Freedom of Information Publication Coversheet

The following information is provided pursuant to section 28 of the Freedom of Information
Act 2016.

FOI Reference: CMTEDDFOI 2022-052

Information to be published Status
1. Access application Published
2. Decision notice Published
3. Documents and schedule Published
4. Additional information identified No
5. Fees Waived
6. Processing time (in working days) 26
7. Decision made by Ombudsman N/A
8. Additional information identified by Ombudsman N/A
9. Decision made by ACAT N/A
10. Additional information identified by ACAT N/A




From:

To: CMTEDD FOI

Cc:

Subject: 2022-052 FOI Request | Black Betty Productions & Wine Island Canberra
Date: Thursday, 24 February 2022 10:04:37 AM

Good Morning,
RE: FOI REQUEST — BLACK BETTY PRODUCTIONS & WINE ISLAND CANBERRA

| write to request under the Freedom of Information Act 2016 a copy of any documents held by
the Directorate relating to “BLACK BETTY PRODUCTIONS PTY LTD” and/or “Wine Island

Canberra” between 1% of January 2020 until 31° of December 2021. Including but not
limited to:

e ACT Events Fund applications received by the Directorate

e ACT Events Fund grant decisions made by the Directorate

e Event approvals made

e Event notifications made

e Any emails relating to the staging of Wine Island Canberra event in 2021

Should you require any further information or clarification about my request, please contact my

office on_

Kind regards,




ACT

Government

Chief Minister, Treasury and
Economic Development

Our ref: CMTEDDFOI 2022-052

FREEDOM OF INFORMATION REQUEST

| refer to your application under section 30 of the Freedom of Information Act 2016 (the
Act), received by the Chief Minister, Treasury and Economic Development Directorate
(CMTEDD) on 24 February 2022, in which you sought access to:

Copy of any documents held by the Directorate relating to “BLACK BETTY
PRODUCTIONS PTY LTD” and/or “Wine Island Canberra” between 1st of January
2020 until 31st of December 2021.

Authority

As an appointed Information Officerunder section 18 of the Act, | am authorised to make
a decision on access or amendment to governmentinformation in the possession or
control of CMTEDD.

Timeframes

In accordance with section 40 of the Act, CMTEDD was required to provide a decision on
your access application by 25 March 2022 however, following an extension of time and
third-party consultation, the due date is now 17 May 2022.

Decision on access

Searches were completed for relevant documents and 20 documents were identified that
fall within the scope of your request.

| have included as Attachment A to this decision the schedule of relevant documents. This
provides a description of each document that falls within the scope of your requestand
the access decision for each document.

| have decided to grant access in full to eight documents. | have decided to grant partial
access to twelve documents as | consider them to contain information that would, on
balance, be contrary to the public interestto disclose under the test setout in section 17
of the Act.

Chief Minister, Treasury and Economic Development
GPO Box 158 Canberra ACT 2601 | phone: 6207 7754 | www.act.gov.au



Third-party consultation

In determining this access request, | identified that some of the information may
reasonably be expectedto be of concern of a third party. In accordance with section 38 of
the Act, | have undertaken third-party consultation. | have considered the contentions
raised by the third party in making this decision.

In accordance with section 54(2) of the Act a statement of reasons outlining my decision
is below.

Statement of Reasons
In reaching my access decisions, | have takenthe following into account:

e theAct,
e the content of the documents that fall within the scope of your request,
e the Human Rights Act 2004.

Exemption claimed

My reasons for deciding not to grant full access to the identified documents are as
follows:

Information that would, on balance, be contrary to the public interest to disclose under
the test setout in section 17 of the Act

Public Interest

The Act has a presumption in favour of disclosure. As a decision maker | am required to
decide where, on balance, public interest lies. As part of this process, | must consider
factors favouring disclosure and non-disclosure.

In Hogan v Hinch (2011) 243 CLR 506, [31] French CJ stated that when ‘usedin a statute,
the term [public interest] derives its content from “the subject matter and the scope and
purpose” of the enactment in which it appears’. Section 17(1) of the Act sets out the test,
to be applied to determine whetherdisclosure of information would be contrary to the
public interest. These factors are found in subsection 17(2) and Schedule 2 of the Act.

Taking into consideration the information contained in the documents found to be within
the scope of your request, | have identified that the following public interestfactors are
relevant to determine if release of the information contained within the documentsis
within the ‘public interest’.

Factors favouring disclosure in the public interest under Schedule 2.1:

(a) disclosure of the information could reasonably be expected to do any of the following:

(i) promote open discussion of public affairs and enhance the government’s
accountability.

Disclosure of documents related to Black Betty Productions Pty Ltd may help to promote
discussion of government business and enhance the government’s accountability and
continued commitment to open and transparent government however, | find this to not
be a strong case and give this factor lesser weight.



The FOI Act has an express pro-disclosure bias which reflects the importance of public
access to governmentinformation for the proper working of a representative democracy.
This concept is promoted through the objects of the FOI Act, and | consider that giving
access to the information sought would support this intention of the FOI Act.

Factors favouring nondisclosure in the public interest under Schedule 2.2:

(a) disclosure of the information could reasonably be expected to do any of the following:

(i) prejudice the protection of an individual’s right to privacy or any other right under
the Human Rights Act 2004

(xi) prejudice trade secrets, business affairs or research of an agency or person

Information found in the documents identified includes material supplied to the ACT
governmenton a ‘Commercial in Confidence’ basis. Commercial in Confidence
information allows businessesto share their proprietary intellectual property (IP) in a safe
way that will not allow it to be distributed to a competitor, giving a potential competitor
an unfair advantage in dealings with the ACT Government. A consulted third party
expressed extreme concern that the applicant may be a competitor that is attempting to
steal this IP.

To publish the details of a business’s IP without their consent, could reasonably be
expectedto decrease the numberof approaches to the ACT Government by private
enterprises seeking to engage with the ACT Governmentin the form of a staged event
potentially rendering the Territory without a valuable source of enriching public events.

Publishing IP that has not been made public by the owner of that IP could significantly
undermine the accountability of the Governmentwhile exposinginformation that private
enterprises may consider a trade secret.

| have also considered the impact of disclosing information which relates to business
affairs. In the case of Re Mangan and The Treasury [2005] AATA 898 the term ‘business
affairs’ was interpreted as meaning ‘the totality of the money-making affairs of an
organisation or undertaking as distinct from its private or internal affairs’. Schedule 2
section 2.2(a)(xi) allows for governmentinformation to be withheld from release if
disclosure of the information could reasonably be expectedto prejudice the trade
secrets, business affairs or research of an agency or person. To release the financial
dealings of a business entity in the course of them providing a service to the ACT
Governmentor eventto the ACT public at large could reasonably prejudice their business
affairs and give a competitor an unfair advantage in future dealings.

Access to documents

Pursuant to section 38(6) of the Act, | am required to deferaccess to all the identified
documents as an affected third party has objectedto disclosure. This third party may
apply for review of my release decision within 20 working days after my decision is


http://www.austlii.edu.au/cgi-bin/viewdoc/au/cases/cth/AATA/2005/898.html

published in CMTEDD disclosure log, or a longer period allowed by the Ombudsman. | will
write to you to advise whenaccess is no longer deferred.

Charges

Pursuant to Freedom of Information (Fees) Determination 2017 (No 2) processing charges
are applicable for this requestbecause the total number of pagesto be released to you
exceedsthe charging threshold of 50 pages. However, the charges have been waived in
accordance with section 107 (2)(e) of the Act.

Online publishing— Disclosure Log

Undersection 28 of the Act, CMTEDD maintains an online record of access applications
called a disclosure log. Your original access application, my decision and documents
releasedto you in response to your access application will be published on the CMTEDD
disclosure log 3 days afterthe date of my decision. Your personal contact details will not
be published.

You may view CMTEDD disclosure log at https://www.cmtedd.act.gov.au/functions/foi.

Ombudsman Review

My decision on your access request is a reviewable decision as identified in Schedule 3 of
the Act. You have the right to seek Ombudsman review of this outcome under section 73
of the Act within 20 working days from the day that my decision is published in CMTEDD

disclosure log, or a longer period allowed by the Ombudsman.

We recommend using this form Applying for an Ombudsman Review to ensure you

provide all of the required information. Alternatively, you may write to the Ombudsman
at:

The ACT Ombudsman
GPO Box 442
CANBERRA ACT 2601

Via email: actfoi@ombudsman.gov.au

ACT Civil and Administrative Tribunal (ACAT) Review

Undersection 84 of the Act, if a decision is made under section 82(1) on an Ombudsman
review, you may apply to the ACAT for review of the Ombudsman decision. Further
information may be obtained from the ACAT at:

ACT Civil and Administrative Tribunal
Level 4, 1 Moore St

GPO Box 370

Canberra City ACT 2601

Telephone: (02) 6207 1740
http://www.acat.act.gov.au/



https://www.cmtedd.act.gov.au/functions/foi/disclosure-log
https://www.ombudsman.act.gov.au/__data/assets/pdf_file/0026/79190/Apply-for-Ombudsman-review.pdf
mailto:actfoi@ombudsman.gov.au
http://www.acat.act.gov.au/

Should you have any queries in relation to your request please contact me by telephone
on 6207 7754 or email CMTEDDFOI@act.gov.au.

Yours sincerely,

90y vk

Katharine Stuart
Information Officer
Chief Minister, Treasury and Economic Development Directorate

17 May 2022


mailto:CMTEDDFOI@act.gov.au

ACT

Government

Chief Minister, Treasury and FRE E DO M 0 F IN FO RMATIO N
Economic Development REQU EST SCH EDULE

WHAT ARE THE PARAMETERS OF THE REQUEST Reference NO.

Documents held by the Directorate relating to “BLACK BETTY PRODUCTIONS PTY LTD” and/or “Wine Island Canberra” between 1st of January 2020 until CMTEDDFOI2022-052
31st of December 2021.

Ref No Page number | Description Date Status Reason for Exemption Online Release Status

1 1-68 Event Marketing Strategy 14 Oct 2020 Partial release Sch 2 52.2 (a)(ii) Yes

Sch 252.2 (a)(xi)
2 69-89 Application - Funding 19 Oct 2020 Partial release Sch 2 s52.2 (a)(ii) Yes
3 90-99 Ministerial Brief 16 Nov 2020 Partial release Sch 252.2 (a)(ii) Yes
Out of Scope
4 100-101 Email 4Jan 2021 Partial release Sch 2 52.2 (a)(ii) Yes
5 102-109 Email/attachment 22 Jan 2021 Partial release Sch 2 52.2 (a)(ii) Yes
Sch 252.2 (a)(xi)

6 110-127 Deed of Grant 1Apr 2021 Partial release Sch 2 52.2 (a)(ii) Yes

7 128-131 Email 15 Apr 2021 Full release N/A Yes

8 132-156 Email/attachment 19 Apr 2021 Partial release Sch 252.2 (a)(ii) Yes

Sch 252.2 (a)(xi)

9 157 Email 23 Aug 2021 Partial release Sch 2 52.2 (a)(ii) Yes
10 158-162 Email 27 Apr 2021 Full release N/A Yes
11 163-164 Email/attachment 3 May 2021 Partial release Sch 2 52.2 (a)(ii) Yes
12 165-167 Email 4 May 2021 Full release N/A Yes
13 168 Email 4 May 2021 Full release N/A Yes
14 169-171 Email 4 May 2021 Full release N/A Yes




15 172-194 Email/attachment 11 May 2021 Partial release Sch 2 52.2 (a)(ii) Yes
16 195-197 Email 11 May 2021 Full release N/A Yes
17 198-200 Email/attachment 14 May 2021 Full release N/A Yes
18 201-202 Email 26 Jun 2021 Partial release Sch 2 52.2 (a)(ii) Yes
19 203-206 Email/attachment 20 Dec 2021 Partial release Sch 252.2 (a)(ii) Yes
20 207 Email 20 Dec 2021 Full release N/A Yes

TotalNo

of Docs
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MILESTONE CREATIVE

AUSTRALIA

Conversion (ticket buyers) promoting GA, VIP and private event areas along with tourism info.

Current 2021 ticket holders

We will upload ticket purchasers information to Facebook/Instagram
Ads Manager. This allows us to exclude this audience from receiving
awareness, consideration or conversion sales advertisements.

Past ticket holders database

We will segment the Rose Garden Sydney event ticket holder
audience and serve them content that addresses their past
attendance with a special VIP offer, creating a sense of brand loyalty.
Segmenting these audiences allows us to increase spend to them,
ensuring advertisements reach all audience members at a high
frequency rate.

Clicked "Buy Tickets Now” button or abandoned cart

With the installation of a Google Tag Manager pixel code across all
webpagdes on the Rose Garden website and the specific landing
pages for the Canberra event, we will be able 1o re-target these
audiences with aggressive sales messaging and a strong
call-to-action to purchase tickets. Segmenting these audiences allows
us to allocate larger budgets to them, ensuring advertisements reach
all audience members at a high frequency rate.

Clicked and viewed the landing page of a specific event

We will remarket off specific landing pages including ticket inclusions
or general event landing pages with specific ads and a strong
call-to-action to buy tickets. Carousel ads are particularly effective in
gaining multiple ticket purchases, as we can re-market content

Postal PO Box 204, Leichhardt NSW 2040 | Studip 3, 90 Canal Boad, Lilvisio NEW 2040

Phone 02 9518 3758 | Emall info@milestonecrestive.comau | Website www.milestonecreative.comsu











































MILESTONE CREATIVE

AUSTRHRHALIA

12 August 2021 Second release reminder to Canberra database / 8 weeks to go

o [he best of.. hard core fans must see

o What to wear (focus on pink and white, fashion and fun)
17 August 2021 Third release to Canberra database

o Plan your trip / transport options and accommaodation options
2 September 2021 Third release reminder to Canberra database

14 September 2021

Final release to Canberra database
o Get ready (build excitement, final seats)

24 September 2021 2 weeks to go / pre-purchase to save

o How to get a-round Canberra (localised information)
5 October 2021 Rosé Garden Is on this weekend.

o Tickets are available to purchase on the day, subject o availability
12 October 2021 Post event survey / “Subscribe and wine*

o Image gallery / tag yourself

o The best of...

> More reflections, testimonials
o Throwbacks

24






















MILESTONE CREATIVE

AUSTRALIA

Role for Channel.

Phase Audience Facebook/ | Google Google YouTube eDM Socials
Instagram @ Search Display
Awareness Primary & Secondary audiences (Interest based) | x X X X X
Lookalike X X X
Non-branded keywords % X
Consideration Website visitors X X X X
Subscriber database X X
Social media followers X X X
Video viewers X X
Facebook event - “Interested” RSVPs X X
Conversion Clicked “Buy Tickets Now" button on website X % X X
Visited the Rosé Garden ticketing website X X X X

Fostal PO Box 204, Leichharet NSW 2040 | Studio 3, 90 Ganal Boad, Lilvislo NSW 2040
Phone 02 9518 3758 | Email infe@milestonecraative.comau | Webslts www.milsstonecrsative.comsu
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Slip into something pink and white and come smell the rosés at the Rosé Garden party on Saturday 9
October 2021 in the Senate Rose Garden, Old Parliament House, Canberra.

Celebrating the final weekend of Floriade, garden-dwellers will be immersed in a sea of roses as they
sip on an impressive line up of rosés, frosés and prosés from Australia and abroad, along with local beer
& cider, cocktails and pink gin, to name a few tasty drops.

Also on the menu is a selection of premium food from local Canberra restaurants including cheese
platters, freshly shucked oysters, picnic hampers, burgers, etc to match the premium wine on offer.

The ultimate garden party is made complete with lawn games and masterclasses including wine
education, Paint & Sip, Pottery & Plonk, Flower Crowns along with a soundtrack to match.

Tickets start from just $69, including entry, 3 tastings, a Rosé Garden tumbler to take home. Guests can
upgrade to the exclusive VIP Garden Club, or relax and recline in a private Rosé Garden Bed, complete

with host, limited to six groups of 10 guests.

The seed has been planted.. grab your buds and come join us we celebrate spring, roses and rosé.

“I

s naening
L)

i)
|

|




VENUE: Senate Rose Garden, OPH - Canberra
DATES & TIMES: SATURDAY 9 OCTOBER - 10.00am - 2.00pm and 3.00pm - 7.00pm
CAPACITY: 2,500 pax per session = 5,000 pax

TICKETING:
$69 - General Admission (GA) tickets - includes entrance, Rosé Garden tumbler and 3x 30m| wine tastings

$189 - VIP Garden Club - includes VIP fastrack entrance, access to VIP Garden Club including premium Rosé
Bar, Rosé Carden tumbler, a 150ml glass of rosé sparkling, 5 x 30ml| wine tastings, and a food hamper.

$229 - Private Garden Beds for up to 10 pax per area - includes entrance, Rosé Garden tumbler, access to VIP
Garden Club & bar, your own private area which features hosts, premium cheese/charcuterie and seafood
offering, one premium hamper per person, two bottles of rosé sparkling premium and one bottle of
premium rose per garden bed.

BARS / ACTIVATIONS

These will be a mix of the Promoter’'s rosé bars along with minimal sponsored activations & wineries. An
example below, to name a few:

e Australian rosés

e Canberra regional bar

e Euro Rose Bar - Spanish, Italian
e French Riviera activation - rosés
e Natural rosés

e Bubbles Bar featuring sparkling rosés, moscatos and other
e Frosé / Brosé / Prosé

e Cocktails

e Capital Brewing Beer

e Canberra Cider

e Canberra Gin

e Other activations

MASTERCLASSES
e Wine Selectors wine education with a focus on Canberra region rosés
e Paint & Sip (Canberra based artists)
e Pottery & Plonk (Canberra based artists)
e Flower crown (Canberra based florist)

FOOD
6 Canberra food stalls onsite for 2500 pax per session include:
e Qyster bar
e Cheese bar
e Burger bar
e Seafood bar including prawn and crab rolls, calamari, french fries etc
e One other hot food option
e Hamper collection (pre-ordered online or bought onsite) - these are also available for VIP and VIP Garden
Bed guests as part of their ticket)



TARGET AUDIENCE

Demographics are as follows. This is a guide to whom we will target:

e 70% Female / 30% Male
A-B Socio Economic - $80,000+
Customers within this demographic represent a professional demographic

Locals - we will target Canberra locals within a 50km radius

Tourists - Drives market (leisure traveller)

Geographic Targeting - 10km: targeted direct mail campaigns / 50km locals /100km day trippers / 280km overnight /
multi day stay travllers

NSW residents - specific focus on Sydney and surrounds and Wine Island database/social media

Primary Target - 30 Year old Female / outdoors / adventure lovers / food and wine lovers / experience lovers

Partnerships will be sought with Smoothfm/NOVA for competitions and giveaways

Push through lifestyle channels including Urban List, Broadsheet, Time Out, Concrete Playground and local Canberra
media

Build a social following with strong imagery and experience videos, pushed through organic and paid Facebook and

Instanram campnainnsg

Theming

Using the natural elements and surroundings already present on-site, we will add a play on the garden and rose theme
including:

Rose archway entrances

Pink and white lanterns

Garden gnomes

Rose themed bars

Pink and white blankets

Pink and white umbrellas

Entertainment
DJ - upbeat-garden-vibe with a lot of room to dance!

Masterclasses

Complimentary educational wine tasting classes, Paint & Sip along with Pottery and Plonk masterclasses will be
available.

Garden Games
To add to the relaxed and fun nature of the event, we will supply a range of games for guests to enjoy.

Venue Dress

Patrons are encouraged to dress in pink and white for the event. This will bring the site to life and be a highly
instagrammable event with fantastic marketing assets going into Year 2.






EVENT PROMOTER

Black Betty Productions Pty Ltd
Black Betty are the producers of Wine Island. Now in its 6th year, the event takes place over
three days on Sydney Harbour to 5000 PAX. Wine Island won best new event in its Inaugural year
from Concrete Playground and Best Festival in 2016 by The Plus Ones and The Socialites. Kristen
Francis, the founder and director, has 14 years experience producing food and wine events including
major music festivals including Legs 11 music festival in The Domain.

Contact; kristen@wineisland.com.au / 0425 223 792

WE LOOK FORWARD TO SEEING YOU
FOR A DROP IN THE GARDEN
IN OCTOBER 2021!






Crowd Management

All queues will be managed by Security and COVID Safe Marshalls at
entrance/exit, bars, stalls, toilets and generally keeping an eye on crowd
behaviour and distance

All masterclasses will be seated theatre style, allowing for 1.5m spacing
between groups attending classes

Wider aisles will be provided and signage with 1.5m distance placed in front of
all exhibitor, bars with ingress and egress separated from these areas

Regular PA announcements will remind guests of social distancing, hygiene

and safety

COVID Safe Marshalls

Will be present at the event to monitor and manage crowd behaviour with
relation to physical distancing and good operating practices. They will work
alongside Security to enforce crowd management and distancing plans.

Food and beverage

Food will be available onsite and packaged in individual hampers and/or
boxes

Each patron supplied with their own Rose Garden wine tumbler to use
throughout the day and take home with them

Stallholders/bar operators do not touch patrons’ glasses. The ticketholder will
place the glass on the bar for the staff to pour without touching the
ticketholders glass.

Exhibitors, Suppliers, Contractors, Staff & Crew

All staff and crew will undergo COVID customer service training prior to the
event

All exhibitors and suppliers will be sent COVID rules one week before bump-
in. They will be required to sign a declaration that they have read, understood
and will comply with all plans.

Exhibitors and suppliers must send Rosé Garden a full list of stall contractors
and staff prior to attending which can be lodged with the Department of
Health if required/requested

All will be given a Festival Currency RFID card when entering

A Rose Garden staff member to be situated at the exhibitor loading entry to
hand out Festival Currency RFID card and scan on entrance so that all
individuals are registered

All exhibitors to be managed through one entry point

They will always observe physical distancing

Any staff who are feeling unwell will not come into work



* We will allow 2 staff per 3m x 3m marquee for exhibitors, bar staff and BOH
* Food operators will wear gloves and masks at all times when handling food

and beverages
Sanitiser & hygiene

* Sanitiser will be readily available at event at all major touchpoints including
event entry/exit, bars, tables, toilets, masterclasses and activations.

* Sanitiser on all tables placed around site

* We will enforce the wearing of masks depending on current restrictions

* Extra staff will be employed to clean the site including greater detail to high
traffic touchpoints including toilets, bars and table surfaces

Registration and ticketing

* Rose Garden uses the service of Festival Currency.

* Festival Currency provide RFID wristbands to all stallholders and ticketholders.
The wristbands RFID allow ticketholders to load up money onto their
wristbands prior to the event and onsite via ATM machines so they can spend
without touch. Stallholders simply scan their wristbands with every purchase
or tasting. These wristbands register every attendee including staff and
exhibitors.

* Staff signin and out daily via Festival Currency RFID system.



WHAT WE REQUIRE FROM OUR GUESTS:

Do not attend if you're feeling unwell, have been in close contact with a COVID
case, or have recently visited overseas or a hotspot. Get in touch at
hello@rosegarden.com.au and we’ll arrange a refund.

When queueing please ensure that you adhere to social distancing rules by keeping
1.5m from other guests at all times.

Due to Government restrictions, dancing is not currently allowed. Please adhere to
the rules and as soon as things change, we will happily accommodate and open the
dancefloor.

ALL guests must register and activate their wristbands prior to arrival at the event. A
link will be sent to the Ticket Purchaser approx. two weeks prior to the event. Be
prepared to provide your contact details for contact tracing purposes. You'll need to
do this to gain access to your wristband which will be handed out at the event gate
upon arrival.

Please wash your hands and use sanitiser regularly. We have numerous sanitiser
stations placed around the site.

Always observe physical distancing. Minimise physical contact such as hugging,
shaking hands and kissing.

At the end of the event when leaving, please take your time to ensure social
distancing rules are still adhered to.




































































































































Cheers

Kristen

Kristen Francis

Director

Black Betty Productions Pty Ltd
ABN 31 603 135 182

PO Box 945

Potts Point NSW 1335

[































































siGNED AS A peep on L FYP “‘

SIGNED for

ja fhe presencg of:

nature of witness

Print name

SIGNED for and on behalf of

BLACK BETTY PRODUCTIONS PTY
LTD & MILESTONE CREATIVE
AUSTRALIA PTY LTD T/A PALATE
PRODUCTIONS

ABN 84641379813 in the presence of:

Signature of witness

SATR AT e

and on behalf of the )
AUSTRALIAN CAPITAL TERRITORY )

Print name

..............

) Sigﬂasu'n; v nouipiciae ol authorised

officer®
*delete whicheveris not applicable (see note below)

................................

Print name and position

ST TRANesS DapEsn ol

Signature of second authorised officer®
“see note below

Alana Hay, Managing Dircctor, Mileslone Crealive Australia Pry Ltd

Print name and position

Must be dated on the date the last party signs the Deed or, if signed coanterparts of the Deed arc

Must be signed i accordance with the Recipient’s constitution, which may or may not require the

Print name
Nofe:
Date:
exchonged, lhe date of exchange, Also date the cover page.
Individual: Must be signed by the individual Recipient and withessed.
Incorporated Association:
common seal to be sffixed. As o minimum, 2 anthonsed officers must sign.
Company:

Must be signed in accordance with section 127 of the Corporations Aet 2001 (Cwlith), for example,

by 2 dircotors or o director and o secretary.  Common seal may be affixed if required under the

Recipient's constitulion.

Australian Capital Tercitory and Black Belty Productions Pty Lid & Milestone Creative Ausiralia PTY LTD

Deed of Granl: ACTEF210001800

Page |7 of I8
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(€) Black Betty Productions Pty Ltd
In commercial confidence
This document is subject to change
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WISH YOU WERE HERE!
ASPEN ISLAND, CANBERRA








































































PARTIES: AUSTRALIAN CAPITAL TERRITORY, the body politic
established by section 7 of the Australian Capital Territory (Self-
Government) Act 1988 (Cwlth) (Territory) represented by Events
ACT of the Chief Minister, Treasury and Economic Development
Directorate.

Black Betty Productions Pty Ltd.
ABN: 31 603 135 182 of

(Recipient).

BACKGROUND

The Territory has agreed to make and the Recipient has agreed to accept the Grant for
the purpose of the Funded Activity on the terms and conditions of this Deed.

IT IS AGREED by the parties as follows.

1.  Interpretation

141 Definitions

The following definitions apply in this Deed, unless the context otherwise

requires.

ABN

Contact Officer

Funded Activity

Grant

Grant Material

Grant Period

GST

has the same meaning as in the A New Tax System
(Australian Business Number) Act 1999 (Cwlth).

means, in relation to each party, the representatives
whose names and contact details are specified in
Item 1 Schedule 1. or as notified in writing from time
to time by one party to the other.

means the activity described in Schedule 2.

means the amount specified in Item 3 Schedule 1 and
any interest accruing on that amount after it has been
paid to the Recipient,

means all material created, written or otherwise
brought into existence as part of, or for the purpose of
carrying out the Funded Activity including all reports
(whether in draft or final form), documents, equipment,
information and data stored by any means.

means the period specified in Item 2 Schedule 1, and
if extended, the initial period and the extended period.

has the same meaning as it has in the GST Act.

Australian Capital Territory and Black Belty Productions Pty Ltd. Page 1 of 18

Deed of Grant: ACTEF210001800
















































SIGNED AS ADEEDON ........... I‘ .........

SIGNED for

in the presence of’
Ry

Print name

SIGNED for and on behalf of
Black Betty Productions Pty Ltd
ABN 31 603 135 182 in the presence of:

Signature of witness

and on bchalf of the )
AUSTRALIAN CAPITAL TERRITORY )

Pesc ’(;\%C\H

B

Print name

|

) Signamre o1 Kecipient or authorised

officer*
*delete whichever is not applicable (see note below)

keste~ Fexuaus
LY 4oy Sy TS T

Print name and position

....................

A1 o W 5= ST N
Frptpame: = ===00900 g P o TR ki enpiBdunas
Signature of second authorised officer*
*see note below
Print name and position
1S ST "
\ HEedhurest
IR RN
Note: 7
Date: Must be dated on the datc the last party signs the Deed or, if signed counterparts of the Deed are
exchanged, the date of exchange. Also date the cover page.
Individual- Must be signed by the individual Recipient and witnessed.

Incorporated Association:

Must be signed in accordance with the Recipient’s constitution, which may or may not require the

common seal (o be affixed. As a minimum, 2 authorised officers must sign.

Company:

Must be signed in accordance with section 127 of the Corporations Act 2000 (Cwlith), (or example,

by 2 directors or a director end a seeretary. Common seal may be affixed if required under the

Recipient’s constitution.

Australian Capital Territory ind Black Betty Productions Pty Lid.
Deed of Grant: ACTEF210001800
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SIGNED AS A DEED ON

SIGNED for and on behalf of the
AUSTRALIAN CAPITAL TERRITORY

in the presence of:

Print name

SIGNED by or for and on behalf of
Black Betty Productions Pty Ltd
ABN: 31603 135 182 in the presence of

Print name

Print name Print name and position
Signature of second authorised officer
Print name and position
Note:
Date: Must be dated on the date the last party signs the Deed or. if signed counterparts of the Deed are
exchanged. the date of exchange. Also date the cover page.
Incorporated Association: Must be signed in accordance with the Recipient’s constitution. which may or may not require the

common seal to be affixed. As a minimum. 2 anthorised officers must sign.
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