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Disclalmer

This document and the Information contalned in it {Document) has been prepared by AMP Capital investors Limited (ABN 59 601 777 591) {AFSL 232497) (AMP Capitat) and

its assoclates for providing genera! information about the Investment capabllities referred to In this Cocument (Capabilities) and is qualified in its entirety by any product
disclosure statement, Information memorandurm, private placement remorandum or other relevant decumentation. This Document is not fntended for distribution or use -

In any Jurfsdiction where it would be contrary to applicable laws, regulations or directives and dees not constitute a recommendation, offer, solicitatlon or Invitation to invest
regarding the Capabllitles. Prospective investors should make thelr own inquiries and consult professional advisers as to applicable laws, regulatfons and directives {including
any requisite governmentat or other consents or prescribed formalitles) In any particular jurisdiction (including, where this Document is recefved) and the consequences arlsing
from any failure to comply with them. While every care has been taken In preparing this Document, except as required by law, none of AMP Capital or thelr associates makes any
representation or warranty as to accuracy or completeness, Including, without limitation, of any forecasts, or takes any respensibility for any loss or damage suffared as a result.
This Documnent does not purport to be complete, does not nacessarily cantaln all information which a prospactive investor would conslder material, and has been prepared
without taking account of any particular person’s objectives, financlal situation or needs. Accordingly, this Document should not form the basis of any investrment decisfon. A
person should, before deciding, conslder the appropriateness of the Document, and seek professional advice, having regard to the person’s objectives, financlal sttuation and
needs, Past performance s not a reliable indlcator of future performance and there can be no assurance or guarantee on the part of AMP Capltal or its assoclates that the
Capabilities will achleve objectives, target returns or a return of Invested capital, This Decument Is provided on a confidential basis and it must be kept strictly confidential
{with the exception of providing it ta your professional advisors who are also contractually and/or professionally bound to keep it confidenttal) and may not be reproduced

or redistributed {in whole or in part) or othenwise made available to any other persen In any format without the express written consent of AMP Capital. This Document,

unless otherwise specified, Is current at the date of publication and will not be updated or othenwise revised to reflect information that subsequently becomes available, or
circumstances exlsting or changes occurving after that date, By accepting this Document, you agree to be bound by these limitations, terms and conditions.
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REAL ESTATE
AT AMP CAPITAL
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AMP Capital is a specialist investment manager with over $128* billion in funds under management.
We share a 160-year herftage with the AMP Group, one of Australia’s largest insurance providers, providing
the security that comes from investing with an organisation that has stood the test of time.

With over 50 years of experience and over A$22 billion in real estate funds under management, including
circa A$16.4 billion* in unlisted real estate funds under management, we are one of the most recognised real
estate fund managers in Australasfa, We have developed some of

the best-known properties In Australia and New Zealand including Australia’s first skyscraper, the

AMP Building built in Sydney in 1962 — innovative for its time in design, function and sustainability, it Is stiil
our Head Office today and is regarded as the building that heralded Australfa’s modern city landscapes.

AMP Capital s the 3rd largest? real estate fund ma nager in Asta Pacific.

Delivering Investment performance for our clients is cur central focus and driving metivation.

1. As at 31 Decembear 2012
2. ANREV/ INREV Fund Manager Survey 2012
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2012 HIGHLIGHTS

> Six Green Stars achieved in the
2012 GRESB SURVEY

> 7.1% reduction in carbon
footprint

Fakrtebeb e brhabn

> 4.0% reduction in electricity
consumption

> 4.8% reduction in water
consumption

> 48.7% of waste diverted
from landfill

> Office tenant satisfaction rating
- 3RD OUT OF 8 PROPERTY
MANAGERS

> Over 274 HOURS of charitable
community work

I'm pleased to present to you the 2012
ESG and Community Report for AMP
Capital Real Estate, detailing our progress

_in delivering environmental, social and

governance outcomes for our clients and in
connecting with the communities in which
we operate.

At AMP Capital our purposeistobea.
trusted partner defivering outstanding
Investment outcomes to our clients. We
will only achieve this through delivering
on ESG principles which in turn will deliver
superfor investment performance for
our-clients. The challenging economic
environment over recent years has

also reinforced to us the importance of
consistently applying these principles to
the way we manage our clients’ assets

as a defensive strategy to protect value,
enhance transparency and In doing remain
a trusted partner to our clients.

The eritical role played today by the Global
Real Estate Sustalnability Benchimark
(GRESB) Is a great example of this
importance, and ] am very proud to say
that six AMP Capltal managed portfolios
Green Star ratings in the 2012 survey. In
addition, the ESG performance results
revealed In this report show that making
responsible investment decisions for our
clients is an everyday part of the way we
do things, demanstrating commitment
made practice. '

Incorporating ESG principles and
making enduring connections with our

IPTTT R rey

. communities [s of course only ane part
of the overall picture.

Looking to the future is critical to
delivering responsible investment
outcomes for our clients and we have
been undertaking key thought-leadership
projects to better understand workplace -
trends, demographic shifts, changing
technologies, new retail landscapes,
changing regulatory regimes and micro/
macro investment themes. Building

this picture of the future for real estate

‘investment and understanding the

markets and opportunities it will present
will better enable us to make decisions
that benefit our cllents long term and the
communities in which their assets are
situated.

In some senses, we are not necessarily
doing anything new. Our commitment

to these principles has been a feature of
our long history in real estate investment,
which in 2012 reached 50 years as we
commemorated the opening of Australia’s
first skyscraper — built by AMP and stlll
home to AMP's Head Office today. We
broke hew ground in 1962 and by seeking
to understand the future, we will continue
this tradition while delivering on our
promise to our Investors,

Il hope you will agree that our 2012 £5G
and Community Report paints a positive .
picture of our achieverents over the past
year, a strong foundation for the future we
seek to help shape.
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GRESB

AMP Capital Is a proud participant in
the Global Real Estate Sustainability
Benchmark (GRESB} survey.

GRESB is an Industry-driven organisation
committed to assessing the sustainability
performance of real estate porifolios
(public, private and direct} around the
globe. The dynamic benchmark is used

by institutional investors and real estate
investment managers to engage with their
investments with the aim of improving
the sustainability performance of their
investment portfollo, and the global
property sector at Jarge.

GRESB collects Information regarding the
sustainability performance of property
companfes and funds, This includes
information on performance indicators,
such as energy and water consumption,
GHG emissions, and waste reduction,
but the survey also covers broader - |
sustainability issues, such as climate

Fund
sector

change risk assessments, performance
improverhent programs, and engagement
with employees, tenants and suppliers.

In 2012 AMP Capital submitted
sustainahility information to GRESB for
approximately $9.6 billion worth of real
estate managed on behalf of our clients,
The results demonstrate our strong
sustainability position and the ability

to dellver on ESG principles. GRESB is an
investorcentric initiative giving AMP
Capital a truly global and third party
sustainability assessment,

Our GRESB performance

In 2012, AMP Capital submitted six surveys
in total, on behalf of three real estate
funds and three private, direct real estate
portfolios. The survey results for our Funds
are autlined in the table below.

2012 GRESB
ranking

Fund 2012
size GRESB
{GAV) _ score

Australian Core Property Portfolie Diversified

$3.6b  74% Global 13 out of 451

AMP Capltal Wholesale Office Fund  Office

2.7 76% Global 8 out of 451

AMP Capital Shopping Centre Fund Retall

$16b 69% Global 25 out of 451

G R E S B

Green Star 2012
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INTEGRATING ENVIRONMENTAL,
SOCIAL AND GOVERNANCE
CONSIDERATIONS

[n 2012 AMP Capital Reai Estate’s ESG

and responsible ivestment guldelines
were established, These guidelines have
been developed to outline how material
ESG factors are Identlified, assessed and
managed in the real estate asset class.
The guidelines also demonstrate how ESG
considerations are integrated into portfolio
construction and management strategies,
in line with the AMP Capital ESG and
Responsible Investment Philosophy.

Our philosophy

AMP Capital recognises that real estate

is a long term asset class. Our ESG and
responsible investment philosophy is
centred on delivering sustainable, long
term performance by ensuring our clients’
investments remain relevant, both now
and in the future, and adaptable to
changing life cycles, markets, client and
customer expectations.

AMP Capital’s approach to £5G
management has its foundations in the
following principles:

> delivering investment performance for
our clients —this is our central focus
and driving motivation, and

2 ourfiduciary duty to act in the .
best interests of our¢lients.

Creating value for stakeholders and
consideration of ESG and responsible
Investing Is integrated throughout our
operational processes, risk management
and investment decision making.

R R by T LTy P PP T P T PP T TPIP I LT T IR IOy

Our investment process

We are leaders in holistic real estate
fnvestment, taking responsibility for
every part of the value creation and
management chain. From decades of real
estate Investing we know what's right for
a building, and we look to hold and add
value to our clients’ assets so they realise
their fult potential. .

Value is extracted through price and timing
at the asset's acalisition, then through

the continuous application of high quality,
professional and active asset management
and finaly through knowledge-ted price
and timing on sale, depending on the
investment mandate,

We recognise that each asset requires

a different strategy in order o generate
performance for our cllents. Individual asset
strategies are developed within a broad
strategic context focused on generating
strong risk-adjusted returns from high
quality real estate opportunities, driven by
our clients’ desired Investment outcomes.

At each stage of our investment process,
we are focused on Integrating ESG
considerations as part of the value

creation and management chain and apply
appropriate due diligence and

risk assessment.

T T T T TP T L P T PE e TP Ty P TP T TP TP PRI TT RO LI
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Integration of ESG considerati
the investment process '

Y
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ESG factors are considered at each stage
of our vertically integrated management
model, from formation of investment

strategy through to acquisition,

analysis, management, development
and divestment of our clients’ property

investments.

Strategy formation and
fund managzment

.@
-".. = ".".
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Investent analysis

Signatory of:

2EPRI

Hold'developlsell

Principles for
Responsible
Investment
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ENVIRONMENTAL,
SOCIAL AND GOVERNANCE
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ENVIRONMENTAL
Qverview .

. As a major occupier and manager of real
estate assets, we are committed to actively
managing eneigy, water and

waste both across our cllents’ portfolio as
well as within our own premises.

We have continued to implement
environmental sustalnability initiatives
across our portfolio with strong results
achieved, These results are reflected In our
MNABERS ratings and strong reductions in
energy consumption across the portfolio,

2012 update’

Five years ago, both the Australlan Core
Property Portfolio (ACPP) and the AMP
Capital Wholesale Office Fund (AWOF) set
out to achieve a weighted average 4 Star
NABERS Energy rating for their office assets
by 2012. With a starting position of 1,65
Stars for ACPP and 1.81 Stars for AWOF,
both funds exceeded this target with a
weighted average NABERS Energy rating of
4,11 Stars and 4.15 Stars respectively.

Weighted Average NABERS Energy rating for office portfolios

2007 2008 2009 2010 2011 2012
Australian Core Property Portfolio 1.65 2.54 3.03 3.13 3.69 411
AMP Capital Wholesale Offica Fund 181 2.62 3.05 323 3,99 415

The sustainability performance for 2012 Is outlined on the following pages. This represents 59 properties within the AMP Capital Real
Estate managed portfollo. Forfurther details on these properties see appendix.

S
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Buildings externally accredited: NABERS rating system {Energy)
No of office buildings and shopping centres, Mixed use rating tool is not-yet available for industry use

1 4 o £ e gk it i

2008 2010 2012
36% 37% 42% 75%
(20/55) (20/54) (22/52) (4a/59)

Buildings externally accredited: NABERS rating system {Water)
No of office buildings and shopping centres. Mixed use rating tool is not yet available for industry use .

2008 2010 2011 2012 .
34% 40% 60% 68%
(19/55) {21/52) (32/53) - (40/59).

Percentage of AMP Capital Office & industrial and AMP Capital Shopping Centres rated under
NABERS Energy and Water for 2012,

2012ENERGY ~ ~  P20I2WATER

- Not Rated
25%
Not Rated Office & Indusiriat
Office & Industrial 32% 46%
51%
Shopping Centres
24% Shopping Centres
22%
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Greenhouse gas emissions

. Total direct and indirect CO, emissions / square metre of grass floor area (GFA)

. 2008 2009 2010 2011 2012
C ) -4.5% -7.2% -3.4% -5,7% -7.1%
vy 0.0760/{0.004t™) 0.07t/(0.003t") 0.068t/{0,003t*) 0084t /{0.003¢ 4} 0.0591/(0.003t )

* Direct emlssions <fuel bumt on site

ThisIs a measure of our portfolio’s carbon footprint, represented as a total emissions figure including indirect and direct emissions,

Of the total emissions shown, a small parcentage is classified as direct emissions ie. emissions that are a result of fuel
burnt on site, which is a result of burning natural gas for domestic hat water and building heating services,

The majority of our emissions are classified as indirect fe. greenhouse gases emitted from the production of electricity,

In 2012, no proportion of our energy consumption was purchased through Green Power,

Historic emissions have been adjusted to include performance of assets located in Western Australia and New Zealand and to enable
2012 performance to be measured against previous years on a like-for-like basis,

Percentage of the portfolio’s emissions broken down by property sector and state.

L R e R R R I A I A IR

BY SECTOR

R N N N T R R N

Office & Industrial

Shapping Centres
53%

47%

I e L N R T RN I N A

BY GEOGRAPHY

P R e R R L R N N A N A

NZ2.6% ACTO.8H
1 1

WA 14.4%

VIC 32.5% NSW 35.4%

QLD 14.3%




\&

FRTITS T T II TP PRI TIT TOY )

T LT LRI LTI

Fesecirreraare e T T T T L LT LL T Tt L LT L e P T T TR T P T P T T TR PT P T TP PRI PPy

ENVIRONMENTAL,
SOCIAL AND GOVERNANCE

[EECTTT TP PT e

Electricity consumption
KwHrs/sqm GFA

2008 2009 2010 2011
-5.4% -6.2% _ -2.7% -5.8%
73.8 KwHrs 69.3 KweHrs &7.4 KwHrs 63.5 KwHrs

Histortc consumption has been adjusted to include performance of assets located in Western Australia and New Zealand and to enable
2012 performance to be measured against previous years on a ltke-for-like basls.

Percentage of the portfolio’s electricity consumption broken down by sector and state.
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BY SECTOR - BY GEOGRAPHY

N Y NN R R NN R R R I )

NZ4.3% ACTO07%

WA 17.0%

Office & Industrial
50.1%

Shopping Centres

49.9%
VIC 23.6% NSW 38.2%

QLD 16.2%
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Water consumption
Kilolitres/sqm GFA

2008 2009 2010 2011
-5.9% 2.5% -4.2% -3.8%
0.70KL 068KL ] 066K 063 KL

Historlc consumption has been adjusted to include performance of assets bocated in Western Austraha and New Zealand and to enable
2012 perfermance to be measured against previous years on a like-for-like basis.

Percentage of the portfollo’s water consumption broken down by sector and state.
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BY SECTOR | BY GEOGRAPHY
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ACT 0.6%

NZ5.3%

WA 12.6%

NSW 42.3%

. Office &
Shopping Centres Industrizl 33.4% VIC 25.3%

61.6%

QLD 139%
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Waste diverted from landfill

2008 . 2009
+9,3% +35.6%
39% 52.8%

2011 2012

+53% -54%
49A% : T 48.7%

Average percentage of waste recycled for properties where we have recycling programmes implemented.

Historic percentage diverted has been adjusted to Include performance of assets located In Western Australia and New Zealand and to
enable 2012 performance to be measured against previous years on a like-for-like basis.
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Overview

We belleve that by understanding the
environment in which we operate, we

are better able to understand the risks

to our clients’ assets. An investment or
asset’s environment can include the overall
market, macro-themes impacting the
asset class and sector, the asset’s physical .
location, the environment in which its
tenants operate, the demographics of the
asset’s customer base and the workplace
standard for staff and contractors
employed to work within the confines of
the asset.

We seek to understand and respond to
changes in the realestate market and

to engage regularly with our investors

to ensure their assets are relevant and
performing within the context of a multi-
asset class investment universe and the
social environments outlined above.

Our communication with our investors
takes place via regular one-on-one
meetings, reporting, as well as conducting
annual Investor Days, property tours and
investor Representative and Policyholder
Advisory Committee meetings (see
Governance), We also distribute regufar
research and insight pieces into current
property market trends.

To protect our investors against risk and
to improve workplace standards for staff,

contractors and tenants, AMP Capital
utilises training, policies and procedures to
address: '

> workplace health and safety;

> pracurement of contractors and service
providers;

> flexible work arrangements; and
> employee services and benefits. |

As part of the AMP Capital investment
house, our approach to management of
these key stakeholder issues is monftored
by dedicated Risk and Compliance
policies, procedures and reporting along
with tenant and staff engagement and
satisfaction surveys.

2012 Update

As part of our approach to monitoring
potential risks for our clients’ assets in
the social environment, the following
initiatives are an example of those
undertaken across our portfolio
during 2012,

Market research

AMP Capital Shopping Centres engaged
with two leading external research
consultants to undertake a comprehensive
five month thought leadership study

into the "Future of Retail’. Through
in-depth strategic analysls, economic
modeiling, consumer behaviour studies,

_and a series of thought leader interviews

with top global players across the retail,

\b

technalogy, fashion, automotive and
entertainment Industries, the research
revealed a roadmap into the key macro
and micro themes that will likely influence
the retail landscape over the next 5-10
years. Effective planning and alignment
of strategy to embrace and capitalise

on these key themes and insights will
asslst AMP Capital Shopping Centres In
optimising the asset trading performance
and Investment returns of the entire
portfolio.

. As in past years, AMP Capital Shopping

Centres produced their annual
Recommended Retail Practice (RRF) report,
titled ‘A Pathway to Success’. The research,
conducted by Directional Insights, not only
looked at Australian consumer spending
intentions across 18 key retail categories,
but also tracked their perceptions across

a variety of major, national and specialty
brands, In addition, the report featured
in-depth interviews with five leading lights
of Australian retail (Cue, Lorna Jane, The
Coffee Club, Luxottica and Lush), including
their key learnings, experiences, future
plans and Inspiring tips to create and grow
a sticcessful retail business, The Austialian
Centre for Retall Studies (ACRS) also shared
examples of how overseas bricksand
mortar retailers have adopted the latest
trends in technology.

The AMP Capital Shopping Centres
research team also released their updated

- 'Online Retalling House View".
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This followed the 2011 Urbis Online Retailing
 in Australia’study, developed in collaboration
with six other leading retail managers. The
latest release revealed that onfine retaifing in
Australia had grown more rapidly than first
anticipated, however its ultimate saturation
point remained at 15% market share per
annum aver the long term. Taking into
account the clawback factor (goods delivered
ot collected through a physical store) the
adjusted total online share of the Austealian
retail sales market pulled back to 8% - 9%
per annum, The House View addressed the
likely implications for each of the various
produc, retail and shopping centre categortes,
and highlighted that despite the growing
popularity of online retailing, Australian
shopping centre retail sales remain on course

to produce real growth over the next ten years,

Ambience upgradas

Anumber of our clients’ shopping centre
assels have undergone amblence and
amenity upgrades throughout 2012, The
upgrades were designed to enhance the
shopping experience and convenience factor
for customers, tenants and staff of each
centre,

In the context of a competitive marketplace,
and the increased competition from

online trading, ambience upgrades such

as those carrled out across our portfolio -
ate a critical measure fn attracting and
retaining our shopping centre tenants,
increasing our customers’ dwell time

inthe centre and repeat visitations.

16

Team development

One of the key purposes of this report is to
demonstrate that our commitment to ESG
principles and community is embedded in
everything we do.

Cur commitrent begins with a focus on
developing our greatest asset —our people,
Meaningful development discussions and
detailed learning and developmeni plans

are a key factorin our efforts to create a
culture within AMP Capital Real Estate that
encourages our people and business to thrive,
Wetruly believe that an engaged, encouraged
and committed team is cructal for ensuring
our relationships with our cfients are mutually
beneficial, long lasting and based ontrust as
we work to deliver the outcomes they expect.

Onanannual basis, staff are required to
complete a number of online mandatory
training modules. There are training modules
specifictoall employees and additional
modules for people managers. The online
training modules for all employees include
Discrimination and Harassment, Fair Trading
Basics, Health & Safety for Employees, IT
Security, Preventing Financial Crime, Privacy Act,
Purchases and Expenses, Risk and Compliance
at AMP and Habit at Work, The additional
onlinetraining modules for people managers
Include Discrimination and Harassment for
Managers and Health & Safety for Managers.
To ensure compliance, a monthly tracking -
report is provided tothe head of each business
unit with the Properly target completion rate
of 98%. '

T T Y I
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As a part of AMP Capital, each member of
our team has a Performance Development
Planin place that enables and encourages
our people to best fulfit their role in

the organisation whilst supporting the
furthering of thelr individual career
ambitions.

In addition to the mandatory training
modules the property team undertook, over
2,300 hours ™ of additional training and
developrment was undertaken in 2012,

Incorporated in this was training for those
members of our team responsible for
executing our ESG principles.

ESG training involved fundamental principles
of ESG and their broad application tothe
formation of real estate investment strategy
and its execution through acquisitions,
disposals, asset and property management.

{1) Training hours represent mandatory compliance
training and informal and/or externally provided training
undertaken and captured by staff; Including staff
development measures such as mentoring prograrmes,
industey training and seminars,
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Realestate investment management
connecting with communities

As a major occupler and manager of
real estate investment on behalf of our
clfents, we have a physical presence

in communities across Australia and
New Zealand. On behalf of our clients,
we manage office buildings, industrial
complexes and shopping centres of
many sizes that, by theirvery nature

as real assets, exist physically within
communities, neighbourhoods and
commercial precincts. For our assets to
perform for our clients, it's important
that they interact effectively with their
surrounds and the people and
communities who use them every day.

With a large team situated in locations
right around Australia and New Zealand, -
we were able to again utilise our ‘Army
Approach’ philasophy In bullding these
vital community connections, through

a range of initiatives, activities and
partnerships carried our acioss the
portfolio, ranging from natjonal to local,
as part of our daily business.
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CASE STUDY
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ASSETS

# % 0 8 & 4 6 s b0t EaaE e
AMP Centtre, 50 Bridge Street, Sydney
and NAB House, 255 George Street,
Sydney

SECTOR

@ 0 2.3 03 8 0 5Bt e d ey

Office

TYPE
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Tenant engagement

N N N N NN NN

Background

Qurteam In AMP Capital Office &
Industrial Is committed to building closer
connections in the office buildings we
manage, not only between us and our
tenants but importantly, within the
building itself. Our teams in AMP Centre
and NAB House undertook Innovative and
some would say brave initiatives to bring
those who work in our buildings every
day closer together, and potentially aid
tenant retention through stronger tenant
connections and relationships,

Action and Resulis :

At AMP Centre, a team consisting of
tenants (Baker & McKenzie, Rothschild,
Regus, AMP Capital, Savills ahd Tramezzinj
Café), the AMP Centre management team

and building maintenance contractors
joined together to raise $20,000 for the Sir
David Martin Foundation by abseiling 26
storeys down the side of the AMP Bullding
at Sydney’s Circular Quay.

in July and August the AMP Centre also
hosted the ArtPark sculpture exhibit in
support of young upcoming Australian
artists. Subsequently, a sculpture was
purchased and currently features in the
building lobby.

At NAB House, our building management
put together a Christmas singing group
made up of tenants, We recruited 14
singers including 11 from major tenant

- NAB, as well one of our contract cleaners,

Throughout the season, the singers sang
their hearts out on classic Christmas

carols and some not-so-classic. The singers
attracted healthy numbers of spectators, -
as well as colnciding with other events in
the building such as tenants’ children’s
Christmas parties so a fun and inclusive
Christmas spirit was created in NAB House.

The support of these initiatives is not

only of benefit to the general community -
but they encourage contractor, tenant

and asset management collaboration to
create loyalty and goodwill within the
building, attributes that help create the
environment that assists in

tenant retention.
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GOVERNANCE
Overview

Good corporate governance and
sustainability go hand-in-hand, providing
benefits and positive reputation for business
which in turn, is positive for investor returns,

Consequently, AMP Capital works actively
‘to iImprove governance standards and
encourage responsible investment. We are

a member of the Investor Group on Climate
Change (IGCC} and a signatoiy to the Carbon
Disclosure Profect, activities that assist the

investment Industry to include the potential

impacts of climate change in investment
analysls.

We are also a signatory to the United Nations
Principles for Responsible Investment
{UNPRI). These principles aim to provide.
aninternationally agreed framework ta

help institutional investors incorporate ESG
issues Into investment decision making and
ownership practices, '

Inour alm and commitment to delivering
the investment performance our clients
expect, we aimn for high standards of
transparency, corporate governance and
social responsibility at every level of our
investrment process.

AMP Capital and Mitsubishi UF) Trust
and Banking Corporation strategic
business and capital alliance

InMarch 2012, AMP Capital and Mitsubishi
UH Trust and Banking Corporation {MUTB)
completed the transaction that forms

the strategic business and capital alifance
between the two parties.

As aresult of the transaction taking effect,
MUTB acquired a 15 per cent minority
shareholding in AMP Capital Holdings
Limited, the parent company of the AMP
Capital group of companies, and holds

a position on the AMP Capital Holdings
Board, As part of the alliance, MUTB
representative Mr Akira Suzuki will join the
AMP Capital Holdings Board.

Funds Management

During 2012, all real estate funds were
managed in accordance with Investment
guidelines and were compliant with

all legislative and internal policy
requirements,

Investor Representative and
Advisory Committees

AMP Capital’s flagship real estate funds
have established Investor Representative /
Advisory Committees which form part of
the governance framework for each fund,

There are separate committees in place
for the Australian Core Property Portfolio,
the AMP Capital Wholesale Office Fund
and the AMP Capital Shopping Centre
Fund. Committee membership comprises
investor representatives on behalf of large
investors in the funds as well as elected
minority members. The purpose of these
Committees Is for investors to provide
feedback and guidance to AMP Capital
regarding the way in which the funds are
managed and to ensure open dialogue
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between AMP Capital and our clients. Each
Committes also has an independent chalr.

The Committees met regularly throughout
2012, reviewing the Funds’ strategy,
budgets and management protocols

and providing guidance and input Into
investment decision making, including
transactions and development activity.
Committee papers and minutes are also
provided to all investors via an online
dataroom specific to each fund.

Secure online datarooms

AMP Capital has established secure online
datarooms for many of our real estate
funds, providing investors with a high level
of transparency into thelr investment and
AMP Capital’s management practices.
Throughout 2012, the content of these
sites was continually enhanced, ensuring
relevance and convenience of material for
investors.

Separately Managed Accounts

During 2012, alt separate accounts

were managed in accardance with the
Separately Managed Accounts Investment
Committees (SMAIC) protocols.

The Separately Managed Accounts (SMA]
team manages AMP Capital’s separate
account mandates, working with our
domestic and international clients to
provide bespoke investment strategtes.

The mandates managed by SMA are
diverse and Include direct property,
unlisted property investments and listed
real estate investment trusts. The nature
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of this service requires that potential
competitors of AMP Capital entrust SMA
with commerciaily sensitlve information,

John Dynon, Head of Separate Accaunts,
joined the AMP Capital Property Leadership
Team In 2012, The separation of reporting
lines from the pooled funds division is

deslgned to respect and accommodate the

privileged position of the SMA team with
respect to sensitive information.

Risk and Compliance

AMP Capital is committed to robust risk
management. Supported by AMP Group
Risk Management, AMP Capital's Property
Risk and Compliance team ensure that
internal compliance controls operate
effectively, risks have been identified and
assessed, and legislation requirements,
palicies and procedures have been
followed.

Each member of the AMP Capital
Property team ensures that risk to our
clients’ investment Is minimised through
managing investors' real estate assetsin
accardance with:

> Leg]s]ati\;e requirements, such as the
Energy Efficlency Opportunities (EEO
Act) and Corporations Act

> Fund Documents including
Constitutions, Unitholder Deeds,

- Investment Management Agreements,
Information Memorandums and Product
Disclosure Statement

> Management agreements including
Co-owners Management Agreements,
Property Management Agreements and
Development Framework Agreements

> Internal poticies and procedures,
including but not limited to, the
following:

> AMP Capital Australian Praperty
Conflicts of Interest Guidelines

> AMP Capital Property Vaiuation Policy

> Property Investment Commiitee
Terms of Reference

> Fund-specific Product Board Protocols
> Delegations of Authority.

The identification, management and
monitoring of risk Is undertaken through
the use of various tools including rigorous
processes and reporting to senjor members
of the business.

Our commitments and compliance

As one of the largest managers of real
estate investment in our region, AMP
Capital s committed to the following
initiatives in the inferests of improving
corporate governance, responsible
investment arid a sustainable real
estate industry:

> Signatory to the United Natlons
Princlples for Responsible Investment

> Founding member of the [nvestor Group
on Climate Change {IGCC)

> Member of the Green Building Courrcil
of Australia '

> Committee members of the Property
Council of Australia

> Platinum corporate donor to the

Property Industry Foundation

> Founding member of the Batter
Buildings Partnership with the City of
Sydney council

> Signatoryto 1200 Buildings Partnership
with Melbourne City Council.

In addition, AMP Capital is compliant with

and supports the following reporting

requirements in relatfon to managing real

estate investment in Australia:

> Energy Efficiency Oppertunities Act
{EEQ) 2006 (Submitted by AMP Group
and available via visiting amp.cam.au)

> National greenhouse Energy Reporting
© Systern (NGERS) B
> Commercial Building Disclosure

(CBD) program

> NSW Government Energy .
Savings Scheme.
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COMMUNITY PHILOSOPHY

Overview

As part of the AMP Group, we are

unique amongst real estate investment
managers in that we are part of a long and
distinguished AMP history that spans more
than 160 years.

Established to be a ‘sure friend in uncertaln
times’, AMP's original motivatfon Is still a
fundamental element of our make up and

it forms the basis for our desire to make
positive and beneficial connections with the
communities in which we operate today,

The continuation of that original legacy
today finds expression through the AMP
Foundation and the many philanthropic
initiatives we carry out in support of the
Foundation. It is also found through our
activities as a real estate investment
manager, carried out across our portfolio .
in support of charities, community groups,
schools, social and sporting clubs.

2012 update
AMP Foundation

To leverage our unigue history and the AMP
‘famiily’, one of the ways we seek to connect
Is through supporting the work of the

AMP Foundation. Established in 1992, the
AMP Foundation works towards a better
tomorrow for everyone. AMP’s first agent,
Benjamin Short, founded Sydney City

v

Mission in 1862 (now Mission Australia),
which began AMP's and the Foundation’s
important rele in assisting communities,
raising awareness about social issues and
supporting the work of Australian charities,

The Foundation invests resources in
selected community paitnerships

and projects that are able to make a
positive difference, helping those who

are disadvantaged and in need and it
encourages AMP and AMP Capital teams
and individualis io get out and support their
communities through volunteer work and
fundraising. AMP Capital Property’s people

have been willing participants in this effort, .

particularly through our Connect Day
programme, and the outcomes we have
achieved in 2012 are outlined below,

Further information on the AMP
Feundation and the many people it has
assisted in 2012 can be found by visiting
the AMP website
www.amip.com.au/ampfoundation.

The real estate team In action

In 2012, we continued the work done

in 2011 to energise and engage our

teams In supporting a range of charities
and community groups. Leveraging our
presence as a real estate investment
mahager as well as the knowledge,
experience and contacts of the AMP
Foundation, we implemented a programme
of Connect Days and team fund raising

and community support efforts in addition
to the business-as-usual community
cannections made and strengthened every
day in our shopping centre management
teams across Australia and New Zealand.

Qur overall community connect
programme achieved the following
results in 2012:




COMMUNITY
CONNECTION

National partnerships

Heart Foundation and Go'Red
for Women

During 2012, AMP Capital Shopping Centres
completed the second and commenced the
third and final year of its strategic partnership
with the Heart foundation In presenting

the national Go Red for Women campaign.
Ninety per cent of Australian women have at
least one risk factor for heart disease which
has now become the No.1 killer of Australian
women, The Go Red for Women campaign

is aimed at ralsing awareness and funds to
combat this phenomenon.

Over the course of the partnership, we
conducted a range of fun and innovative
events and activities across our shopping
centre portfolio that encouraged people to
thinkof thelr heart health andto make a
pledge to take up the challenge to improve
it We also worked with the Foundation to
promote and sell the Pete Evans "Cooking
with Heart" cookbook which Is packed with
healthy recipe ideas for a healthy heart.

As we approach theend of the partnership in
April 2013, we are on track to achieve atotal
of more than $204,000* In funds raised over
the course of the partnership for the Heart
foundatlon’s critical efforts.

CREATE Foundation

Founded in 1999, the CREATE Foundation is
Australia’s peak body representing the voices
of all children and young people inout-of-
hame care, Since it was established, CREATE
Foundation has evolved to become a national
organisation with offices in every state and

*includes dollar figure matched by AMP Foundation

territory in Australia and as an advocate for
children and young people in care, CREATE
ensures that their voices are heard by key
decision makers in government and out-of-
home care sector stakeholders.

AMP Capital has worked in partnership with
the CREATE Foundation since 2006 and has
helped CREATE achieve many milestanes.
AMP Capital Real Estate supports and
participates in AMP Capital's efforts to assist
CREATE and in 2012, through raffles, book
and backpack drives and a fun Santa Photo
campaign carried out across our portfolio,
contributed over $39,000* to the more than
$110,000* ralsed,
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Volunteering - Connect Day events

Background

In 2012 we continued a programme first
implemented in 2011, coordinating a series
of Connect Days for teams across our Head

. Office business, Connect Days were designed

to allow time out of the office for our staff to
devote to good causes in supporting local or
AMP Foundation charity partners.

Action

Qur teams were coordinated to ensure
that, where possible, every member of
theteam was participating in at least one
Connect Day. Bringing staff together from
different teams enabled our staff to get
to know each other more effectively as
they worked together to support the good
works of the chosen charity or group.

Charities and community groups were
selected by the tearns themselves with
details and logistics arranged through the
AMP Foundatlon. The teams then spent a
day or half a day working on projects such as
cooking and serving food for the homeless,
making blankets, creating and writing
birthday cards for kids in care, vacation care for
underprivileged kids, cleaning a community
chureh and raising maney for Pink Ribbon
Day, Daffodil Day and Biggest Moming Tea,

Resulis

Our Head Office Connect Day programme
resulted in:

> Approximately 44 hours in volunteer works
given collectively

> Approximately 9 Connect Days involving
stafffrom Sydney Head Cffice

> Approximately $12,600* raised forthe
Cancer Council
> Supporting the following:
> Cancer Council
> CREATE Foundation
» Salvation Army
> United Way
> Wayside Chapel
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Sugarland Shoppingtown, Bundaberg
QLD; Riverside Plaza Queanbeyan NSW
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Comimunity grants schemes
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Background

Our centre management team at
Sugarland Shoppingtown in Bundaberg
QLD implemented a Community Grant
scheme that was designed to support
small, local community groups through
afinancial contiibution and generating
free publicity for the group and its
activities, helping to grow their volunteer
base, Motivated by the successof our
Sugarland team, our team at Riverside
Plaza in Queanbeyan NSW took on board
the Sugarland ideas and put their own
unigue spin on another Comnumnity Grants
scheme to increase customer engagement
with their local charities.

Action

The Sugarland team worked with the local
newspaper News Mail to collect monthly
nominations from local community groups
and each month, a group was chosen by

a judging panel. The successful group

was awarded a $1,000 grant, a site at the
centré for a week, a photo and articlein
the News Mail, the Sugarland website and
Facebook page.

Capitalising on this success, our Riverside
team invited local groups and charities to
apply for a grant, from which three finalists
were selected. The finatists were then put
to a public, customer vote over two weeks,
during which customers and retailers could
vote for the group they believed should
receive the grant. The vote winner would
receive a $2,000 grant, with runners-up
receiving $250 and 5200 each.

Results

Both Community Grants initiatives
were very successful with the following
outcomes achleved:

Sugarland
> Centre granted a total of $12,000 (12
groups at $1,000 each)

> Increased community awareness of local
groups in Bundaberg and surrounding
districts

> Strengthened partnerships and
relationships between Sugarland and
local groups and local media

Riverside

» $2,000 granted 1o Queanbeyan
Children’s Special Needs Group which
enabled them to develop a swim
programme for special needs children
aged 0-6, to improve thelr fitness and
water safety skills

> Customer base engaged and supportive
of local charities through the voting
programme and we have gained
valuable understanding and insight for
future Ideas, community partnerships
and events.
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These are properties where we have operational cantrot over utility consumption throdgh management by AMP Capital Office &
Industrial or AMP Capital Shopping Centres, The table below detalls the locations and Gross Floor Area (GFA) statistics of this portion of
our portfolio and the following pages detall the Individual assets whose environmental performance Is being reported in this document

along with thelr 2012 NABERS Energy and NABERS Water ratings, where applicable.

This report does not include performance of properties where we do not have control over utllity consumptien such as industrial
properties, a majority of properties in non-Australian jurisdictions or praperties owned by listed vehicles managed by AMP Capital in joint

venture with other parties.

Sustainability reporting Portfolio by State/Country as at 31 December 2012

NSW  VIC QD ACT  NT SA WA Nz Asa . Total
R
?:&c:;;:gggéng centres owned 8 3 3 0 0. | 0 3 3 0 0
thjlrrll\:;aogfeiissets ovined 28 9 11 2 0 0 6 ©3 o - 59
Gross Floor Area (GEA) of ownedand 1 g0 o) osen 421027 22233 0 0 235164 121,93 0 2488179

managed assets (square metres) !

! GFA for shopping centres equals GFA of entire centre less Gross Eettable Avea [GLA) reflacting the area of the centre where resource usage s consumed and controlled directly
by the centre owaer, GFA for office buildings Is the GEA of the entire building.

e

23
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ENVIRONMENTAL SUSTAINABLITY PERFORMANCE
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Angel Place, 123 Pitt Street, Sydney . ' % K ¥ %k A ' ¥* % %y
AMP Centre, 50 Bridge Street, Sydney . * % Kk X ¥
NAB House, 255 George Streef, Sydney ¥ F K K K : ok ke ko
338 Pitt Street, Sydney ‘ *H . * Kk
15-17 Young Street, Sydney? . N/A N/A
9-13 Young Street, Sydney? _ N/A : N/A
20 Loftus Street, Sydney * : N/A 7 . N/AT
10 Loftus Street, Sydney * : N/A N/A
140 Arthur Street, North Sydney KKk L8 S & &
33 Herbert Street, St Leanards e ¥k Kok I % % Kok
117 Clarence Street, Sydney ' *h kK * KK
AMP Building, 33 Alfred Street, Sydney * kI * Kok %
1 Pacific Highway, North Sydney ‘ L Yo ¥k de Kk
3 Thomas Holt Drive, North Ryde * Kk Kk R 1
71 Macquarle Street, Sydney? N/A N/A
35 Clarence Street, Sydney ok k% kK
;S Talavera Road, North Ryde . * ¥ * Kk
124 Walker Street, North Sydney * % % % o * % %4

20 Windmill Street, Walsh Bay ek K koK ok kK
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ENVIRONMENTAL SUSTAINABLITY PERFORMANCE
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CDOI—‘—fjlﬂ Coronation Drive, Milton % khk K KA kK
CDOP2, 143 Coronation Drlve, Miiton _ * 9y * k¥ k¥
CDO0P3, 139 Coronatlon Drive, Milton b 5. o , Fk kA K
CDOP4, 135 Coronation Drive, Mitton : , * K kXK o * kxS
CDOPS, 30 Little Cribb Street, Milton Ckk kK : * %k Kk K
CDOP6, 18 Little Cribb Street, Milton - * Kk ok Kk
555 Coronation Drlve, Milten Y HoAok o LR S
60 Edward Strect, Brisbane * % FoK KAk o

Bourke Place, 600 Bourke Street, Melbourne n— Kok
Bourke Place Studlos, 577 Little Bourke Street, Melbouine ‘ * 5 ' 0
222 Exhibltion Street, Melbourne . ‘ Yok o : 4
Telestra Tower, 25 Collins Street, Melbourne? N/A N/A
ANZ Tower, 35 Colllns Street, Melbourne? N/A N/A

Not Rated Not Rated

330 Collins Street, Melbourne

L

R R

140 St Georges Terrace, Perth ¥ FoAk * kK

66 St Georges Terrace, Perth o * K% Not Rated

2 Mill Street, Perth 7 ok ¥ . ...

This property fs not rated under the NABERS Energy/Water ratings systems as the bullding is part of 2 site which
Is potentially a major redevelopment opportunity and Is subject to ongoing development planning.

*Unable to be rated as a whole complex as Individual bultging services have not been split for NABERS rating.

LTI

25.




-

(22

R e T T D T T T T T T T P T T T TP T P T P T PP T T P R PP R O LR SR RRT AL AT

APPENDIX | | |

ENVIRONMENTAL SUSTAINABLITY PERFORMANCE
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Wl
laza, Queanbeyan ‘ - -

Macquarle Centre, Morth Ryde *k
Royal Randwick, Randwick *
Warringah Mall, Brookvale _ Yo ¥ ¥
Northbridge Plaza, Northbridge ! N/A
Crossroads Homemaker, Li(.'erpoo| 1 N/A
Marrickville Metro, Marrickville ok
Dapto Mall, Dapto

2

Paciffc Fair Shopping Centre, Gold Coast

Mt Ommaney Centre, Mt Ommaney

Sugarland Shopping Centre, Bundaberg

Casey Central, Narrewarren ? N/A
Knox City, Wantirna South

Malvern Central, Maivern

Ocean Keys, Clarkson

Garden City, Booragoon

Karrinyup Centre, Karrinyup

e
Botany Town Centrs, Auckland * N/A N/A
The Palms, Christchurch * N/A N/A
Bayfair Shopping Centre 2 ' N/A ) N/A

* Does not meet NABERS protocol for ratability

saarean
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