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ScreenACT Reporting. 6 month report for July 2008 to January 2009 
 

SCOPE OF WORKS – ACTIVITY ACTIVITY UNDERTAKEN 

 Attract production and investment in the film, television and 
digital media sectors to the region through promotion of the 
office and its jurisdiction: 
- Market the office to position it as the central point of contact 

for screen industry activity and inquiries in the ACT and 
Capital Region; 

- Work with national and state/territory organisations to 
attract production as part of a wider national strategy. 

 

 
 Ongoing administration of ScreenACT website 
 Ongoing newsletters and alerts to website subscribers 
 Attended Screen Producers Association of Australia Conference. 

Gold Coast Nov 2208. SPAA attendance included: 
 
o Attend Doco 2012 Working Group meeting, representatives from 

Screen Australia, all state film agencies, the ABC and SBS. 
o Meeting with   

to discuss the future 
emerging changes in the way Screen Australia will divest itself of 
professional development activities, by partnering with stage and 
territory agencies, and how the agencies will collectively respond 
to this. 

 
 Liaise with Screen Australia and artsACT to supply Screen Australia‟s 

Policy, Research and Communications division  with long requested 
statistics on film and television funding in the ACT to use in the SA 
annual survey.  
 

 Liaise with Screen Australia to invite key industry stakeholders to an 
information session to explain and seek comment on Screen 
Australia‟s new guidelines draft.  

 
 Liaise with Australian Film, TV and Radio School to collate guest list 

of key industry stakeholders  to attend an industry specific AFTRS 
networking event that that followed a public information session. Also 
advised on locations for these events.  
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 Provide information and logistical support for visiting and 
potential productions (location liaison). 
 

 
 Ongoing cooperation and consultation with NSW Capital Region 

Development Board regarding the finish of the RPLO position, and the 
ongoing possibility of a reinstated DRSD funded location liaison 
officer.  

 Ongoing consultation with the FTO about how to deal with NSW 
Capital region filming enquires in the absence of an RPLO.  

 Answer general location queries from various production companies, 
both local and interstate. These include: 
o Working Dog Productions. The Hollowmen. Ongoing supply of 

photos, contact points, location suggestions and information. 
o Galore. Feature Film planned for Canberra. Advised on location 

permissions etc, and facilitated meeting with Robert Van Aalst. 
Filmmakers have applied to ACT govt for assistance with the 
project. 

o  
. Enquiries carried 

out by ScreenACT on the possibility of using Regatta Point for 
several days. As the information obtained indicated there would 
not be sufficient access for the filmmakers, the script and location 
is being re-assessed.  

o Selling Houses Australia. TV Program. 
o Foreign motor vehicle TVC. (only at agency pitch stage).  
o East West 101. SBS police drama. Filmed 2nd unit material in 

Canberra CBD and parliamentary triangle.  
 

 Support development of the local film, television and digital 
media sectors: 
- Provide an information resource for news, events and 

opportunities of interest to the local screen 
industry/community; 

- Provide opportunities for the local industry to promote 
events and opportunities to the wider industry, creating 
networking and business development opportunities; 

- Provide financial assistance towards professional 

 
 Supplied travel assistance for 2 practitioners to attend Screen 

Producers Association of Australia „SPAA Fringe‟, Sydney Oct 2008.  
 Supplied travel assistance for 1 practitioner to attend Screen 

Producers Association of Australia „SPAA Conference, Gold Coast, 
November 2008. 

 Supplied travel assistance for 2 practitioners to attend Australian 
International Documentary Conference 2009. Adelaide, Feb 2009. 

 Supplied travel assistance for 1 practitioner to attend Australian 
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development and marketing opportunities (eg market 
attendance) offering economic development outcomes; 

- Sponsorship of key events in the ACT offering economic 
development outcomes for the industry in terms of national 
exposure, opportunities for networking at a national level 
etc. 

 

Writer‟s Guild, Screenwriter‟s Fringe Conference 2009. Adelaide, Feb 
2009. 

 ScreenACT Project Fund 2008 – Round Two. (also, see separate 
report attached), grants scheme to assist local projects achieve 
business focused outcomes. 

 
o Fund advertised from Aug  2008 
o Public information session held: Friday Sept 19th, 2008,  
o Applications closed Oct 17th 
o 24 applications received 
o 6 projects funded between $6,900 and $10,000 
o Cumulative estimated budgets of successful projects: 

$3,537,000 
 

 The project fund generated a good deal of publicity with articles in 
national trade publications and the Canberra Times. There is strong 
potential for follow-up publicity. 

 Plans underway with AFTRS to finance short course: Building your 
Own Creative Business, in Canberra in March 2009. 

 Organise for local documentary makers to meet with Screen 
Australia‟s Head of Documentary, while on a visit to Canberra.  

 
 Any other activities undertaken  

 After receiving  a significant screen funding policy request from the 
AMA regarding funding smoking in films, ScreenACT sought advice 
from other agencies on their intended response (in particular the 
FTO), then advised the ACT Government of the situation and best 
response, following approval from the ACT Government ScreenACT 
responded to the AMA 

 
 Terms of reference for Screen ACT Taskforce approved by Taskforce 

 
 Completed extending taskforce membership to better reflect the ACT 

Screen Industry.  
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PROJECT FUND OVERVIEW: 
 
The ScreenACT 2008 Project Fund was conceived through meetings of the 
ScreenACT taskforce over the second half 2007. It successfully run over the first half 
of 2008, where 5 projects shared a grant pool of $45,000. 
 
Upon confirmation of another year of funding for ScreenACT, the taskforce agreed it 
would be best to run another round in the first half of the financial year, so the second 
round was set for applications to be received in October 2008.  
 
The total fund offered for this round was $55,000, again with a maximum grant of 
$10,000 per project.  
 
The fund was applicable across the mediums of film, television and digital media. 
 
The fund was applicable to projects including but are not limited to:  

 feature films 
 television drama series, 
 mini-series 
 telemovies 
 broadcast length documentaries 
 television documentary series 
 reality television series 
 lifestyle programs 
 game shows 
 sports 
 digital media projects. 

 
Excluded from funding were: 

 TV commercials 
 corporate videos 
 training videos 
 music videos* 
 short films* 

 
*unless the application  could demonstrate that ScreenACT funding would assist in the project 
generating a commercial return. Two applications were received for short films, neither of 
which, in the opinion of the assessors, gave a convincing argument for how they might achieve 
a commercial return.  

 
 
ANNOUNCEMENT AND INFORMATION SESSION: 
 
FUND ANNOUNCEMENT: Aug 22nd, 2008 by press release and ScreenACT Alert 
newsletter.  
 
News of the fund announcement was covered by Screen Hub News, Encore 
Magazine, Independent Film online, and the EoR newsletter. 
 
PUBLIC INFORMATION SESSION: Friday Sept 19th, 2008, Canberra Museum & 
Gallery.  
 
This was attended by approximately 12 people, with a mixture of prior and new 
applicants.  
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APPLICATIONS: 
 
Closing date: Oct 17th, 2008.  
 
Details of applications were strictly commercial in confidence.  
 
Applications received: 24 
 
 
 
TYPES OF PROJECT APPLIED FOR:  FUNDING APPLIED FOR: 
 
Feature drama: 4 
TV drama/ comedy 3 
TV Animation 2 
Documentary feature: 3 
Documentary tv (single ep): 3 
Documentary series: 2 
Lifestyle/ reality series: 2 
Digital media: 3 
Short Films 2 
  
Total: 24 
 
 
 
 
TOTAL FUNDING APPLIED FOR: $217,378. 
 
 
PROJECTS SELECTED: 
 
6 projects were chosen for funding:  
 
1. URF 
Applicant: Michael Jacobsen. 

2. INTO THE SHADOWS  
Applicant: Andrew Scarano, Scarnett. 

10,000 17 
9,000 - 10,000 2 
8,000 - 9,000 1 
7,000 - 8,000 1 
6,000 - 7,000 0 
5,000 - 6,000 1 
4,000 – 5,000 1 
3,000 – 4,000 1 
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3. MEMOIRS OF A PLAGUE  
Applicants: Robert Nugent 

 
4. IRINI 
Applicant: Sotiris Dounoukos 

 
5. WITNESS 19.2.42. THE BOMBING OF DARWIN 
Applicant: Mike Sweet, Sweet As. 
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6. A COMIC AFFAIR 
Applicants: Elizabeth Weir 

 
 
FUNDING ALLOCATIONS: 
Urf $10,000 
Into The Shadows $10,000 
Memoirs of a Plague $10,000 
Irini  $10,000 
Witness 19.2.42  $6,900 
A Comic Affair   $8,100 
 
 

 
CUMULATIVE ESTIMATED BUDGETS OF SUCCESSFUL PROJECTS: 
$3,537,000 
 
 
 
ANNOUNCEMENT OF RECIPIENTS: 
 
Recipients were informed by telephone on Dec10th (directly following the taskforce 
meeting) 
 
As per guidelines, unsuccessful applicants were informed in writing before results 
were made public. 
 
Recipients were announced by way of press release and ScreenACT newsletter alert 
on January 13th This included a quote by Chief Minister/ Arts Minister, Jon Stanhope.  
 
Press coverage in Canberra Times and ScreenHub news, and Inside Film.  
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FEEDBACK FOR UNSUCCESSFUL APPLICANTS: 
 
Only 4 unsuccessful applicants have requested feedback to date 
 
 
FEEDBACK POINTS FROM TASKFORCE AND COMMITTEE FOR FUTURE 
CONSIDERATION.  
 

Following assessment, the Project Assessment Committee noted the following: 

 One panel member felt that quality overall perhaps not as good as last year, but more 
outstanding applications this time. 

 A lot of unrealistic expectations from applicants – assessors provide feedback on each 
individual application. 

 

The taskforce discussed the unrealistic expectations noted. The following points were raised: 

1. Better projects are the goal of this exercise. Are they happening? 

2. Are the strongest businesses applying for the funding? And if not, why not? 

3. Better skills are obviously needed in project development, perhaps this should the function 

ScreenACT funds are put towards. Perhaps by bringing strategically targeted industry experts 

to the ACT for round table discussion or workshops to raise local capabilities in funding 

applications and project development.  

4. Perhaps part of future application processes could involve the capacity to review quality of 

applications prior to submission. 

5. This conversation should be continued at the February meeting, with discussion as to whether 

ScreenACT should continue with its current funding program, or look at professional 

development activities to lift the capabilities of businesses and individual practitioners.  

 
 
ASSESSMENT  PROCEDURE OUTLINE 
 

1. Following the announcement and the promotion of the fund in the ScreenACT Newsletter, on the 
ScreenACT website, and via media release; the closing date for lodging applications is Friday 
October 17, 2009. Applications must be received at Canberra Business Council by 5.30pm on the 
due date. 
 

2. All applications will be recorded in a “record of application” spreadsheet, by ScreenACT manager 
Brendan Walsh. 
 

3. All applicants will be sent a PDF letter, by email, on ScreenACT letterhead as confirmation of receipt 
of the application, within 5 days of the closing date. If a suitable email address is not available, then 
the letter will be sent as hard copy. 
 

4. Any late applications will be returned to applicants, unless prior arrangements have been made for 
the lodgement of late applications or exceptional circumstances can be demonstrated (such as the 
application being lost in the mail system). The acceptance of any such late application, or 
components thereof, will be at the sole discretion of the Canberra Business Council. 
 

5. The guidelines call for 4 copies of applications. Following the arrival and recording of all applications 
one copy of each application will be sent to each of the 3 individual assessors. The remaining 
application will remain with Canberra Business Council as a permanent record.  
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6. The three assessors for the ScreenACT 2008 Project Fund – Round two are: 
a.  – A professional reader and assessor, who is being paid  

for his professional services.  
b. Helen Tsongas – An officer of artsACT, who is not being paid a fee. 
c.  – A member of the ScreenACT Taskforce  

 who is not being paid a fee. 
 

7. Each assessor will be required to sign a confidentiality agreement. The agreement for a paid 
assessor differs slightly to that of the two unpaid assessors to reflect the legal implications of being 
an assessor who is not receiving payment.  
 

 will read every application and read/ watch all supporting material. He will then write and 
deliver a reader’s report for each application.  
 

9. The remaining two assessors will read every application. They will be supplied with the same 
supporting material as  and it is expected they will look through it. However it is 
understood that owing to the large volume of material  they may not be able to read and/ or watch 
every piece of supporting material. Upon their completion they will also be supplied with a copy of 
the reader’s reports and are expected to read them. 
 

10. Each of the three assessors will be given an assessment sheet to write comments against the 
selection criteria. They will use these to give each project an overall score out of ten.  
 

11. The ScreenACT assessment committee will meet for a one day assessment meeting on November 
18th, 2008 (tentative date to be confirmed) at Canberra Business Council. Also present, all day, will 
be ScreenACT manager Brendan Walsh who will ensure the policies contained in the guidelines are 
adhered to, and provide assistance and information to the panel. The Canberra Business Council 
CEO will also attend the meeting to receive the recommendations of the committee. 
 

12. The 3 assessor’s scores will be aggregated on a spreadsheet and then averaged. The projects will 
then be ranked according to score. 
 

13. Each project will then be discussed in detail by the assessors. During this process individual 
assessors may choose to revise their overall score for individual projects.  
 

14. Upon the commencement of the meeting of the ScreenACT Project Fund Assessment Committee, 
each assessor will be required to declare any potential conflicts of interest which could improperly 
influence the performance of their duties as a nominated assessment committee member. They will 
be asked to note this conflict on the ScreenACT Assessment Committee -Declaration of Potential 
Conflict of Interest form. The other assessment committee members will evaluate whether the 
declared potential conflict constitutes an actual conflict. If it does the assessor(s) in question will 
excuse themselves from the room for the discussion of the relevant project(s). In addition their 
scores for the relevant project(s) will be not be included in the overall scoring process, and the score 
from the remaining assessors will be averaged instead. 
 

15. Once all projects have been ranked and discussed, the committee will agree on the projects most 
suitable for funding. It is expected that the full amount requested by the applicant will be allocated to 
that project. However, on following discussion and agreement the committee may choose to offer a 
lesser amount if they agree it is appropriate. 

 
16. Following agreement by the committee, the meeting will be attended by the CEO of Canberra 

Business Council. The committee will give an overview of deliberations and give its 
recommendations for which projects receive the funding. The CEO will consider the committee’s 
recommendations and then make the final decisions on the funding recipients. This decision will be 
final. 
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17. Upon completion of the process, successful applicants will be informed initially by telephone, and 

then in writing. Unsuccessful applicants will informed in writing. Following this the formal 
announcement of the recipients will be made.  
 

18. Canberra Business Council reserves the right to publically announce the recipients of the grants. 
However it will work with the individual recipients to release that information pertaining to the project 
that is agreed upon by both parties.  
 

19. The record of applications, assessment sheets, score aggregation spreadsheet, minutes of the 
meeting, and other appropriate paperwork will also be held securely as a permanent record. These 
will be available for audit upon request from the ACT Government. These records will be held for 5 
years by, or returned to the ACT Government of completion of the ScreenACT contract. 
 

20. All applications will be retrieved from assessors. One copy will be kept as a permanent record, the 
additional copies will be securely destroyed. These records will be held for 5 years by, or returned to 
the ACT Government of completion of the ScreenACT contract. 
 

21. DVD’s and CDs will be held. They will be returned, or destroyed, upon request by the applicant. 
These records will be held for 5 years by, or returned to the ACT Government of completion of the 
ScreenACT contract. 
 

22. Successful applicants will invoice Canberra Business Council for the amount offered by the 
committee (plus GST if applicable), and will be paid in within 60 days through Canberra Business 
Council’s standard administration procedures.  
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SCOPE OF WORKS – ACTIVITY ACTIVITY UNDERTAKEN 

 Attract production and investment in the film, television and 
digital media sectors to the region through promotion of the 
office and its jurisdiction: 
 Market the office to position it as the central point of contact 

for screen industry activity and inquiries in the ACT and 
Capital Region; 

 Work with national and state/territory organizations to 
attract production as part of a wider national strategy. 

 

 Ongoing contact with national and state organizations through: 
 Meetings with Screen Australia:

 Periodically update photographs for ScreenACT photo library. 
 Ongoing administration of ScreenACT website. 
 Monthly newsletters and alerts to website subscribers: 

 Subscribers at the time of building the new website was 
approximately 75. It is now 270 and growing. 

 Added in new information sources such as past grant 
recipients, past press clippings and releases. 

 Adding in new functionalities such as Production Directory 
upgrade (see below). 

 Ensured Screen Australia included the region in the Documentary 
Roadshow presentations. 

 Marketing of ScreenACT to national and state organizations to 
make sure ScreenACT is included in discussions at a national 
level. 

 
 

 Provide information and logistical support for visiting and 
potential productions (location liaison). 

 

 Ongoing cooperation and consultation with NSW Capital region 
Production Liaison Officer (new position). 

 Introduction of a “self serve” production directory on the website. 
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 Provide an information resource for news, events and 
opportunities of interest to the local screen 
industry/community; 

 Provide opportunities for the local industry to promote 
events and opportunities to the wider industry, creating 
networking and business development opportunities; 

 Provide financial assistance towards professional 
development and marketing opportunities (e.g. market 
attendance) offering economic development outcomes; 

 Sponsorship of key events in the ACT offering economic 
development outcomes for the industry in terms of national 
exposure, opportunities for networking at a national level 
etc. 

 

 24 applications received. 
 6 projects funded between $6,900 and $10,000 with a total 

potential combined budget of $3,537,000 (see attached list and 
update on projects). 

 The project fund generated a good deal of publicity with articles 
in national trade publications and several in the Canberra 
Times.  

 Grant funds distributed in January, 2009.  
 ScreenACT Project Fund Round 3 announced, $50,000 available, 

deadline being 18th September, 2009. 
 Supplied travel assistance for 2 practitioners to attend The 

Australian International Documentary Conference, Perth WA 2009 
and 1 to attend a producing course in Sydney.  

 Website and newsletter (see above). 
 Contact with ABAF to run workshops on Arts and Business and 

focus on film/TV/digital media business. 
 Participated on panel for new Interactive Gaming degree 

developed between AIE and CIT.  
 

 Any other activities undertaken  ScreenACT Taskforce broadened to ensure good industry 
representation (see attached list). 

 Relationship between ACT Filmmaker‟s Network and ScreenACT 
strengthened. 

 Forging alliances with arts, business and financing organizations 
within the region and nationally.  

 Initial research and drafting of a proposal for a Production 
Investment Fund.  

 Workshop „How to Run A Creative Business” run in conjunction in 
AFTRS, held from 4th – 6th, March 2009 with 12 attendee 

 Children‟s TV workshop advertised and to be held on 19th 
September 2009, 17 confirmed attendees 
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 New manager of ScreenACT, Monica Penders appointed and 
started 11th May, 2009.  
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ScreenACT has run two grant rounds in 2008 and beginning of 2009.   A total of $100,000 has been 
awarded to 10 projects with cumulative estimated budgets of successful projects being approximately 
$5,000,000.   
 
The third round of grants has opened with a deadline of September 18th  and $50,000 has been 
allocated to be awarded in this round.  
 
Following are current updates from grant recipients outlining the impact the grant has had on the 
status of their projects:- 
 
Into the Shadows - $10,000 Grant – Round 2 
 
I received a grant from ScreenACT to use for the post-production costs of INTO THE SHADOWS.  
 
The funding enabled me to polish Into the Shadows to a much more professional standard that I 
otherwise would have been able to afford and make INTO THE SHADOWS ready to take to the 
market.  
  
INTO THE SHADOWS has been picked up for distribution by Ronin Films and has premiered at the 
Dungog Film Festival in May 2009. The documentary will be the opening film at the Melbourne 
Underground Film Festival on August 22nd before it has a limited theatrical release later in the year .  
 
During the past month Screen Australia has announced that it will fund INTO THE SHADOWS for 
market and distribution funding, which will allow the team behind the film to maximise its release 
potential in the hope to raise the films profile and build for a DVD release and possible television 
broadcast. 
 
          Andrew Scarano 
 
The Dinner Party - $10,000 Grant – Round 1 
 
The ScreenACT grant of $10,000 gave our feature film project, THE DINNER PARTY a two- 
fold advantage. On the one hand it gave us funding to complete an imperative aspect of the post 
production known as AD-R (Audio Dialogue Replacement). AD-R helps provides a certain level of 
audio quality required for sales and distribution. This was the first advantage of the ScreenACT grant.  
The second advantage was the perception ScreenACT's approval and involvement gave our project.  
 
Soon after ScreenACT committed funds to the feature film, we secured another $80,000 from private 
investors, enabling us to complete the project and have it at a standard of quality to take to market for 
sale. Unlike other film funding bodies ScreenACT did not get involved in the creative side of our 
project. I see this as important as the money itself. 
  
Recently, we have secured an Aus/NZ DVD release through Accent films and have just been 
confirmed for London's Raindance festival 2009 where we will seek to secure distribution in the UK 
and potentially European markets. Without ScreenACT's funding and their ability to remain 
separate from the creative process, this project would not have been a success. 
 
          Brendan Sloane 
 
 
A Comic Affair –  $10,000 Grant – Round 1, $8,100 – Round 2 
 
We have just made a trip over to San Diego for Comic-con which  marks the end of filming for the 
documentary. Our primary goal while we were over there was to follow Jon Sommariva, the local artist 
we've been following throughout filming. He went over to San Diego for the first time and since this 
was so momentous for him and his career, we thought it would be a great final part to his story. 
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We are now into post production and are aiming to have the film completed by the end of the year. At 
the moment, we are logging tapes and making notes, getting a good sense of everything we have and 
working out the best way to put it all together. I'm aiming to have the structure outlined and on the way 
to a rough cut by the end of August/ beginning of September. 
 
Ronin Films have picked A COMIC AFFAIR up for distribution.  
 
          Liz Weir 
 
URF - $10,000 Grant – Round 2 

Resistance - $10,000 Grant - Round 1  

The grant enabled us to shoot our signature car chase which appears at the end of our trailer, without 
the assistance of the ScreenACT grant delivering the vision for Resistance would not have been 
possible. 
 
We had been invited to be present the Resistance trailer as this year’s Comic Con 2009 in San Diego 
– over 125 thousand fan-boys and fan-girls had the opportunity to view the official 2009 Resistance 
trailer. Resistance was well received and tagged by Galaxy Press “as the hottest thing to come out of 
Comic Con 2009”.     
 
The trailer can be found at www.resistance-themovie.com and 
http://www.youtube.com/watch?v=z17Pts5w3ZU 
 

            Andrew Dillon  
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newsletter from industry sources 
 ScreenACT stories included on the Screen Australia website  
 Increased requests from Trade media to comment on national 

policy 
 

 Provide information and logistical support for visiting and potential 
productions (location liaison). 
 

 Ongoing cooperation and consultation with NSW Capital region 
Production Liaison Officer.  

 Answer general location queries from various production companies, 
local, interstate and international. These include: 
-  “Hawke” –  $2.6million TV produced by Richard Keddie (Little Fish, 

Curtin).  Full-day location scout took place in July with director, 
producer, production designer and first assistant director.  Manager 
did some follow up research at Old Parliament House and National 
Archives.   The production team was very happy with the support that 
ScreenACT has given.   External 1 day shoot took place in 
November.  

-  Assisted various short films and TV commercials and corporate 
shoots with location information and assistance 

 
 Support development of the local film, television and digital media 

sectors: 
 Provide an information resource for news, events and opportunities of 

interest to the local screen industry/community; 
 Provide opportunities for the local industry to promote events and 

opportunities to the wider industry, creating networking and business 
development opportunities; 

 Provide financial assistance towards professional development and 
marketing opportunities (e.g. market attendance) offering economic 

 ScreenACT Project Fund Round 3 grants scheme to assist local projects 
achieve business focused outcomes: 
- 39 applications received (60% increase from last round)  
- $50,000 was available to be allocated to 5 projects 
- Successfully lobbied ACT Government for an extra $20,000 in 

funding for the project fund as the standard of projects had improved.  
- 8 projects funded between $5,000 and $10,000 with a total potential 

combined production budget of $9.75million 
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development outcomes; 
 Sponsorship of key events in the ACT offering economic development 

outcomes for the industry in terms of national exposure, opportunities for 
networking at a national level etc. 
 

- Over 3 funding rounds: 19 projects funded, $178,056 allocated (which 
is equivalent to approx. full year’s budget of ScreenACT); with a total 
potential combined production budget of $14.65million.   

- See attached list and update on all projects  
- The project fund generated publicity with articles in national trade 

publications and several in the Canberra Times.  
- Grant funds distributed in January, 2009.  

 Supplied travel assistance for 2 practitioners to attend the Screen 
Producer’s Association of Australia annual conference in Sydney, 2 
travel grants given – one to a games programmer to attend a competition 
in Shanghai (which he won), one AUGIE nominee to attend the AUGIE 
awards in Sydney 

 Website and newsletter (see above). 
 Sat on panels for Final Year CIT film projects (4/12/09), the Academy of 

Interactive Entertainment Sony Scholarship and the ACT Filmmaker’s 
Network Development Manager Position (23/11/09); judged the Canberra 
Short Film Festival ( 
 
 

 Any other activities undertaken  Relationship between ACT Filmmaker’s Network and ScreenACT 
strengthened. 
- Regular meetings to forge stronger ties to help increase professional 

standing of the ACT Filmmaker’s Network as the ACT’s Screen 
Development Authority  

 Forging alliances with arts, business and financing organizations within 
the region and nationally.  

 A number of specialized events were held and were well attended with a 
total of 168 attendees: 
- Children’s TV workshop (19/9/09) 
- Producer Offset presentation (6/10/09) 
- ScreenACT Project Briefings x 2 

o Film and TV (14/8/09) 
o Games/Digital Media (25/8/09) 

- Canberra International Film Festival presentation on producing 
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(1/11/09) 
- Australian Children’s TV Foundation presentation (18/9/09) 
- ABC3 Children’s TV presentation (28/9/09) 

 Provided research and assistance with Government brief for Screen 
Industry Production Fund – an initiative to provide a significant equity 
contribution to projects planning to shoot or produce in the ACT 

 Attendance at SPAA (Screen Producer’s Association of Australia) 
 Investigating setting up a SPAA chapter in the ACT 
 Introduced a ScreenACT Intern program – two interns in final semester 

2009 from CIT 
 Developed a draft Professional Development Strategy with input from the 

ACT Filmmaker’s Network. 
- Presented to Screen Australia for co-funding 
- Feedback from Screen Australia is being integrated into one of the 

initiatives to ensure funding 
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-­‐‑ Monthly newsletters and alerts to website subscribers: 
§ Subscribers at launch of new website was approximately 75 - 

now 470 and growing 
§ Increased national coverage of subscribers 
§ Increases in requests for information to be included in 

newsletter from industry sources 
§ ScreenACT stories included on the Screen Australia website  
§ Increased requests from Trade media to comment on national 

policy 
§ Article on Manager in Inside Film, covering ACT industry 

growth 
§ Increased publicity and presence in local media- ABC radio, 

Canberra Time, The Chronicle and Canberra Weekl.  
 

• Provide information and logistical support for visiting and potential 
productions (location liaison). 
 

• Ongoing cooperation and consultation with NSW Capital region 
Production Liaison Officer.  

• Answer general location queries from various production companies, 
local, interstate and international. These include: 

-­‐‑  On going discussions with Andrew Dillon re Resistance Children’s 
Sci-Fi TV series.  

-­‐‑   
-­‐‑  Assisted various short films and TV commercials and corporate 

shoots with location information and assistance 
 

• Support development of the local film, television and digital media 
sectors: 

• Provide an information resource for news, events and opportunities of 
interest to the local screen industry/community; 

• Provide opportunities for the local industry to promote events and 
opportunities to the wider industry, creating networking and business 
development opportunities; 

• Provide financial assistance towards professional development and 
marketing opportunities (e.g. market attendance) offering economic 

Project Pod 
• Launched six month long professional development initiative 
• Received funding of $45,000 from Screen Australia and an WIIN 

Enterprise Connect grant of $50,000 
• 45 people attended first series of workshops which included 

practitioners from film, TV and digital media and from outside of 
the ACT 

• Ten projects to be picked for further development.  
• Supplied travel assistance for 2 practitioners to attend the Australian 
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development outcomes; 
• Sponsorship of key events in the ACT offering economic development 

outcomes for the industry in terms of national exposure, opportunities for 
networking at a national level etc. 
 

Documentary Conference in Adelaide  
• Website and newsletter (see above). 
• Sat on panels for FAT Awards (CIT), Careers Day at Merici College  

 
 

• Any other activities undertaken • Forging alliances with arts, business and financing organizations within 
the region and nationally.  

• A number of specialized events were held and were well attended with a 
total of 107 attendee mainly around the major initiative Project Pod 
(Phase 1, 2 and reboot workshop – 8 days of workshops)  

•  
• Provided research and assistance with Government brief for the Screen 

Australia TV report – an initiative to provide a  
• Attendance at AIDC 
• Continuing investigation setting up a SPAA chapter in the ACT 
• Continued with ScreenACT Intern program – three interns from CIT 
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 Sponsorship of key events in the ACT offering economic development 
outcomes for the industry in terms of national exposure, opportunities for 
networking at a national level etc. 
 

Gallery, attended by interstate industry panel. 60 people 
attended the day.  

 Four projects were picked and an extra project was selected 
thanks to extra grant from Australian Children’s TV Foundation.  
A total of $25,000 in grants given to the five projects 

 Supplied travel assistance for 4 practitioners to attend SPAA in Sydney.  
 Website and newsletter (see above). 
 Sat on panels for CIT final projects, AIE Sony Scholarship.  
 Assisted the Government with further research and information for the 

ACT Screen Investment Fund and its launch.   
 Participated in a series of Round Table discussions on the future 

structure of the screen industry in the ACT. 
- Drafted documents prior to and in response to each Round 

Table discussion 
- Drafted final proposal 
- Drafted answers to questions on proposal  

 
 

 Any other activities undertaken  Forging alliances with arts, business and financing organizations within 
the region and nationally.  

 A number of specialized events were held and were well attended with a 
total of 120 attendees mainly around the major initiative Project Pod 
Phase 2 and Low Budget Feature Workshop  

 Provided research and assistance with other agencies to Screen 
Australia for a joint submission on TV and on the Producer Offset 

 Attendance at SPAA 
 Assisted in launch of SPAA chapter in the ACT 
 Continued with ScreenACT Intern program – three interns from CIT 
 Conducted a Screen Industry member audi 
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REQUIREMENT 1 
 

• Attract production and investment in the film, television and digital media sectors to the region 
through promotion of the office and its jurisdiction: 

• Market the office to position it as the central point of contact for screen industry activity and 
inquiries in the ACT and Capital Region; 

• Work with national and state/territory organizations to attract production as part of a wider 
national strategy. 
 

ACTIVITY

• Ongoing contact with national and state organizations through: 

-­‐‑ Attendance at AIDC (1-4/3/11), the Screen Australia Finance Meeting (3/3/11) and  Head of 
Agency meeting (3/3/10) 

• Continued marketing of ScreenACT to national and state organizations to ensure ScreenACT is 
included in discussions on policy and important issues at a national level including participation in 
joint submissions to Government on convergence review.  

• Continued lobbing of Screen Australia for funding due to the ACT through development and 
marketing funds.  $45,000 promised but not received from Screen Australia.  Continued 
discussion on further support.  

• Agreement and acknowledgement that the ACT has specific and different needs to that of other 
States and Territories and that a tailor made support package for the ACT can be developed. 

• Attendance at Cannes, France (11 – 15/5/11) to market the ACT Screen Investment Fund and 
meet with producers.  
 

Communications 

Ongoing administration of ScreenACT website  

-­‐‑ Introduced new look logo and collateral 
-­‐‑ Continued updating and redeveloping of new website 

 
Continued Facebook and new Twitter presence for ScreenACT 

Monthly newsletters and alerts to website subscribers: 

§ Subscribers at launch of new website was approximately 75 - now 550 and growing 
§ Increased national coverage of subscribers 
§ Increases in requests for information to be included in newsletter from industry sources 
§ ScreenACT stories included on the Screen Australia website  
§ Increased requests from Trade media to comment on national policy 
§ Increased publicity and presence in local media - ABC radio, Canberra Time, The 

Chronicle and Canberra Weekly.  
 

REQUIREMENT 2 

• Provide information and logistical support for visiting and potential productions (location liaison). 
 

ACTIVITY

Answered general location queries from various production companies, local, interstate and 
international. These include: 

-­‐‑ Harvest – a Singapore/Australian coproduction to shoot around Lake George ($9million 
budget) 

-­‐‑ Meetings with Producer of two features – Galore and Consolation of Joe Cinque 
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-­‐‑ Please Explain – a feature 
-­‐‑ Assisted various short films and TV commercials and corporate shoots with location 

information and assistance 
 

REQUIREMENT 3 

• Support development of the local film, television and digital media sectors: 
• Provide an information resource for news, events and opportunities of interest to the local screen 

industry/community; 
• Provide opportunities for the local industry to promote events and opportunities to the wider 

industry, creating networking and business development opportunities; 
• Provide financial assistance towards professional development and marketing opportunities (e.g. 

market attendance) offering economic development outcomes; 
• Sponsorship of key events in the ACT offering economic development outcomes for the industry 

in terms of national exposure, opportunities for networking at a national level etc. 
 
 

ACTIVITY

Pods 

• Ran DocoPod in conjunction with AFTRS ( 11-14/2/11) 
• 15 attendees (maximum number) and was very well received. 
• Two top projects given AIDC registrations 
• Developed Producer Pod, following on from the successful Project Pod which will run in July 

2011.  

Development Round 

• Ran a development funding round 
• 42 applications received 
• 9 funded ranging from features, reality TV, documentary and digital games 
• Mainly emerging filmmakers with 2 professional level 
• Lobbied for and received an extra $10,000 from ACT Government 
• Total of $60,000 given out in grants in this round. 

OTHER ACTIVITY

• Website and newsletter (see above). 
• Sat on panels for CIT final projects, AIE Sony Scholarship.  
• Assisted the Government with the ACT Screen Investment Fund and attended the first and 

second assessment committee meetings. 

Strategic Planning 

• Following on from the round table discussions, held a strategic planning session 
• Attended by 15 industry experts covering education, government, film, digital media and TV 
• Facilitated by pro-bono facilitator  sourced by ABAF 
• Wrote up strategic plan and developed executive summary and full budgets to be submitted to 

ACT Government and Screen Australia for further funding.  

• Forging alliances with arts, business and financing organizations within the region and nationally.  
• Provided research and assistance with other agencies to Screen Australia for a joint submission 

on TV and on the Producer Offset 
• Attendance at SPAA 
• Assisted in launch of SPAA chapter in the ACT 
• Continued with ScreenACT Intern program – two interns from CIT and sourcing one from 

University of Canberra, due to start in next financial year.  
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REQUIREMENT 1 
 

• Attract production and investment in the film, television and digital media sectors to the region 
through promotion of the office and its jurisdiction: 

• Market the office to position it as the central point of contact for screen industry activity and 
inquiries in the ACT and Capital Region; 

• Work with national and state/territory organizations to attract production as part of a wider 
national strategy. 
 

ACTIVITY

• Ongoing contact with national and state organizations through: 

-­‐‑ Attendance at Screen Producers Association of Australia annual conference in Sydney from 
11 – 14th November, 2011 and associated State Agency and Screen Australia forums.  

-­‐‑ Multiple meetings with State Agency Heads (  
 

• Continued marketing of ScreenACT to national and state organizations to ensure ScreenACT is 
included in discussions on policy and important issues at a national level including participation in 
joint submissions to Government on convergence review.  

• Continued lobbing of Screen Australia for funding due to the ACT through development and 
marketing funds.  $45,000 received for Producer Pod program Screen Australia.  Continued 
discussion on further support.  

• Agreement and acknowledgement that the ACT has specific and different needs to that of other 
States and Territories and that a tailor made support package for the ACT can be developed. 

• Attendance at AFM in Los Angeles (November 5th, 2011) to market the ACT Screen Investment 
Fund and meet with producers.  
 

Communications 

Ongoing administration of ScreenACT website  

-­‐‑ Continued updating and redeveloping of new website 
-­‐‑ Introduction of ACT Crew Finder – production database 

 
Continued Facebook and new Twitter presence for ScreenACT 

Monthly newsletters and alerts to website subscribers: 

§ Increased national coverage of subscribers 
§ Increases in requests for information to be included in newsletter from industry sources 
§ ScreenACT stories included on the Screen Australia website  
§ Increased requests from Trade media to comment on national policy 
§ Increased publicity and presence in local media - ABC radio, Canberra Time, The 

Chronicle and Canberra Weekly.  
 

REQUIREMENT 2 

• Provide information and logistical support for visiting and potential productions (location liaison). 
 

ACTIVITY

Answered general location queries from various production companies, local, interstate and 
international. These include: 
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-­‐‑  
-­‐‑ Assisted various short films and TV commercials and corporate shoots with location 

information and assistance 
-­‐‑ Held a locations meeting with local location representatives with the view for streamlining 

permissions and processes 
 

REQUIREMENT 3 

• Support development of the local film, television and digital media sectors: 
• Provide an information resource for news, events and opportunities of interest to the local screen 

industry/community; 
• Provide opportunities for the local industry to promote events and opportunities to the wider 

industry, creating networking and business development opportunities; 
• Provide financial assistance towards professional development and marketing opportunities (e.g. 

market attendance) offering economic development outcomes; 
• Sponsorship of key events in the ACT offering economic development outcomes for the industry 

in terms of national exposure, opportunities for networking at a national level etc. 
 
 

ACTIVITY

Producer Pod 

• Ran Producer Pod (8 – 11th July and 22 – 24th July) 
• 18 different speakers including interstate and overseas speakers 
• 37 participants 
• Co-funded by Screen Australia 
• Ran Film Stream, facilitated by international script consultant Stephen Cleary (24 – 26th August) 

28 participants and TV Stream facilitated by TV producer Gus Howard (25 – 27th November)  24 
participants  

Broadcaster meetings 

• Met with commissioning editors of various broadcasters in Sydney from 17 – 19th August re ACT 
Screen Investment fund co funding documentaries.  

OTHER ACTIVITY

• Website and newsletter (see above). 
• Assisted the Government with the ACT Screen Investment Fund and attended assessment 

meetings 
• Assisted producers with applications for ACT Screen Investment Fund  
• Strategic plan and developed executive summary and full budgets were submitted to ACT 

Government and Screen Australia for further funding. 
• Attendance at SPAA 
• Assisted in launch of SPAA chapter in the ACT 
• Continued with ScreenACT Intern program – one from University of Canberra 
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BUDGET/EXPENDITURE

A NOTE RE THE NEW FORMAT

As ScreenACT continues to grow, there are now 8 different sources of income for the initiative. The
following budget acquittal deals with the Economic Development expenditure only. Examples of
how this funding has been leveraged include $45,000 grant from Screen Australia for Producer Pod,
over $20,000 in participant fees for the same project and other sundry income to run programs.

 

 

 
 

70





Page 1

REQUIREMENT 1 
 

• Attract production and investment in the film, television and digital media sectors to the region 
through promotion of the office and its jurisdiction: 

• Market the office to position it as the central point of contact for screen industry activity and 
inquiries in the ACT and Capital Region; 

• Work with national and state/territory organizations to attract production as part of a wider 
national strategy. 
 

ACTIVITY

• Ongoing contact with national and state organizations through: 

-­‐‑ Attendance at AIDC in Adelaide 7/2 – 1/3/12 

• Continued marketing of ScreenACT to national and state organizations to ensure ScreenACT is 
included in discussions on policy and important issues at a national level including participation in 
joint submissions to Government on convergence review.  

• Continued lobbing of Screen Australia for funding due to the ACT through development and 
marketing funds.   Continued discussion on further support.   Meeting with  

 re implementation of strategic plan. Agreement to cofund fund Low 
Budget feature Pod and Anthology Feature (minimum of $90,000 for the two projects).   

• Agreement and acknowledgement that the ACT has specific and different needs to that of other 
States and Territories and that a tailor made support package for the ACT can be developed. 
 

Communications 

Ongoing administration of ScreenACT website  

-­‐‑ Continued updating and redeveloping of new website 
-­‐‑ Introduction of ACT Crew Finder – production database 
-­‐‑ Introduction of Production Attachment Register 

 
Continued Facebook and new Twitter presence for ScreenACT 

Monthly newsletters and alerts to website subscribers: 

§ Increased national coverage of subscribers 
§ Increases in requests for information to be included in newsletter from industry sources 
§ ScreenACT stories included on the Screen Australia website  
§ Increased requests from Trade media to comment on national policy 
§ Increased publicity and presence in local media - ABC radio, Canberra Time, The 

Chronicle and Canberra Weekly.  
 

REQUIREMENT 2 

• Provide information and logistical support for visiting and potential productions (location liaison). 
 

ACTIVITY

Answered general location queries from various production companies, local, interstate and 
international. The number of calls have increased dramatically since the introduction of the ACT 
Screen Investment Fund.   
 
A part time locations manager has joined ScreenACT to deliver this service.   Visiting producers 
receive photos in advance of arrival and  half a day free location scouting in the region.  
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Assisted various short films and TV commercials and corporate shoots with location information and 
assistance. 

 
REQUIREMENT 3 

• Support development of the local film, television and digital media sectors: 
• Provide an information resource for news, events and opportunities of interest to the local screen 

industry/community; 
• Provide opportunities for the local industry to promote events and opportunities to the wider 

industry, creating networking and business development opportunities; 
• Provide financial assistance towards professional development and marketing opportunities (e.g. 

market attendance) offering economic development outcomes; 
• Sponsorship of key events in the ACT offering economic development outcomes for the industry 

in terms of national exposure, opportunities for networking at a national level etc. 
 
 

ACTIVITY

ScreenACT delivered an increased number of events in this reporting period 

Horror Pod 
• facilitated by international script consultant Stephen Cleary (5 – 7 February) 
• 14 participants 

 
Doco Pod 

• Facilitated by documentarian Rob Nugent  
• 7 participants 
• Included field trips and practical documentary shoot 

 
Melbourne International Film Festival Info Session 

• 32 participants attended 
 

A-Z Budgeting  
• Facilitated by experienced line producer Sandra Alexandra from Sydney  
• 17 participants 
• Learning about the Screen Australia budgeting process 

 
ScreenACT Expo 

• The inaugural event which will be held annually 
• Outlined the activity for the next year 
• 92 attendees 

 
OTHER ACTIVITY

• Website and newsletter (see above). 
• Assisted the Government with the ACT Screen Investment Fund and attended assessment 

meetings 
• Assisted producers with applications for ACT Screen Investment Fund  
• Assisted in launch of SPAA chapter in the ACT 
• Continued with ScreenACT Intern program – one from University of Canberra 
• Developed Low Budget Feature Pod which is to be delivered in July 2012.  Applied for cofunding 

from Screen Australia of $45,000 
• Developed Anthology Feature Pod to be delivered in November 2012.  Applied for cofounding 
 

73



Page 3

BUDGET/EXPENDITURE

A NOTE RE THE NEW FORMAT

As ScreenACT continues to grow, there are now 8 different sources of income for the initiative. The
following budget acquittal deals with the Economic Development expenditure only.
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REQUIREMENT 1 
 

• Attract production and investment in the film, television and digital media sectors to the region 
through promotion of the office and its jurisdiction: 

• Market the office to position it as the central point of contact for screen industry activity and 
inquiries in the ACT and Capital Region; 

• Work with national and state/territory organizations to attract production as part of a wider 
national strategy. 
 

ACTIVITY

• Ongoing contact with national and state organizations through: 

• Continued marketing of ScreenACT to national and state organizations to ensure ScreenACT is 
included in discussions on policy and important issues at a national level including participation in 
joint submissions to Government on convergence review.  

• Continued lobbing of Screen Australia for funding due to the ACT through development and 
marketing funds.   Continued discussion on further support.   Meeting with  

 re implementation of strategic plan. Agreement to cofund fund Low 
Budget feature Pod and Anthology Feature (minimum of $90,000 for the two projects).   

• Agreement and acknowledgement that the ACT has specific and different needs to that of other 
States and Territories and that a tailor made support package for the ACT can be developed. 
 

Communications 

Ongoing administration of ScreenACT website  

-­‐‑ Continued updating and redeveloping of new website 
-­‐‑ Updating of ACT Crew Finder – production database 
-­‐‑ Updating of Production Attachment Register 
-­‐‑ Introduction of Production Seeking Crew Register 

 
Continued Facebook and Twitter presence for ScreenACT 

Monthly newsletters and alerts to website subscribers: 

§ Increased national coverage of subscribers 
§ Increases in requests for information to be included in newsletter from industry sources 
§ ScreenACT stories included on the Screen Australia website  
§ Increased requests from Trade media to comment on national policy 
§ Increased publicity and presence in local media - ABC radio, Canberra Time, The 

Chronicle and Canberra Weekly.  
 

REQUIREMENT 2 

• Provide information and logistical support for visiting and potential productions (location liaison). 
 

ACTIVITY

Answered general location queries from various production companies, local, interstate and 
international. The number of calls have increased dramatically since the introduction of the ACT 
Screen Investment Fund.   
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BUDGET/EXPENDITURE
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ScreenACT then organised a panel of TV professionals (drawing from both Independent Production 
Companies and the TV Networks) who are setting the benchmark for innovative and diverse 
Australian television to hear the ‘5 minute’ pitches from each writer involved in TV POD. 
 
The pitching panel included:  
 

The pitching exercise was a half day event held at Woden CIT on Monday, December 2, 2013.  The 
objective of the pitching session was to offer the writers the chance to pitch their projects to an 
Industry panel, exposing them to the respected opinions of the panel members on the potential 
marketability of their project. The outcome was fantastic, with the panel universally full of praise for 
the quality and professionalism of the pitches. A number of projects were identified as having strong 
market potential, and several of the panelists have expressed interest in following up with some of the 
writers.  
 
ACT SCREEN ARTS FUND 2014 
 
ScreenACT received $80,000 from artsACT to deliver direct grants via the ACT Screen Arts Fund for 
2014. The grant recipients were chosen from a field of 37 applications, and will be officially 
announced in early January 2014 by the Minister Joy Birch.  The successful applications were: 
 
Andrew Pike - 'Missionaries' (Documentary) 
Clare Young - 'Unruly Girls' (Feature Film) 
Daniel Sanguineti - 'Me and my Mates vs. the Zombie Apocalypse' (Feature Film) 
Humphrey James - 'Unreal Estate' (TV Series) 
Joe Kisch - 'Jandamarra' (Feature Film) 
Kris Kerehona - 'The Centenarians' (Documentary) 
Melanie Calvert - 'Freycinet' (Feature Film) 
Simon Weaving - Mentorship/Professional Development 
Vanessa Gazy - 'Highway' (Short Film) 
 
ACT SCREEN DEVELOPMENT FUND 2013 
 
Fourteen applications were received for this round, a significant reduction from previous rounds.  This 
is a result of ScreenACT restructuring the guidelines to insist that projects have genuine commercial 
potential with a focus on creative teams.   This resulted in 14 very strong applications that made for 
an extremely competitive round. 
The grant recipients were: 
 

• Cindy Li - 'Aodaliya Gold' (Feature Film) 
• Peter Castle - 'Tahira: Echoes of the Astral Empire' (Game) 
• James Hunter - 'Maralinga' (Feature Film) 
• Clare Young - 'The Perfect Mother' (Documentary) 
• Ian Hart - 'Dumpling' (Feature Film) 
• Michael Fardell - 'Outback Yum Cha' (TV Series) 

   
REGISTRATION GRANTS 
 
Registration Grants were awarded to the following individuals for attendance to the 2013 SPAA 
conference (Screen Forever): 
 

• Humphrey James 
• Clare Young 
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CENTENARY  
 

‘Documenting the Commissions’ entered its finals phase of production during the reporting period. 
There was a rigorous feedback process between ScreenACT, the Centenary team, Andrew Pike, 
editor James Lane and Creative Director Robyn Archer on the final edits of each film. The resulting 20 
films are very strong, and provide a unique retrospective on some of the events and people that were 
involved in Canberra’s Centenary year celebrations. The final delivery of the films will occur in the 
new-year. A special thanks to Annette Hurda for managing the entire project with great success.   
 
OTHER ACTIVITY 

• ACTSIF REVIEW: ScreenACT supported Sandra Sdraulig as she has undertaken the review 
of the Fund.    A fair bit of follow up information has been requested after her visit to Canberra 
and will be getting that to her urgently.  

FINANCIAL REPORT 

Economic Development Directorate -­‐ Delivery of ScreenACT Program
Financial Report

All amounts Ex-­‐GST
(1 July 2013 -­‐ 31 December 2013)
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 ITEM 6 – KEY PERFORMANCE INDICATORS 

 

 
Services 

Reference 
 

 
Indicator 

 

 
6 Months to 
31 Dec 2013 

 
 

Target 

 
6 Months to 31 

Dec 2013 
 
 

Achieved 

Item 1 (2) ACTSIF Applications  3  
Item 1 ()4 Newsletters 5 10 
Item 2 (1) and (2) Screen Projects 

Developed 
12 23 

Item 3 (1) Professional 
Development 

Courses/Workshops 

5 5 

Item 3 (1) Professional 
Development 
Participants  

50 129 

Item 3 (2) Mentorships 12 23 
Item 3 (3) Practitioners 

Supported 
6 17 

Item 5 (1) a) Written Reports 1 1 
Item 5 (1) b) Financial Reports 1 1 
Item 5 (1) c) Key Performance 

Indicator Update 
1 1 
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ITEM 1 – MARKETING AND PROMOTION 
 

(1) Promote ScreenACT as the central point of contact for screen industry activity in the ACT and 
Capital Region. 

(2) Provide advice on ACT and national programs that support the screen sector, including the 
ACT Screen Investment Fund (ACTSIF).  

(3) Establish and maintain relationships with industry stakeholders, including government screen 
agencies, national cultural institutions and film festivals.  

(4) Disseminate information of interest to the screen sector via (for example) website, newsletters 
and social media.  

 
ACTIVITY

• 

-­‐‑ Continued marketing of ScreenACT to national and state organisations to ensure ScreenACT 
is included in discussions on policy and important issues at a national level including 
participation in joint submissions to Government on Producer Offset and attendance at 
meeting at APH though SPA.  

• Continued lobbying of Screen Australia for funding due to the ACT through development and 
marketing funds.   Continued discussion on further support and are getting some traction.  

• Agreement and acknowledgement that the ACT has specific and different needs to that of other 
States and Territories and that a tailor made support package for the ACT can be developed. 

• Met with various broadcasters and distributors to understand their needs and forward workload.   
Particular relationships being developed with ABC and Foxtel who have expressed interest in 
doing some projects in the ACT.  
 

Communications allows for greater partnerships that will support: 

Ongoing administration of ScreenACT website  

-­‐‑ Continued updating and redeveloping of new website 
-­‐‑ Updating of ACT Crew Finder – production database 
-­‐‑ Updating of Actor Register 
-­‐‑ Updating of Production Attachment Register 
-­‐‑ Updating of Production Seeking Crew Register 
-­‐‑ Investigation into higher levels of functionality such as the ability for online applications to be 

reaccessed before due date for editing, individual profiles etc.  
 

Continued Facebook and Twitter presence for ScreenACT 

Monthly newsletters and alerts to website subscribers: 

§ Increased national coverage of subscribers 
§ Increases in requests for information to be included in newsletter from industry sources 
§ ScreenACT stories included on the Screen Australia website  
§ Increased requests from Trade media to comment on national policy 
§ Increased publicity and presence in local media - ABC radio, Canberra Times, The 

Chronicle, City News, BMA and Canberra Weekly.  
 

ITEM 2 – INDUSTRY DEVELOPMENT 

(1) Assist ACT practitioners develop screen projects. 
(2) Assist external practitioners develop screen projects in the ACT. 
(3) Establish and maintain information on ACT Screen Capability, including locations, cast and 

crew. 
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(4) Promote the ACT’s interests in national creative industry development initiatives.  
(5) Encourage and support new entrants to the sector.  
 
 
 
ACTIVITY

Answered general location queries from various production companies (local, interstate and 
international). The number of calls continues to grow since the introduction of the ACT Screen 
Investment Fund.  
 
Continued the maintenance of Crew and Cast Directories that have grown substantially since their 
introduction. The directories have become a reliable resource for local and interstate productions.  
 
ScreenACT hosted SPA (Screen Producers Association) National Roadshow in February. Matthew 
Deaner (Executive Director) and Matthew Hancock (Strategy and Insights) visited Canberra as part of 
their National Roadshow to sit down with ACT producers to talk about local issues affecting the 
industry. Thirty people attended this event.  
 
ABC TV Drama  is interested in supporting a state funded internship to develop Australian TV writers. 
ScreenACT is looking to partner with ABC on this program through our Production Attachment 
Register, funded through the ACT Screen Investment Fund. 
 
Production Company Playmaker Media (The Code) have expressed interesting in collaborating on a 
a writers’ room with our local screenwriters with the output being a TV series that could be produced 
here and access the Fund.  
 
Continued the conversation with Screen Australia about securing ACT a long-term development 
funding package to assist ScreenACT’s capacity building initiatives.  
 
 
 
ITEM 3 – PROFESSIONAL DEVELOPMENT 

(1) Establish and deliver a professional development program. 
(2) Facilitate mentorships for ACT practitioners in local productions 
(3) Provide financial assistance to ACT practitioners to support attendance at professional 

development and marketing events (for example AIDC, SPAA).  
 

ACTIVITY

ScreenACT delivered a number of important events and workshops during the reporting period.  
Included in this list are those that are part financed by Events ACT to give EDD an overview of 
everything that ScreenACT is doing for the screen sector.  

Anthology Feature POD ‘Locks of Love’ | Ongoing| 11 teams
Indigenous Filmmakers Meet & Greet | 29th January | 9 participants
Trade Connect Mission to European Film Market (Berlin) | 6th – 14th February | 3
participants
2014 AIDC Registration Grants | 4th – 9th March | 5 applicants | 2 grant recipients
Indigenous Filmmakers Workshop | 22nd – 23rd March | 8 participants
Screen Australia Indigenous Information Sessions | 11th April | 4 participants
ScreenACT EXPO | 2nd May | 80 participants
Short Seasons Short Film Festival Autumn 2014 | 29th May | 180 viewers
In Conversation with Graeme Mason (CEO of Screen Australia) | 23rd June| TBA
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KEY PERFORMANCE INDICATOR UPDATE 

 

FINANCIAL REPORT 

The 2013-2014 reporting period marks the final year that Canberra Business Council (CBC) 
will deliver the ScreenACT program. Beginning 1 July 2014 the ACT Screen Industry 
Association (ACTSIA) will begin delivering ScreenACT on behalf of the ACT Government.  

The Financial Report for January-June 2014 can be viewed on Page 6:  

 

 

 

 

 

 

 
Services 

Reference 
 

 
Indicator 

 

 
6 Months to 

30 June 2014 
 
 

Target 

 
6 Months to  

30 June 2014 
 
 

Achieved 

Item 1 (2) ACTSIF Applications  3 9 
Item 1 (4) Newsletters 5 8 
Item 2 (1) and (2) Screen Projects 

Developed 
12 15 

Item 3 (1) Professional 
Development 

Courses/Workshops 

5 5 

Item 3 (1) Professional 
Development 
Participants  

50 60 

Item 3 (2) Mentorships 12 16 
Item 3 (3) Practitioners 

Supported 
6 6 

Item 5 (1) a) Written Reports 1 1 
Item 5 (1) b) Financial Reports 1 1 
Item 5 (1) c) Key Performance 

Indicator Update 
1 1 
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Economic Development Directorate -­‐ Delivery of ScreenACT Program
Financial Report

All amounts Ex-­‐GST
(1 January 2014 -­‐ 30 June 2014)
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ITEM 1 – MARKETING AND PROMOTION

(1) Promote ScreenACT as the central point of contact for screen industry activity in
the ACT and Capital Region.

The ACT screen industry has enjoyed a massive increase in recognition and standing
during the reporting period. The broadcast of the 6-­‐part TV series The Code on ABC
in September/October announced to the national screen industry, as well as the
wider viewing audience, that Canberra is unique and striking location for film and
television productions that boasts a range of competitive and professional
production and post-­‐production services and crew. As a result of the series selling
into a dozen international markets, the program will also help strengthen Canberra’s
reputation globally.

ACTSIA was also successful in licencing the brand ScreenACT from the ACT
Government in order to trade under this name. This has further consolidated
ScreenACT’s position as the central point of contact for all screen activity in the ACT,
and clarified any confusion in the market place.

(2) Provide advice on ACT and national programs that support the screen sector,
including the ACT Screen Investment Fund (ACTSIF).

ScreenACT has been quick to capitalise on The Code’s critical and commercial
success, fielding a succession of enquires by interstate productions interested in
Canberra as major location. This increase in interest only serves to demonstrate the
industry’s potential to sustain an ongoing workflow of small-­‐to-­‐medium
productions. However, the 2014-­‐2015 ACT budget did result in the ACT Screen
Investment Fund (the Fund) not being renewed. Various discussions with EDD
resulted in an agreement for intermediary funding measures created to finance a
limited number of high priority film/TV projects during the current financial year.
ScreenACT’s Director Monica Penders provided crucial advice and leadership during
this period to ensure that interested productions (both local and interstate) were
suitably educated on the Fund’s importance and continued relevance to the
industry, helping maintain the Fund’s national reputation going forward.

(3) Establish and maintain relationships with industry stakeholders, including
government screen agencies, national cultural institutions and film festivals.

The reporting period also included the confirmation from Screen Australia that they
will no longer fund the state Screen Network organisations (this includes NSW, SA,
QLD, VIC, WA and TAS). This decision did not directly affect ScreenACT because
neither the ACT nor the NT receives any direct federal funding through this initiative.
However, this funding withdrawal, coupled with Screen Australia’s decision to wind
down its professional development program arm, provides an excellent opportunity
for ScreenACT to establish a new funding arrangement with Screen Australia that
recognises the ACT as a screen industry deserving of financial support and
investment.

Looking beyond Screen Australia, ScreenACT has also developed its involvement
with other state agencies through regular meetings and discussions on potential
collaborations. Sharing resources with other states can be an effective way of
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bolstering the amount of opportunities available to our constituents. ScreenACT has
also been in contact with the National Film & Sound Archive (NFSA) during their
organisational restructuring, and is keen to explore future collaborations that can
take advantage of the NFSA’s resources and networks.

(4) Disseminate information of interest to the screen sector via (for example) website,
newsletters and social media.

Throughout the reporting period ScreenACT has distributed a fortnightly newsletter
that updates the mailing list on all ScreenACT activities, as well as funding
opportunities, local events and news, in addition to important industry trends and
information. These newsletters are supplemented with ScreenACT’s social media
outlets and targeted NewsFlash campaigns. However, it was acknowledged that our
marketing strategy requires a major overhaul to keep pace with the demands of the
growing industry. With the aid of an Enterprise Connect grant, ScreenACT has
organised a marketing plan workshop with a ACT based marketing firm to develop a
comprehensive marketing strategy that will look to deliver practical measures for
targeting specific market segments for our products and services.

The Enterprise Connect grant has also helped finance the creation of a brand new
ScreenACT website/business portal that will include online booking and
administration systems to boost productivity and streamline business processes. The
website is expected to launch in early February 2015. Until this changeover occurs
the current website will be maintained to ensure a smooth transition.

ITEM 2 – INDUSTRY DEVELOPMENT

(1) Assist ACT practitioners develop screen projects.

Nineteen applications were received for the 2014 round of the ACT Screen
Development Fund, with a total of 10 deemed of a high standard. This is an increase
of 3 applications on last year’s funding round. Of the 10 shortlisted projects 6 were
awarded funding.

Since 2013 the development funds have been structured as a non-­‐recourse loan,
which means if a funded project goes into production the funding becomes
repayable. If the project does not make it through to production repayment of the
funding is not required. The decision to do this has been made in line with an overall
strategy to make the Development Fund more reflective of wider industry
standards.

Another practitioner that received development support was Sotiris Doukonis for his
feature film project Joe Cinque’s Consolation. Writer/Director Sotiris Doukonis
adapted the script from the Helen Gardner novel of the same name. The project has
received long-­‐term support from ScreenACT, having received project film funding in
2009. ScreenACT Director Monica Penders has been advising on the financing
options available to the production team. The production is awaiting confirmation of
financial investment from the ACT government (in conjunction with Screen Australia
and private investors), and is slated to shoot in April 2015. This is a great result for
Sotiris, whose professional reputation was given a huge boost recently with a win at
the Toronto International Film Festival (the first ACT filmmaker to win a premiere
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international film festival). The project is a great example of a ScreenACT supported
project coming through the development process as a strong, commercially viable
package that has attracted the requisite investment.

(2) Assist external practitioners develop screen projects in the ACT.

Location information and services were handled by Project Manager Victor Willis,
who ensured all local and visiting productions were fully briefed on what requisite
permits are required for their particular shoot. Victor also provided location-­‐
scouting services to a number of film and TVC productions as part of SrceenACT’s
ongoing commitment to providing hands-­‐on assistance for productions shooting in
the ACT.

(3) Establish and maintain information on ACT Screen Capability, including locations,
cast and crew.

A location directory, alongside directories for both cast and crew, continued to be
maintained on the ScreenACT website. However, as alluded to earlier in the report,
the development of the new website will incorporate a custom built database that
will enable users to personally edit/modify their free profiles while installing an easy
to navigate resource for all members and guests.

(4) Promote the ACT’s interests in national creative industry development initiatives.

ScreenACT was also active in seeking creative industry partnerships to benefit the
development of local screen practitioners. ScreenACT has been in discussions with
‘Griffin Accelerator’ to adapt their accelerator program model for start-­‐up
companies to a film specific program. A presentation to potential investors will be
held in early 2015. This program could prove a springboard for local production
teams looking to develop their first feature film, with a strong emphasis on the
business and commercial realities of filmmaking. The program will also provide a
formal structure for private investors from across Australia to channel their interest
into local film projects.

(5) Encourage and support new entrants to the sector.

ScreenACT also provides an important first point of contact for university and CIT
students and recent graduates seeking work in the screen industry. Connecting
jobseekers with job opportunities, and giving guidance on how best to present
themselves to break into the industry has been an ongoing priority. These
conversations have also been extended to AIE game developer graduates as the
ScreenACT office looks to deepen its involvement with that sector of the screen
industry. Support of new entrants into the screen industry is also the genesis of
ScreenACT’s low-­‐cost public liability insurance scheme. This offering was continued
throughout the reporting period, providing valuable coverage to emerging
filmmakers from the ACT and nation-­‐wide. ScreenACT also has developed a
competitive internship program with two interns (one from UC and one from CIT),
working for a semester to gain important industry contacts and experience.
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ITEM 3 – PROFESSIONAL DEVELOPMENT

(1) Establish and deliver a professional development program.

ScreenACT completed two of its signature POD programs during the reporting
period. Both programs delivered a feature film with a theatrical distribution deal in
place. This outcome has helped develop hundreds of local screen practitioners in a
variety of roles. For a brief overview please see the next page:

ANTHOLOGY FEATURE FILM – LOCKS OF LOVE

The July – December 2014 reporting period saw the completion of the Anthology
Feature Film POD (Locks of Love). What began as an ambitious professional
development program has, over the course of two years, far exceeded our
expectations. The initiative has been the highlight of ScreenACT’s professional
development program to date, and has garnered massive interest from the media,
as well as other state agencies and industry groups, for its ingenuity and
professional outcomes. The premiere of the feature film was held in late-­‐November
and provided the perfect showcase event for our brightest emerging talent.

ScreenACT managed the final stages of post-­‐production on each individual short
film, alongside producing partner Silversun Pictures. Teams were guided through
final picture grading, as well as a comprehensive sound mix, to allow them a chance
to learn and engage fully in the demanding process. Individual sessions between
Silversun team members and each of film’s core production team were arranged to
ensure the process remained collaborative and educational. These sessions were
informed by the final ‘technical’ screening for key personnel on 22 July 2014.

Preparations for the film premiere screenings in November required each individual
producer to work closely with ScreenACT and the feature film’s legal representatives
to ensure chain of title was properly established. This proved a massive learning
exercise for the producers, who needed to be educated upon the legal complexities
of distributing a feature film. This process was further illuminated by the film’s
distributor John L Simpson (Titan View) who imparted valuable insight to the teams
on the commercial realities of film distribution.

LOW BUDGET FEATURE POD – ME AND MY MATES VS THE ZOMBIE APOCALYPSE

The reporting period also delivered professional development outcomes for
participants of the Low Budget Feature POD, which began in late 2012. The program
provided extensive development on 10 feature film projects. Of these 10 projects,
one team successfully applied for funding through the ACTSIF to help finance their
film Me and My Mates vs The Zombie Apocalypse, a horror/comedy that stars Jim
Jefferies (Legit) and comedian Alex Williamson. ScreenACT provided ongoing
support throughout the different phases of the production and post-­‐production,
helping the production team navigate its way through their first feature film.
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ACTIVITY HIGHLIGHTS

• Anthology Feature POD ‘Locks of Love’ | Ongoing| 11 teams
• Script Reading & Assessment Service | Ongoing| 6 participants
• Office Internship Program | Ongoing | 2 participants
• ACT Screen Development Fund Information Session | 10/7/14 | 42

participants
• ‘Locks of Love’ Technical Screening | 22/07/14 | 69 viewers
• ‘Locks of Love’ Grade & Sound Sessions | 2 Days | 33 participants
• CSFF Directing Master Class with David Caesar | 20/09/14 | 19 participants
• Screen Industry Trade Delegation Information Session | 12/11/14 | 6

participants
• Meet & Greet with Sally Caplan (Head of Production – Screen Australia) |

26/11/14 | 6 participants
• ‘Locks of Love’ Premiere Event Screening | 29/11/14 | 420 viewers
• SPA Conference 2014 – Screen Forever Registration Grants| 2 recipients

(2) Facilitate mentorships for ACT practitioners in local productions

Locks of Love provided the framework to deliver a number of mentorship
opportunities to the core production teams on each film. Working with industry
professionals in post-­‐production (picture and sound), distribution and producing
allowed for teams to get hands-­‐on work experience on best practice for delivering a
product that’s of a commercial standard.

(3) Provide financial assistance to ACT practitioners to support attendance at
professional development and marketing events (for example AIDC, SPAA).

Local filmmakers and successfully applied for registration
grants to this year’s SPA Conference (Screen Forever) in Melbourne (17-­‐19 Nov).
Both filmmakers were selected upon their strong slate of film/TV projects in current
development. Screen Forever allows screen practitioners to broaden their
knowledge and experience of the marketplace in order to development future
projects with marketplace appeal.

151





8

Financial Report 
ACT Screen Industry Association (ACTSIA) 

Delivery of the ScreenACT Program 
1 July 2014 to 31 December 2014 

153





2

ITEM 1 – MARKETING AND PROMOTION

(1) Promote ScreenACT as the central point of contact for screen industry activity in
the ACT and Capital Region.

ScreenACT has continued to be the first point of contact for screen industry activity
in the ACT. During the reporting period ScreenACT Director Monica Penders led a
trade delegation to the Hong International Film Festival that comprised a total of 9
of the 14 Australian participants at the market. The visit proved very fruitful, and
ScreenACT was able to secure the commitment of Michael Favelle (Odin’s Eye
Entertainment) to support the ScreenACT Accelerator program series.

ScreenACT has benefited hugely from the delegation’s presence, and delegate
member Cindy Li has recently signed two significant MOU’s with Chinese-­‐based
production companies, which have the potential to deliver a massive economic
impact with 50 million in production. As a result of the delegation (and the previous
4 market visits through Trade Connect program) the ACT has national and
international reputation has grown.

(2) Provide advice on ACT and national programs that support the screen sector,
including the ACT Screen Investment Fund (ACTSIF).

ScreenACT continues to field weekly enquires from interstate productions seeking to
produce their next project in the ACT. ScreenACT’s Director Monica Penders has
helped connect production teams with ACT Government funding, ensuring all
financing options are understood by each respective party while maintaining the
ACT’s profile nationally.

To date, there are three major productions shooting in the ACT during the 2015
calendar year, all of which received investment from the ACT Government. All three
productions will have a significant impact on building capacity, in addition to the
direct economic impact. These interstate productions have also proven the local
industry’s capacity to support major shoots, and supports the notion that the ACT is
ready to support locally-­‐produced films and TV series going forward. This industry
goal will, however, require ongoing ACT Government support in terms of
grants/investment into production if the overall scheme is to work.

(3) Establish and maintain relationships with industry stakeholders, including
government screen agencies, national cultural institutions and film festivals.

During the reporting period ScreenACT was able to secure a funding commitment
from Screen Australia for the delivery of Accelerator POD. Discussions with the
federal screen body have also been positive on the prospect of regular Screen
Australia funding for the ScreenACT program.

Accelerator POD was open to writers/producers from across the country, and
ScreenACT made a concentrated effort to market the program to potential
interstate participants. ScreenACT visited AFTRS (Sydney) and RMIT (Victoria) to
promote the Accelerator initiative, and has drawn 14 interstate participants to the
program. This has cemented Accelerator POD as a nationally recognised program
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be celebrating the Canberra premiere of Me and My Mates vs The Zombie
Apocalypse later this month (25 July) that he produced alongside Daniel Sanguineti,
who have both received valuable development on their slate of future film and TV
projects. This later project has come through the ScreenACT Low Budget Feature
Pod program.

Other screen practitioners have also received project development during the
reporting period. Clare Young recently received Screen Australia funding from the
Hot Shots program to assist in completing the proof of concept short “The Deep
End”. This film has previously received funding from the ACT Screen Development
Fund, and Monica Penders has advised Clare on the project's Screen Australia
application.

Local writer/director Sotiris Doukounis finished production on his debut feature film
Joe Cinque’s Consolation last month. Sotiris won best short at Toronto and St Kilda
for his critically acclaimed film A Single Body earlier this year, and has received
extensive mentoring from ScreenACT. We’ve provided support during the
development and financing of the project, and have provided assistance wherever
possible. The film is currently in post-­‐production, with a premiere date set for early
2016. also received mentoring guidance during the
production from Monica Penders.

Project development during the January-­‐June period also includes the projects that
are currently funded by the ACT Screen Development Fund for 2014. Grant
recipients have a year to develop a commercially viable project in accordance to the
terms of their application.

(2) Assist external practitioners develop screen projects in the ACT.

Location information and services were handled by Project Manager Victor Willis,
who ensured all local and visiting productions were fully briefed on what requisite
permits are required for their particular shoot. Victor also provided location-­‐
scouting services to a THE CODE production, and helped facilitate access to the
Canberra International Airport for a potential shoot at that location.

(3) Establish and maintain information on ACT Screen Capability, including locations,
cast and crew.

A location directory, alongside directories for both cast and crew, continued to be
maintained on the ScreenACT website. However, following next week’s website
launch, ScreenACT will be able to update and improve the directories database.
Users will be able to create and edit individual profiles that promote their skills and
businesses. Included in the business portal, individuals will be able to submit and
edit funding applications, and keep a complete archive of all development activities
taken through ScreenACT. This heightened capability will greatly reduce
administration man-­‐hours while improving our communication channels with our
constituents.
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(4) Promote the ACT’s interests in national creative industry development initiatives.

ScreenACT was also active in seeking creative industry partnerships to benefit the
development of local screen practitioners. ScreenACT has been successful in
partnering with ‘Griffin Accelerator’ to adapt their accelerator program model for
start-­‐up companies to a film specific program. A presentation to potential investors
will be held in early 2015. This program will be a springboard for local production
teams looking to develop their first feature film, with a strong emphasis on the
business and commercial realities of filmmaking. The program will also provide a
formal structure for private investors from across Australia to channel their interest
into local film projects.

(5) Encourage and support new entrants to the sector.

ScreenACT’s Accelerator POD was designed to welcome screen practitioners from all
levels, and offer them the chance at high-­‐level development to advance their
projects and skill-­‐sets in targeted development processes. All of ScreenACT’s
initiatives similarly embrace all newcomers to engage with ScreenACT and the wider
screen community, and help develop new talent that will push the industry forward
in years to come.

ITEM 3 – PROFESSIONAL DEVELOPMENT

(1) Establish and deliver a professional development program.

ScreenACT completed Phase 1 of the Accelerator POD during the reporting period.
This initiates a larger, long-­‐term sequence of programs that will ultimately produce
market-­‐ready feature film projects that can be financed, produced and post-­‐
produced in the ACT. This program, alongside the Writers Room and the Screen
Industry Trade Delegation, formed ScreenACT’s focus for the Jan-­‐June period. For a
brief overview of the programs see below:

WRITERS’ ROOMWITH SHELLEY BIRSE

The ScreenACT Writers’ Room for 2015 was a program that was developed in
partnership with Playmaker Media, and secured Shelley Birse (writer/creator of The
Code) to facilitate the 3-­‐day workshop. The 7 successful applicants participated in a
high-­‐level concept development program that simulated the writers’ room
experience, providing a hothouse environment to push their TV projects forward
with a heavy emphasis on marketplace potential.

Feedback from the participating writers has been overwhelmingly positive, and the
group has continued to provide support to one in the intervening months. Shelley
was also very complimentary of the group, and has indicated she will like to
continue supporting the writers in whatever way she can. ScreenACT has continued
discussions with Shelley on how to develop a formal framework to structure this
support.

The Writers’ Room also lends itself to being a repeatable model that ScreenACT can
adapt and repurpose for future programs. Discussions on what these programs will
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ITEM 1 – MARKETING AND PROMOTION

(1) Promote ScreenACT as the central point of contact for screen industry activity in
the ACT and Capital Region.

ScreenACT has firmly established itself as the first point of contact for all screen
industry activity in the ACT. During the reporting period ScreenACT provided
ongoing support to visiting TV drama productions The Code Season 2 and Secret City
that included assistance with casting sessions, promoting paid positions within the
productions, arranging attachments and location services.

ScreenACT has also being working in consultation with local government agencies to
improve location filming in the ACT by streamlining processes and strengthening
communication channels between the relevant stakeholders. ScreenACT has
brought on locations consultant to help build a ‘Film Friendly’ business environment
and further work on the local industry’s current and long-­‐term infrastructure needs.

(2) Provide advice on ACT and national programs that support projects in the screen
sector.

ScreenACT plays an important role in updating both the industry, and the larger ACT
screen community, on relevant programs and initiatives that support projects in the
screen sector. The selection of two emerging producers in both the Ones to Watch
and Indigenous Producers Initiative programs is a testament to the hands-­‐on support
ScreenACT offers local filmmakers looking to secure places in national programs that
provide career pathways.

(3) Establish and maintain relationships with industry stakeholders, including
government screen agencies, national cultural institutions and film festivals.

The growth of the ACT screen industry has been the direct result of the strong
relationships ScreenACT has built with industry stakeholders. An example of this
network building was ScreenACT’s recent trip to SPA’s annual ‘Screen Forever’
conference in Melbourne. During the trip CEO Monica Penders was able to persuade
Screen Australia CEO Graeme Mason to meet with the ACT Chief Minister to discuss
the industry’s future potential, and how the ACT can play a bigger role going
forward.

The visit also allowed for in-­‐depth discussions with
that encouraged the producer to consider for the primary

location in his next film. The possibility of the post-­‐production being completed in
the ACT was also examined during these talks. ScreenACT Project Manager also used
the conference to strengthen ties with the leading industry professionals to deliver
future development programs.

ScreenACT has also maintained strong working relationship with the Canberra
International Film Festival (CIFF), partnering on a on a number of events including
ScreenMesh – a networking event that connected industry professionals within the
ACT. CEO Monica Penders also sat on a number of industry panel discussions
throughout the festival that looked at international co-­‐productions and industry
development programs amongst various topics.
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ITEM 3 – PROFESSIONAL DEVELOPMENT

(1) Implement a targeted professional development program.

For a brief overview of the development programs completed during the reporting
period see below:

WEBIPOD WITH MIKE JONES (PHASE 1) – July 2015

WebiPOD (Web Series Development Program) Phase 1 ran in early July, and was a
huge success. Course facilitator Mike Jones (Head of development at Portal
Entertainment) designed an in-­‐depth course program that introduced participants to
new development strategies for working in online media, and how to create episodic
narratives for a Web Series.

AUDIENCE ENGAGEMENT WORKSHOP WITH LAUREL PAPWORTH
(WEBIPOD PHASE 2) – October 2015

ScreenACT hosted a 2-­‐day practical workshop (31 Oct & 1 Nov) with audience
engagement expert Laurel Papworth on how to develop new strategies to engage,
build and retain audiences online. Ten participants joined Laurel Papworth for the
workshop, which focused on specific audience engagement strategies – with a
special emphasis on how to employ social media as an effective analysis and
community-­‐building tool. Overall feedback from the participating group was very
positive. The skills and insights offered by Laurel perfectly complemented the story-­‐
based component provided in WebiPOD Phase 1.

ACCELERATOR POD – PHASES 2-­‐4 (July-­‐October)

Accelerator POD was a 3-­‐month feature film development program that attracted
up-­‐and-­‐coming talent from across Australia. Forty-­‐two participants began the
program in June, with 7 members from VIC, 7 from NSW, and the remaining
contingent from the ACT. Thirty-­‐nine writers completed the 3-­‐month course, with 31
delivering a presentation at the Nation Film and Sound Archive on 4th and 5th
September for the chance to progress to Pre Accelerator and, ultimately,
Accelerator and Canberra Virtual Studios (CVS). The outcomes for all the participants
have been massive, providing them a unique insight into how to develop
commercially viable projects through contact with key market players at the concept
stage.

ACTSIA/ScreenACT also brought the Pre Accelerator group together last year (26
October) to present and meet the equity investors who have put money into Screen
Accelerator. The team at CVS has also recently given feedback to all the writers in
Pre Accelerator, with a number of very strong projects that look likely contenders to
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enter Accelerator over the next year. The first project to enter Accelerator has been
chosen.

DOCOPOD WITH SUSAN MACKINNON

Documentary producer Susan MacKinnon (Paul Kelly – Stories of Me, Life in
Movement, The Oasis) visited Canberra in late August to run ScreenACT’s DocoPOD,
a 2-­‐day intensive course aimed at giving filmmakers the necessary skills to develop
their documentary idea into a solid project with strong market potential. Across the
two-­‐days participants were walked-­‐through everything from how to develop an
idea, how to pitch your project to commissioning editors, and how and where to
apply for funding.

Documentary filmmaker Steve Westh (Desert War) also attended the workshop, and
added significant insight into the craft of writing and directing documentary films.
During DocoPOD participants also had the opportunity to share their documentary
ideas with Susan and Steve, and receive expert feedback.

ACTIVITY HIGHLIGHTS

• Accelerator POD Phase 2-­‐4 | July-­‐September | 42 Participants
• Pre Accelerator | October-­‐January | 9 Participants
• WebiPOD with Mike Jones | 3-­‐5 July | 19 Participants
• DocoPOD | 29-­‐30 August | 11 Participants

Audience Engagement Workshop | 31 Oct -­‐ 1 Nov | 10 Participants
• ScreenMesh – Networking Event | November | 50 Participants
• Script Reading & Assessment Service | Ongoing| 2 participants
• ScreenACT Internship Program | Ongoing | 1 participant
• ScreenACT Work Experience Program | Ongoing | 2 participants
• ScreenACT Trivia Night | December | 60 participants
• ACT Screen Arts Fund | December | 9 Grant Recipients

(2) Facilitate attachments/mentorships for ACT practitioners in local productions that
are supported by government screen production funding.

Outline attachments for Secret City and Code 2*

ScreenACT has facilitated 7 attachments during the reporting period with
productions that received funding from the ACT Government:

Secret City – Matchbox Pictures

• – Producer Attachment
• -­‐ Production Runner Attachment
• -­‐ Costume Department Attachment=

The Code* (Season 2) – Playmaker Media

• – Costume Department Attachment
• – Production Runner Attachment
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