016-17

ACT BI%JDG 3]

EXEMPTIONS &
CO-BRANDING

ACT Government Design and Branding Guidelines 18



EXCEPTIONS &
VARIATIONS

- EXEMPTIONS

- CO-BRANDING

- DIRECTORATE BRANDING

- PROGRAMS, SERVICES, CAMPAIGNS
& EVENTS

ACT Government Design and Branding Guidelines



EXCEPTIONS & VARIATIONS > OVERVIEW

See page 5
for a glossary of
terms used in
this section

MANAGED EXTERNALLY TO ACT GOVERNMENT

INITIATIVES

EXEMPTION CO-BRANDING

YOU MUST
APPLY FOR
CO-BRANDING
see pg 24

YOUMUST
APPLY FOR
EXEMPTION
see pg 24

CAN BE VISUALLY INDEPENDENT OF ACT GOVERNMENT BRAND GUIDELINES

PROGRAMS/
SERVICES/
CAMPAIGNS/
EVENTS

MANAGED WITHIN ACT GOVERNMENT

DIRECTORATES

MUST ADHERE TO
ACT GOVERNMENT
GUIDELINES

» ACT Government
Brand Guidelines do
not apply, however all
collateral must include
the ‘aninitiative of ACT
Government’ logo as
outlined on pg 26.

» May have own logo, fonts
and colour palette, however
logo must always appear
in a lock-up with the ACT
Government logo.

» ACT Government Brand
Guidelines do not apply.

» Logo lock-up may be
requested from ACTPS
Publishing Services.

» May have own website,
however must adhere to
the ACT Government Single
Public Facing Website
guidelines. Contact us for
more information (see pg 4).

» May have own logo,
fonts and colour palette,
however must include the
ACT Government logo on
all collateral as outlined on

pg 26.

» May not have own
website, however may
have own page on an ACT
Government website.

» May use their own logo on
internal communications.

» Must use the ACT
Government logo
on external facing
communications.
See pg 25 for details

ACT Government Design and Branding Guidelines
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p .
EXEMPTIONS campalgns & events

do not need to apply

EXEMPT ORGANISATIONS for co-branding.
o ) Programs can be visually

Some organisations are clearly independent of government and independent from the

should maintain their integrity as separate entities, The ACTPS ACT Government brand,

Brand Guidelines do not apply to these bodies. provided they meet the

criteria and adhere to
Exempt organisations include: the rules outlined on
» All Statutory Authorities, including: » ACT Policing (AFP) Pg 26.
> ACT Civil and Administrative Appeals Tribunal » ACTEW Corporation

> ACT Electoral Commission » Canberra Hospital Foundation (including PatCH - Paediatrics at the Canberra

> ACT Insurance Authority Hospital)

> ACT Magistrates Court » Donatelife ACT

> ACT Supreme Court » Office of the Government Solicitor for the Territory

> ACTTAB » Solicitor General

> Auditor-General » Visit Canberra

> Canberra Institute of Technology

Organisations may also be granted exemption from the Guidelines
by the Head of the Public Service. Please see the
> Office of the Legislative Assembly pg 24 for information about applying for exemption.

> Director of Public Prosecutions

> The ACT Human Rights Commission If your organisation is not listed above and has received exemption, or you believe you
are exempt because of your position as a statutory authority, please contact CMTEDD

> The Public Trustee Communications (see pg 3).

ACT Government Design and Branding Guidelines 21



CO-BRANDING

ORGCANISATIONS WITH CO-BRANDING APPROVAL

Government agencies wishing to develop their own logo to
use with the ACT Government logo must apply for co-branding
approval. Please see page 24 for procedure required to gain
co-branding approval.

The following have been granted approvalin this regard:
» Access Canberra

» ACT Academy of Sport

» ACT Emergency Services Agency (ESA)
» ACT Parks and Conservation

» ACT Public Schools

» ACT Revenue Office

» ACT Teacher Quality Institute

» ACTION

» Australian Capital Tourism

» Capital Linen Service

» COMPASS - Health Directorate

» EPIC

» Gambling and Racing Commission

» GIO Stadium

ACT Government Design and Branding Guidelines

Programs, services
campaigns & events
do not need to apply
for co-branding.
Programs can be visually

independent from the
ACT Government brand,
provided they meet the

criteria and adhere to

the rules outlined on

pg 26.

» Land Development Agency

» Libraries ACT

» Manuka Oval

» National Arboretum Canberra
» Stromlo Forest Park

» The Canberra Hospital

» The Cultural Facilities Corporation,
which includes co-branding with:

> The Canberra Theatre Centre
> The Canberra Museum and Gallery (CMAG)
> The Nolan Collection Gallery @ CMAG

> The three historic sites managed by the corporation: Lanyon, Calthorpes’ House and
Mugga Mugga

» Yarralumla Nursery.

In some circumstances, it may also be necessary for other exemptions to be granted. For
example, the Health Directorate has been granted approval to use the term ‘ACT Health’.

If you have received co-branding approval and are not on the list above please contact
CMTEDD Communications (see pg4).

22



IMPORTANT
CO-BRANDING: LOGO LOCKUPS B v houid

only be created once
CREATING AN ACT GOVERNMENT CO-BRANDED LOCKUP the organisation has

gained co-branding

Government agencies wishing to develop their own logo to
use with the ACT Government logo must apply for co-branding
approval. Please see page 24 for procedure required to gain
co-branding approval.

approval from the
Head of Service.

| * |
|
|
|

| The secondary logo should be no bigger than 90% of the ACT Gov logo
ACT X _ _____SECONDARY and aligned with the centre vertical axis as shown.

Government The secondary logo should not visually dominate the ACT Gov logo.

Please observe ACT Gov logo Add a 0.5pt black keyline to separate the two logos
guidelines as outlined on pg 8

of this document

EXAMPLES OF CO-BRANDED LOCKUPS

KNI

CANBERRA

ACT Accesg"-,

Government Cal‘lbel‘l‘a_ °

GAMBLING
ACT D
Government RACING

COMMISSION

Government ‘
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CO-BRANDING & EXEMPTION: APPLICATION PROCESS

PROCESS FOR APPLYING FOR CO-BRANDING OR EXEMPTION

To be considered for co-branding or exemption, the organisation’s
Director-General must seek approval from

the Head of the ACTPS, who will consult the Chief Minister

for final approval.

Co-branded or stand-alone social media accounts and websites may only be established
by government entities who have approved co-branding or branding-exempt status.

Criteria for co-branding or exemption

Address all criteria that apply in a brief from your Director-General to the Head

of Service. CMTEDD Communications will coordinate all co-branding or exemption
applications. Please liaise with your Communications Unit for guidance regarding the
process within your directorate.

1. The brand is used in a commercial operation and essential for marketing activities.
2. Statutory Authorities that operate independently from the ACT Government.

3. Demonstrated brand equity within a particular community e.g. school community.
4. Destination marketing.

5. Reliance on charitable donations and currently on the Deductible Gifts Register.

Contact us for more information about co-branding or branding exemptions.
See page 3 for details.

ACT Government Design and Branding Guidelines
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DIRECTORATE BRANDING

The ACT Government logo represents a single, recognisable brand and fosters our ‘one
government’ approach. The ACT Government logo must be used on all external focused
communications and all communications where two or more directorates are involved.

Directorate logos (shown below) may be used for internal communications.

ACT

Government

Chief Minister, Treasury and Ac T

Economic Development Government

Chief Minister, Treasury and
Economic Development

Government
Community Services ACT

Government

Community Services

ACT

Government

Environment, Planning and ACT

Sustainable Development Government

Environment, Planning and
Sustainable Development

ACT Government Design and Branding Guidelines

ACT

Government
Education ACT
Government
Education

ACT

Government
Health ACT
Government
Health

ACT

Government

Territory and Municipal Services ACT

Government

Territory and Municipal Services

ACT

Government

Justice and Community Safety ACT

Government

Justice and Community Safety

25



PROGRAMS, SERVICES,
CAMPAIGCNS & EVENTS (PSCE)

This section is intended to allow some flexibility for certain
ACT Government programs to create their own identities outside
of the ACT Gov look and feel.

Programs, services, campaigns & events (PSCE) do not need to apply for an exemption
or co-branding. PSCE can have their own logo, look and feel that is independent of the
ACT Government brand, provided they meet the following criteria and adhere to
the guidelines outlined below.

CRITERIA
A Program, Service, Campaign or Event:

» should be aimed at audiences outside ACT Government (external communications)
» should have a life span and dedicated funding of 6+ months

» should comply with the Government Agencies (Campaign Advertising) Act 2009,
specifically: Only policies or programs underpinned by legislative authority,
appropriation of the Legislative Assembly or a Cabinet decision which is intended
to be implemented should be the subject of an advertising campaign.

» aligns with Directorate priorities and Budget Outcomes

» should have a completed and approved strategy in conjunction with the
Directorate’s media and communications team.

See page 2
for a glossary of

terms used in
this section

ACT Government Design and Branding Guidelines

What is not recommended to be
categorised as a PSCE for branding purposes:

» Internal facing communications for audiences within ACT Government

» Communications activities to communicate Policy or Policy Proposals

» Listing of services (including directories or calendar events)

» Standard, operational communications (such as corporate banners,
annual reports or organisational charts)

Recommended approvals/endorsement

» For an accepted PSCE brand, work with your Directorate communications team to
ensure the above listed criteria are met.

In addition, endorsement to create a new brand should be gained from the Director
(orequivalent) of your Directorate’s media/communications business unit.

» For quality control purposes, the final PSCE brand design should also
be endorsed by the Director (or equivalent) of your Directorate’s media/
communications business unit.

PSCE GUIDELINES
Program, Service, Campaign or Event branding:

» Can have own look and feel, including own logo and fonts.

» Must clearly include the ‘A program of’ ACT Government logo (or one of the
alternative approved variations shown overleaf) on all collateral (as shown on
page 27).

» Cannot have its own website, but can have a page on an existing ACT
Government website.

» Must be accessible and meet WCAG 2.0 AA accessibility requirements.




PROGRAMS, SERVICES,
CAMPAICNS & EVENTS (PSCE) contact CMTEDD

Communications if

you are unsure of the

appropriate logo to

apply. See pg 4
for details.

SPONSORED BY / SUPPORTED BY / PROGRAM OF / INITIATIVE OF

Variations of the ACT Government are available to highlight the ACT Government’s involvement through in-kind support, financial assistance or
sponsorship.

The approved variations to the logos are ‘Sponsored by’, ‘A program of’, ‘Supported by’ and ‘Initiative of”. These variations have been produced in a
range of formats for the ACT Government logo.

SPONSORED BY

» Applied in situations where the
ACT Government enters into a
sponsorship agreement for a

particular event/program or initiative.

Sponsored by

ACT

Government

SUPPORTED BY

» Appropriate when the ACT
Government offers a grant, in-kind
support, seed funding or other
assistance towards an event,
program or initiative without entering
into a sponsorship arrangement.

Supported by

ACT

Government

ACT Government Design and Branding Guidelines

A PROGRAM OF

» Applied to represent a program or
service of the ACT Government that
may or may not have its own visual
identity.

A program of

Government

INITIATIVE OF

» Applied in specific situations where

an initiative is conceived, initiated

or driven by the ACT Government

but where the management,
administration or control of the
initiative is not necessarily the overall
responsibility of the ACT Government.

Initiative of

ACT

Government

27



PROGRAMS, SERVICES,
CAMPAIGCNS & EVENTS (PSCE)

ACT GOVERNMENT LOGO INCLUSION:
EXAMPLES OF APPLICATION

Cre Wningarth 5t B Blacimend Ten
Maigar ACT 21T

Prone: [02]6261377

Fa B2)RE5 1206

Entrance

Sighage

ACT
hild
Development
Service

Community Paediatric and Health Care Service
A program of

A pogam of
ACT ACT
Community Paediatric and Health Care Service SINET, Central Administration 02 62051277
A A% child development@act gov.au

! ACT
;E :.: '3.:‘5'; Chlld Intake 02 6205 1246

The Child Development Service is located

v
+  Development
ps . at the Cnr Weingarth Street and Blackwood

Terrace Holder ACT 2611
vt

Client & Visitor Parking

Providing assessment and referral for
children 0-6 vildren up to PO

8 years with complex needs who have
not had a previous diagnosis.

Letterhead

i/childdevelopmentservice

Postcard

ACT Government Design and Branding Guidelines



PROGRAMS, SERVICES,
CAMPAIGNS & EVENTS (PSCE)

EXAMPLES OF A SUITE OF COLLATERAL BRANDED
WITHIN THE ACT GOVERNMENT GUIDELINES

ACT PUBLIC SERVICE AWARDS 2017

Postcard

WHO Wl I—L YOU Tfltj‘:iﬁ:lnda::non
NOMINATE IN 2017? a

s who've
o

NOMINATIONS CLOSE 19 MAY

2017 ACT PUBLIC SERVICE
AARES COR EXCELLENCE

2017

ACT PUBLIC

SERVICE

AWARDS
FOR

EXCELLENCE” Web
assets

ACT Government Design and Branding Guidelines

2017.; ACT PUBLIC SERVICE
_AWARDS FOR EXCELLENCE

Wi vou
NOMINATE?

Nominations close 19 May

Visit act.gov.au/actpsawards to give a colleague
or team the recognition they deserve.

29



PROGRAMS, SERVICES,
CAMPAIGNS & EVENTS (PSCE

EXAMPLES OF A SUITE OF COLLATERAL BRANDED
WITHIN THE ACT GOVERNMENT GUIDELINES

RED FRAMEWORK REBRAND
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Overview 1SSUES
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2 sources

ployees
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PROGRAMS, SERVICES,

CAMPAIGCNS & EVENTS (PSCE)

EXAMPLES OF A SUITE OF COLLATERAL BRANDED
WITHIN THE ACT GOVERNMENT GUIDELINES

ACT GOVERNMENT EMPLOYMENT PORTAL

YOLR

EMPLOY MENT
RIGHTS. CONDITIONS
AND OBLIGATIONS,
ALL IN THE
COMNE FLACE

Thit s ool ot o i A
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1]

EMPL

RIGHTS

AND OBLIGATIONS.
ALL IN THE
ONE PLACE

g o, s v i 1 Tal

g s f v o i 4

EMP EF
RIGHTS. CONDITIONS
AND OBLIGATIONS.

|
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PHOTOGRAPHY
pHOTOG RAPHY STYLE SHOULD BE BEAUTIFUL,
EMOTIVE, POSITIVE.

FULL COLOUR
PEOPLE FOCUSED.
DIVERSE.

e/ 3

s |
o

ACT Government Design and Branding Guidelines 34



5 LAYOUT

| LAKE BURLE

A: STATIONERY

B: PUBLICATIONS
C: WEB & DIGITAL
D: INFOGRAPHICS
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KINGSTON FORE
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LAYOUT > STATIONERY: LETTERHEAD

Please contact ACT Government Publishing Services at Publications.act@act.gov.au for artwork preparation.

b m e m e m e m— oo — oo 210MmM=== === - - e m e e m e m e m oo Bl
1I5mm  23mm R
ettt - Directorate
T T
S | letterhead example.
5 I i
S ‘ Logo sizing and
! ositioning should
ACT Government Logo ﬁ%} ACT | P 9
or Directorate logo: &ﬁ Government I be as shown
I
inline black ‘ on left.
I
I
| ACT
I Govenment
| Chiof Ministes, Troasury and
I Ecomomic
l
I
I
I
I
l
I
I
I
I
e
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
I
! Chief Minister, Treasury and Economic Development
Line 1: Directorate name : 5RO Ban 158 Canbetra AT 2601 | phone: 132 381 | act.gov.au
rce Sans amie - 70% blac
Source Sans Pro Semi-bold l),p[ ‘ 70% black ' Chief Minister, Treasury and Economic Development :
Line 2: address ‘ phone ‘ website GPO Box 158 Canberra ACT 2601 | phone: 132281 | act.gov.au |
Source Sans Pro Light 12pt (13pt leading) | black I
1

———-

15mm
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LAYOUT > STATIONERY: BUSINESS CARD & DL ENVELOPE

Please contact ACT Government Publishing Services at Publications.act@act.gov.au for artwork preparation.

€ T
ACT Government Logo or Directorate logo: 5 !
inline black ACT 1 Directorate

Government | |ogo may
Line 1: Source Sans Pro Semi-bold 10pt | 70% black Longfirstname Longsurname | Job title E) be Used N
Line 2: Source Sans Pro Semi-bold 8pt (10pt leading) | black [ Recruitment Services | Shared Services | place Of ACT
1 7.q NS i ( tleadinge) P T (02) 0000 0000 | M 0400 000 000 | F (02) 6200 0000 .

‘L\jes 3-T: So>urc& Sans Pro L\ghtSp.t (10pt \ek’umxg, | black AAddress \ineonle | ' Government
(descriptors: Source Sans Pro Semi-bold | black) Address line 2 ! |

o1 E longfirstname.longsurname@act.gov.au | act.gov.au | OgO

&l !

e T 90MM === === e e e e -

ACT Government Logo or Directorate logo:
inline black ACT funclaimed please return to

GPO Box 158 Canberra ACT 2601
Government

Address:
Line 1: Source Sans Pro Light 6.5pt | black

Line 2: Source Sans Pro Light 7.5pt (10pt leading) | black
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LAYOUT > STATIONERY: MINISTERIAL LETTERHEADS

Artwork templates are available from the ACT Government branding website. See pg 3 for details.

[ # B
3‘-?"'“ ANDREW BARR i1.2

s 'CHIEF MINISTER
etk Tresarar
) ANDREW BARR rL2 e b e MEDIA ALERT
Header and footer will be CHIEF MIMISTER
supplied with templates

Heading - arial 14pt (single spacing and bold sentence case)

Treseursr
Minkber for Economic Dewelopmenit Fist paragaph en i a1 pt with sinle spcing and bld)
Hiretar for Lirban Renswal Rest ofthe et (Clll 1 ont withsinge spaing)
Minkeber for Tourism and Events st goes e i

B oG E—

Onasin asing ki, and

Mammber for Mok o dashn.

Statament enés

L
£
Heading: Arial | 14pt | Single spacing +—————————— Heading - arial 14pt (single spacing and bold sentence case) AP AR FAP R
s S -
First paragraph: First (text is in Calibri 11 pt with single spacing and bold) [rivtot yeilior=ig el
Calibri Bold | 11pt | Single spacing Rest of the text (Calibri 11 font with single spacing)
o . MEDIA RELEASE
Body text: Calibri | 11pt | Single spacing +——————————List goes like this:
* Dfnhawjkbfwejkbf ncwdjkfnjkl djaskidj; Heading - arial 14pt (single spacing and bold sentence case)
« Dhasjkh jdkasind djaskin; and [
- Najtsnk drasiildn. Pereri A P ——
Statement ends
Media contacts: Name Surname T (02) 62222222 M 0400000000 name@act.gov.au ANDREW BARR 12 sutementends
CHIGE MINISTER
e s e Sumame T 021622222 0600000 e
Minster for Econamic Deveoment
Ve o T e
[E— MEDIA RELEASE
Heading - aral 14pt (single spacing and bold sentence case)
-
o mam b v sk
PR— @
e P 53205 0 v s ok
f——
ACT LECIZLATIVE ASSEMBLY oyl
Header and footer will be Phore (02] 6205 008 Ervall Earriact goved et
supplied with templates Weasartas [ arcrowserias e sy
Woisras  [Jaonseon
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LAYOUT > EMAIL SIGNATURES

Untitle

Adobe PDF

Options

Format Text

| Message { lnserl Menus

°;$ ot Calibri (Bo ~ |11~ -
23 Copy o

- Format Painter “| B I U H -a- ”*

Clipboard fa | Basic Text fa | Names

Paste

=& jaDm L v

Address Check Attach Attach Business Calendar Signature

Book MNames |

All text:

Calibri 9pt

Colour: Grey (R: 89, G:89, B:89)
First name Surname | Title

Phone: 02 6222 2222 | Email: name@act.gov.au

Department | Directorate Name | ACT Government

Address, Suburb | Postal address, Suburb ACT 2601 | act.gov.au

1st Line: (Bold) Name | Title
2nd Line: Phone | Email
3rd Line: (Bold) Department | Directorate | ACT Government
4th Line: Address | Postal address | website

| » &0

Al
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LAYOUT > PUBLICATIONS & COLLATERAL

BUDGET 2017 COLLATERAL SUITE

@) Ac

BUDGET
201

Lo A A
BUDGET PAPER 2: BUDGET IN BRIEF
) Budget Paper 2: Budget in Brie!

o e e ey o ey s
L g g £ g 7

it by B e ritory

BUDGET

201617

ACT Government Design and Branding Guidelines
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LAYOUT > CORPORATE BROCHURES

A4 COVER EXAMPLES

Government

SAMPLE
DOCUMENT

SUBHEAD
2016-17

ACT Government Design and Branding Guidelines

ACT

SAMPLE
DOCUMENT

SUBHEAD

SAMPLE
DOCUMENT

SUBHEAD

INTERNAL SPREADS @

A typesetting cheat-sheet is
available as an Adobe InDesign
document and PDF. Please visit
the ACT Government branding
website to obtain a copy. See
page 4 for details.

Please refer to
ACT Government
brand colour
palette (pg 14)
and apply text
styling as outlined
on pages 12-13.
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LAYOUT > CORPORATE BROCHURES INTERNAL SPREADS @

A typesetting cheat-sheet is
available as an Adobe InDesign
document and PDF. Please visit
the ACT Government branding
website to obtain a copy.

See page 4 for details.

DL BROCHURE COVER EXAMPLES

Government

SAMPLE
DOCUMENT

T SUBHEAD
2016-17

SAMPLE
DOCUMENT

AD

SAMPLE

DOCUMENT

SUBHEAD
2016-17

©ra

SAMPLE
DOCUMENT

SUBHEAD
2016-17
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LAYOUT > INTERNAL SPREADS

EXAMPLES OF HOW THE ACT GOVERNMENT BRAND MAY BE APPLIED TO DOCUMENT LAYOUTS

OVERVIEW
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TYPE-SETTING

A typesetting cheat-sheet is available as an
Adobe InDesign document and PDF. Please
visit the ACT Government branding website
to obtain a copy. See page 4 for details.
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LAYOUT > COMMUNITY NEWSLETTER TYPE-SETTING

A typesetting cheat-sheet is available as an

EXAMPLES & VARIATIONS FOR DIFFERENT REGIONS/CATEGORIES Adobe InDesign document and PDF. Please
visit the ACT Government branding website to

obtain a copy. See page 4 for details.

OUR
CANBERRA

PLAY TIME ™

IN THE SHADH Er R NEW SOUTHSIDE
T B it g DOG PARK

Srtmay e s g

THROSBY LAND [ R : : -
- READY EARLY ~Ji8 o .
L f - Z

:
UPCRADES % pidyrbrenle
WV & | femmmmee St
POND DISTRICT -

PARK

A Dk S DM g e o s e ]
st s Waniiais Lol o FRRRLATEST

o s 12 i a st e

T e
S Srshemieante, ap s s e 1k
TSRS S SIS oot et P

CHIEF s S - ., JHIEF
MINISTER, R ; 'INISTER,
ANDREW ] ; - e __JHDREW
BARR - 2 e S ARR

B e e

0¥ a8 SUSmninmTTma

MESSACE
FROM THE

¥ & CEEIASIIIUNSUSIIN
CHIEF

Civic, Inner North and
Inner South
MINISTER,

s:ggzw : . Tuggeranong

Gungahlin

Woden, Weston Creek
and Molonglo

Belconnen
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LAYOUT > ANNUAL REPORTS

2016 concept
shown here.
Updated design

COVER DESIGN

Artwork templates will be updated annually and will be made available to Directorates.

ANNUAL
REPORT

s

TRANSMITTAL
CERTIFICATE

ORCANISATION
OVERVIEW & PERFORMANCE

ACT Government Design and Branding Guidelines

and templates
will be provided
annually.

: L .au o = = .m
ANNUAL P 4 7 ANNUAL
REPORT . ] {  REPORT

ANNUAL
; ‘l REPORT

Directorates
each have
unique feature
colours, icons
& imagery for
their reports.
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LAYOUT > ANNUAL REPORTS

INTERNAL PAGES
Artwork templates will be updated annually and will be made available to Directorates.

opportunities to learn

Section cover Back cover Front cover
T
I /
I
2 |
£ | -
k= A
o ! i
g w B.2 PERFORMANCE L OoamnyepmaTiomi E
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| -
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* bl A
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5 | Output poloyand saam e the Employes Assance Program.
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| H ONTO s e Gl bl bt wverseght aned e
| prowsod soctanatand pokcy ipporttome procus; v
AT Pubiie Sarvice Stratige Boas . untrga, R ———
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‘ i Aeprepesien in
CovemmiTary L L] L1 @l
o [~ S
Ours is a healthy ! -, / / Eemp— . ; e
| / [— o s e
and well edudPted | | Toal g P ™ e
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hi life | x r— e £ e
ighest expectancy ‘ - P 15 83
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2015 example
shown here.
Updated design

and templates
will be provided
annually.
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LAYOUT > WEBSITE DESIGN EXAMPLE

‘OUR CANBERRA’ WEBSITE HOME PAGE AND SUB-PAGES

OUR CANBERRA

MEWS & UPDATES FROM ACT COVERNMENT

scrapel med s e v upl berumet gl
T

s

LATEST NEWS

QUICK LINKS

B @ =ity

06000

bt ska | Digd NeualstarSubacapson | Walp | Secl M | Walesraa e v Eauriry
Fuacknch | Larguages| sttamap| xbiACT] Priacy | Caciammar| Copmght

ACT Government Design and Branding Guidelines

OUR CANBERRA

MEWS & UPDATES FROM ACT GOVERNMENT

LATEST HEWS

OUR CANBERRA

CENTRAL CANBERRA

50



LAYOUT > WEBSITE DESIGN EXAMPLE

‘ACT GOVERNMENT EMPLOYMENT PORTAL' HOME PAGE AND SUB-PAGES

(OO Lo . —

—

Managers Toolkit Shared Capability Framework

fnermes EMPLOYMENT PORTAL

ACT Government Design and Branding Guidelines
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LAYOUT > EMAILS

EMAIL HEADERS AND TEMPLATES
Please contact ACT Government Publishing Services at Publications.act@act.gov.au for artwork preparation.

ACT

Government

A MESSACE FROM
THE HEAD OF SERVICE

Colleagues,

Regards,

Kathy Leigh
Head of Service

Follow us on

n , m "@' WWwWw.act.gov.au

ACT Government Design and Branding Guidelines

13 January 2016

INTEGRITY
ON
N
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LAYOUT > EMAILS

EMAIL HEADER VARIATIONS
Please contact ACT Government Publishing Services at Publications.act@act.gov.au for artwork preparation.

————————————————————————————— 100pPX = = = = = = = = m m e ———— -

A MESSAGE FER@IM
THE CHIEF MINISTER

Andrew Barr

e — - - - - 200px —— - ===

A MESSAGE FROM

THE HEAD OF SERVICE

Kathy Leigh

A MESSAGE FROM
THE COMMISSIONER
FOR PUBLIC ADMINISTRATION

. Bronwen Overton-Clarke

ACT Government Design and Branding Guidelines

The purple
gradient is the
preferred colour for
standard emails.
Other colours from the

palette may be used in

special circumstances.

Contact us for details
(see pg 4).




INFOGRAPHICS
& ICONS



LAYOUT > INFOGRAPHICS

Infographics work well to communicate key messages simply, quickly and with
Mmaximum impact at a glance. In the ACT Government, infographics have been used
successfully in publications, online and in social media, to support a wide range of
communication strategies.

23, OOO o
AL peoble Rt

off road cycle -I-I 6 81 tnnn] more pathS

lanes
% soctal housing More than 2,300km of footpath

properties

Please refer to
ACT Government
brand colour
palette (pg 14) and

apply brand fonts/
text styling as
outlined on pages
12-13
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LAYOUT > ICONS

Icons used in ACT Government infographics are simple
and stylised. Most are glyphs derived from the typeface
‘FontAwesome”

FontAwesome is a free open licence font and can be downloaded from:
fortawesome.github.io/Font-Awesome

Please ensure any individually drawn icons align stylistically to the icons
shown on this page.
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FontAwesome

SUGGESTED ICON APPLICATION FOR ACT GOVERNMENT COMMUNICATION

Health
Education
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Justice & emergency
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glyph set

Municipal services
°
@ ! ] KX
Infrastructure & public housing renewal
Aasal
m™r Ll

Business & investment
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Community
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SOCIAL MEDIA SKINS

Co-branded or stand-alone social
media accounts and welbsites may
only be established by government

Social media platforms used by the ACT Government provide an
opportunity to display beautiful imagery within profile pages.

The type of imagery chosen to be displayed should be of high quality and relevant to ACT
Government projects and initiatives. There is also opportunity to display seasonal imagery, for
example an image of the fireworks around New Years Eve or the Civic Christmas tree during the
Christmas period. Images used within ACT Government social media platforms that prove to
be very popular could also be used.

Please contact socialmedia@act.gov.au to schedule in a profile banner change.

Itisimportant any proposed imagery is modified to fit each social media platform.
Image specifications are outlined below.

Examples
of seasonal/
promotional

social media
header
images.

RU @K? DAY

Thursday 10 September 2015

ACT Government Design and Branding Guidelines

entities who have approved co-
branding or branding-exempt status.

TWITTER
Twitter profiles make use of two images:

» Profile pictures and
» Header images.

Approved Government logos should be used for profile images, however header images
should be high quality and relevant to ACT Government projects and initiatives.

Header image
1500px (W)
x 500px (h)
max. 5SMB

TWEETS FOLLOWING FOLLOWERS LIKES LISTS

6,684 302 7,638 26 1

Government

Tweets Tweets & replies Photos & videos

ACT Government

@acigpvernment ACT Government (acigovemnment - 53m

sa Nominate an indiv or group that's hz

b to date with ACT Government
d announcements To submit

Profile picture

400 x 400px
JPG or PNG
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SOCIAL MEDIA SKINS

FACEBOOK
Facebook profiles make use of two images:

» Profile pictures and
» Coverimages.
Approved Government logos should be used for profile images, however cover images should

be high quality and relevant to ACT Government projects and initiatives. Remember Facebook
has a policy that cover images may not be made up of more than 20% of the area in text.

Cover image

851 px (w)
x 315 px (h)

‘-:] Flena Home 20+

Q
e = L
— =

| £§ AcT Goverment
= — =T

=

Government

Timeline About Photos Videos More ~

Profile picture

400 x 400 px
PNG
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YOU TUBE

YouTube channel art should be high quality and relevant to ACT Government projects and
initiatives.

O Tube e
) |

Government

ACT Government 23

Home Videos Playlists Channels About

Header image

2560 px (w)
X 1440 px (h)
JPG or PNG

HASHTAGS

Hash tagging is a useful way of grouping content relevant to a
particular topic, event or announcement.

Common hash tags used in relation to whole of government activities include:
#ACTGov
#OurCanberra

#CBR
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SOCIAL MEDIA TILES IMPORTANT

In compliance with the Electoral Act,
SOCIAL MEDIATILES it is a mandatory requirement that the
To keep social media profiles fresh and interesting, but consistent, you can apply a template developed by the Our Canberra ACT Government logo be included on
team. Some examples are displayed below.

all tiles, as well as a small disclaimer

Artwork templates are available from the ACT Government branding website. See pg 3 for details. stating the Directorate name as the
legal entity.

HAPPY 3rp
[~ BIRTHDAY R
THE ACT BUDGET WILL e __ | CANBERRA

RETURN TO SURPLUS EQEIC%\IE#{'JM

BY 2018-19
ACT

Government

Chief Minister, Treasury and

Economic Development Directory Government 11} " =
Chief Minister, Treasury and Chief Minister, Treasury and

Economic Development Diréctory Economic Development Directory

Graphic only (infographic style) Image in frame with text overlay Image in frame with text overlay and gradient wash

TEXT
OVERLAYS

Only use colours from
our brand colour

CANBERRA [ ™\ ¥ GRADIENT
GOLD . {‘(‘ ; | i To achi‘é\\{eAtiitllook in
AWARDS \ ) _ S L photoshop, apply the

NOMINATIONS CLOSE

SUNDAY 31 JAN > “luminosity’ effect to the

image layer and place
the image over a colour
layer which has been set
up using the
brand colours.

palette (pg 14) and

apply text styling as
outlined on
pages 12-13.

Government

Yy e
Economic Development Directory - overnment
Chief Minister, Treasury and Economic Developmel

Image with text overlay Image only
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SOCIAL MEDIA > BEST PRACTICE EXAMPLES

0 FACEBOOK

The Facebook for Business page provides useful

) : ; @ ACT Government ACT Govermnment

information on posting: AT | Published by Melanie Clarke [2] - November 24, 2015 - @ AET | Published by Melanie Clarke 1] - January 8 at4:54pm - @
This 10.000 star rated homestead is one of Canberra’s best kept Staff from ACT Parks and Conservation helped remove some errant
secrets...but not for long #CBR hittp:/fow. ly/vOfa2 sheep off Tharwa Bridge this morning. Just another day in the bush

capitall

s

70,661 people reached Boosted

29k Views

iy Like W Comment

Martin Ollman, Tiffany King, Anita Perkins and 276 others like this. Top Comments~

2,892 people reached

90 shares
@ \Write a comment... e Like W Comment

ACT Government
ACY | 22 January at11:49 - @

If you commit speeding, seatbelt/helmet, mobile phone and certain other An engaging
offences in the ACT between Friday, 22 January until Tuesday, 26 ACT Government
January 2016 inclusive, Double Demerit Points will apply.

An engaging

Facebook post Esi%zb;r?li(ngggs’é

and short, snappy
caption.

using video, a
snappy caption,
shortened link
and relevant
hash tag.

An engaging
ACT Government
Facebook
post using an
infographic and
short, informative
caption.

iF Like W Ccomment # Share
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SOCIAL MEDIA > BEST PRACTICE EXAMPLES

0 TWITTER

The Twitter for Business page provides useful information

on posting best practice:
Engaging ACT

& acTcovernment
Government

Discover some of #Canberra's most Know a local who gives to the CBR

Tweets using ; ;
imagery and links spectacular scenery this summer on the community? Nominate now for 2016 CBR
and relevant Centenary Trail bit.ly/cententrail Citizen of the Year bit.ly/1tn3qyf
, -

hash tags.

= X7

w2 HonELEn@n

@ ACTGovernment

#CBR's sunny skies have finally returned!
Check out our tips for summer holiday
activities bit.ly/CBRsummer

e M

DAY AT pARKo

o @ @ An engaging

ACT Government

Tweet using
video

5 & BaA~scE
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SOCIAL MEDIA > BEST PRACTICE EXAMPLES

INSTAGRAM

DO v

ACT Government Design and Branding Guidelines

visitcanberra
Lake Burley Griffin

( _z—\l /_\_,
N gl
| o #
» 532 likes
visitcanberra Thanks to Instagrammer @benmulder ® 80 likes

for sharing this breathtaking photo of the sun rising .
over Canberra's much loved Lake Burley Griffin! enlighten_canberra Extreme gelato. Oh yeah. Thanks
#visitcanberra for making our mouths water @_wendyz!

'a o ® o e 0 @@ a =)

PHOTOGRAPHY
SHOULD BE BEAUTIFUL,
EMOTIVE, POSITIVE.

FULL COLOUR.
PEOPLE FOCUSED
WHERE POSSIBLE.

DIVERSE.
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SIGNAGE

SIGN, FENCE WRAP AND HOARDING EXAMPLES

Separate Signage Guidelines have been developed for all Capital Works projects undertaken by the ACT Government.
Please refer to attachment ‘A, or visit the ACT Government branding website (details on page 3) to view the full document and resources.

Government Government
[INSERT PROJECT [INSERT PROJECT
NAME IN UPPERCASE NAME IN UPPERCASE
- MAXIMUM 3 LINES] [INSERT PRO.JECT : : - MAXIMUM 3 LINES]
[INSERT BRIEF DESCRIPTION Z e o~ [INSERT BRIEF DESCRIPTION
OF WORKS IN PROGRESS NAME IN UPPERCASE ™ OF WORKS IN PROGRESS
UPPERCASE - MAXIMUM 3 LINES] [ UPPERCASE
- MAXIMUM 4 LINES] - MAXIMUM 4 LINES]
[INSERT BRIEF DESCRIPTION
OF WORKS IN PROGRESS |
/ UPPERCASE -

Sponsoring Directorate: [Insert directorate name here] - MAXIMUM 4 LINES] fing Di i
Procurement and Capit: rks: Procurement and Capital Works:
Phone: [Insert phone number | Phone: [Insert phone number here]

inciy \ . Principal contractor: [Insert company name here]
Site contact: [Insert name of pr ipal contractor here] i rinciy
Design consultant: [Insert company name here] Design consultant: [Insert company name here]
AN ACT GOVERNMENT PROJECT AN ACT COVERNMENT PROJECT = - F AN ACT GOVERNMENT PROJECT
FOR THE CANBERRA COMMUNITY FOR THE CANBERRA COMMUNITY — e iy FOR THE CANBERRA COMMUNITY

Sign ‘A Sign ‘B’ Sign ‘C’

FIRE & RESCUE STATION FIRE & RESCUE STATION

NEW AMBL%LANCE. \ ! NEW AMBULANCE.
OPENING 2016 vI OPENING 2016

ACT ACT i) ACT

Government e Government Government

@ @

act.gov.au act.gov.au

Generic fence wrap Hoardings
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