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To: CMTEDD FOI
Subject: RE: FOI SCOPE CLARIFICATION CMTEDDFOI 2023-322
Date: Tuesday, 12 September 2023 3:52:02 PM

Hi Katherine,
 
That’s correct.
 
Thank you,

 

From: CMTEDD FOI <CMTEDDFOI@act.gov.au> 
Sent: Tuesday, 12 September 2023 3:49 PM
To: 
Subject: FOI SCOPE CLARIFICATION CMTEDDFOI 2023-322
 

OFFICIAL
 
Hi 
 
Thank you for your time just now clarifying the scope of this request.
 
Can you please confirm the scope of this access application is now:
 
The economic impact of the arts in the ACT as found in the Creative Industries Research program
(a program jointly funded by University of Canberra and the ACT Government).

 

 

 

 



 
Happy to answer any questions,
 
Katharine
 
Katharine Stuart (she/her) | Senior Director, Information Management
 
Phone: 02 6207 4497 | katharine.stuart@act.gov.au
Workforce and Information Services| Chief Minister, Treasury and Economic Development Directorate
ACT Government
220 London Circuit, Canberra City | GPO Box 158 Canberra ACT 2601 | www.act.gov.au
 





The information identified as relevant to your application is listed in the schedule 
enclosed at Attachment A. This provides a description of the document that falls within 
the scope of your request and the access decision for that document. 

A copy of the document is enclosed at Attachment B. 

Statement of Reasons  
In accordance with section 54(2) of the Act a statement of reasons outlining my decision 
is below.  

In reaching my access decision, I have taken the following into account: 
 the Act 
 the information that falls within the scope of your request. 

Taking into consideration the information contained in the document found to be within 
the scope of your request, I have identified that the following public interest factors are 
relevant to determine if release of the information contained within these documents is 
within the ‘public interest’. 

Schedule 2:  

Factors favouring disclosure (Section 2.1(a)) 

 (i) promote open discussion of public affairs and enhance the government’s 
accountability. 

 (ii) contribute to positive and informed debate on important issues or matters of 
public interest. 

 (xvi) contribute to innovation and the facilitation of research. 

Having considered the factors identified as relevant in this matter, I consider that 
disclosure of this information could reasonably be expected to contribute to positive and 
informed debate regarding the ACT creative sector and potential competitive advantages 
of the creative sector. In addition, release of this information could reasonably be 
expected to promote discussion about the benefits of the creative industries to the region 
including the industries’ direct economic value to the Territory. 

Further, release of this information could reasonably be expected to inform the ACT 
community about current analysis of the creative industries in the Territory.   

I am satisfied that these factors favouring disclosure carry some weight. However, these 
factors are to be balanced against the factors favouring nondisclosure. 

Factors favouring nondisclosure (Section 2.2(a))  

 There are no factors favouring nondisclosure. 

Charges 
Processing charges are not applicable for this request because the number of pages 
released to you is below the charging threshold of 50. 

Online publishing – Disclosure Log 
Under section 28 of the Act, CMTEDD maintains an online record of access applications 
called a disclosure log. 



Your original access application and my decision will be published on the CMTEDD 
disclosure log. Your personal contact details will not be published. 

https://www.cmtedd.act.gov.au/functions/foi/disclosure-log-2023 

Ombudsman Review 
My decision on your access request is a reviewable decision as identified in Schedule 3 of 
the Act. You have the right to seek Ombudsman review of this outcome under section 73 
of the Act within 20 working days from the day that my decision is provided to you, or a 
longer period allowed by the Ombudsman.   
 

We recommend using this form Applying for an Ombudsman Review to ensure you 
provide all of the required information.  Alternatively, you may write to the Ombudsman:  
 

The ACT Ombudsman 
GPO Box 442 
CANBERRA ACT 2601 

Via email: actfoi@ombudsman.gov.au  

ACT Civil and Administrative Tribunal (ACAT) Review 
Under section 84 of the Act, if a decision is made under section 82(1) on an Ombudsman 
review, you may apply to the ACAT for review of the Ombudsman decision. Further 
information may be obtained from the ACAT:  

ACT Civil and Administrative Tribunal 
GPO Box 370 
Canberra City ACT 2601  

Telephone: (02) 6207 1740  
http://www.acat.act.gov.au/ 

Should you have any queries in relation to your request please contact me by telephone 
on 6207 7754 or email CMTEDDFOI@act.gov.au.  

Yours sincerely, 

 
Emma Hotham 
Information Officer 
Chief Minister, Treasury and Economic Development Directorate 
 
19 October 2023 
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The contribution of each domain in the Creative Framework 
to GSP, except for festivals and public events,29 is outlined in 
Figure 2. This includes the contribution of embedded creatives 
to each domain. Had data on festivals and public events 
been included in the creative and cultural activity satellite 
accounts that inform our framework, the overall contribution 
would necessarily be higher. This absence of data on festivals 
and public events in the ACT is a limitation of our research 
framework, and one which we will seek to rectify as part of the 
next environmental scan of the ACT creative industries. 

GROWTH IN DESIGN
Design is by far the largest contributor to the ACT creative 
economy at 59% ($1.7 billion) in 2019–20 (Figure 2) and has 
experienced an increase from 50% in 2016–17. However, most 
of this contribution and growth is attributable to a single ABS 
classification, “computer system design and related services” 
(computer system design services). 

This ABS classification, which is included in national and 
international creative and cultural activity models because it 
operates at the intersection of technology, innovation, creativity 
and intellectual property, is worth flagging for two reasons.30 

Computer system design services alone contributed 55% of the 
entire creative economy’s GSP to the ACT economy. There 
was also significant growth in contribution by computer system 
design services to total ACT GSP in the four-year period from 
2016–17 (2.8% or $971 million) of total GSP to 2019–20 (4.1% or 
$1.6 billion).31 

If we remove computer system design services from the ACT 
creative industries, then the remainder of the ACT design 
industries contribute only around $140 million to GSP and fall 

from first to fourth largest contributor to the ACT creative 
economy. Any pursuit of UNESCO City of Design status 
should take the significant variations in this data into account 
when telling the design story of the ACT. 

SMALL GROWTH IN VISUAL ARTS AND CRAFTS 
AND IN PERFORMANCE
One finding of note is the small growth in contribution to 
GSP in visual arts and crafts and performance in the four-year 
period from 2016-17 to 2019-20. Despite lockdowns, the visual 
arts and crafts grew from approximately 2% ($44 million) to 
3% ($94.8 million) contribution to GSP; and performance 
from approximately 0.5% ($10.2 million) to 1% ($24.5 million) 
of GSP (Figure 2). While there may be many reasons for this 
small growth, it does reflect the growth in the number of active 
creative businesses in these industries.

NEUTRAL GROWTH IN DIGITAL MEDIA AND 
MEDIA PRODUCTION AND IN COMMUNICATION 
AND CREATIVE SERVICES
Digital media and media production remains the second largest 
contributor to GSP in the ACT creative economy at 15% 
($444.7 million), with only a 1.27% decline in contribution since 
2016–17. The fourth largest contributor to GSP, communication 
and creative services, also maintained its 7% contribution 
between 2016–17 and 2019–20 (Figure 2).

STRONG CONTRIBUTION FROM CULTURAL AND 
NATURAL HERITAGE BUT DIP IN GROWTH
Cultural and natural heritage remains the third most important 
contributor to GSP in the ACT creative economy, although 
there was a decline in real terms between 2016–17 to 2019–20 
from 14% ($313 million) to 11% ($306 million) (Figure 2). 
Cultural and natural heritage makes a comparatively higher 
percentage of contribution to GSP in the ACT (0.8%) than the 
average contribution of cultural and natural heritage in all states 
and territories (0.2%)32 and is a unique strength of the ACT 
creative economy. 

SIGNIFICANT DECLINE IN WRITING AND 
PUBLISHING
Writing and publishing experienced a significant downturn 
in the four-year period, falling in real terms from 8.6% ($191 
million) to 3% ($80 million) of contribution to GSP (Figure 
2). Most of this downturn occurred in the traditional printing 
and publishing industries – a trend which is not unique to the 
ACT and reflects both increased global competition and the 
profound challenges these industries face as they migrate to 
digital platforms and content.33

Figure 3: Contribution of the creative industries to GSP by State, 2019–20
Source: ABS 2019/20 Input/Output data and 2021 Census
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Figure 8: place of work for people in creative occupations by ACT district
Source: ABS 2021 Census

MOST ACT CREATIVES WORK IN THE INNER 
NORTH AND SOUTH
Most ACT creatives work in the inner city, mirroring the 
pattern for creatives worldwide. The following map (Figure 
8) outlines the place of work for the ACT creative workforce 
in 2021. Over 60% of creatives identify their place of work in 
the two inner city regions on either side of the Lake, with 35% 
in the inner north and 26% in the inner south. Belconnen (9%) 
and Tuggeranong (8%) are the next largest creative centres, 
with Woden (6%) and then Gungahlin and Canberra East (5% 
each) respectively. 

There are many reasons for the significant proportion 
of creatives in north and south Canberra, including the 
clustering of local and national arts and cultural institutions 
in these districts, as well as the location of many government 
departments connected with the creative industries including, 
by way of example, artsACT, the Federal Office for the Arts, 
and the City Renewal Authority. 



        

MORE CREATIVES LIVE IN THE NORTH THAN THE 
SOUTH
In 2021, 58% of ACT creatives lived in Canberra’s north – with 
the Belconnen district marginally more popular (21%) than 
the inner north (19%) and Gungahlin (18%). This was followed 
by Tuggeranong (15%) and then the inner south (8%). Some 
creatives in this study reported being priced out of the inner 
north and inner south for home ownership and for rentals 
moving to outer districts away from the inner-city centres 
of creative activity. Creatives who live in Canberra’s outer 
southern districts speak of the challenges of isolation from the 
cluster of creative activity and infrastructure in the inner north 
and inner south.

This distribution of creatives in the ACT reflects broader 
national and international trends: the late 20th century 
experience of creatives living in clusters in inner cities has 
been changing, with creatives increasingly moving to suburban 
or peri-urban places of residence. One effect of this has been 
a new dynamism emerging outside the traditional inner-city 
environment.42 Future analyses of the place of work and usual 
residence for ACT creatives can provide insights into the 
impact of this movement by creatives to the outer districts.  

“Nearly all the Canberra studio spaces are 
northside: even M16 is inner southside. 
There’s nothing in Tuggeranong. There’s 
a few things in Queanbeyan, I think, but 

there’s nothing… everything is sort of North-
ish. That’s really hard for people who live 

southside. There’s nothing affordable, there’s 
nothing cheap that you can rent.”

Images: M16 Arts Space. Photo by Anna Mayberry. 
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Figure 9: usual residence for 
people in creative occupations 
by ACT district, 2021
Source: ABS 2021 Census

THERE ARE SIGNIFICANT DIFFERENCES IN 
LEVELS OF PART-TIME WORK IN THE CREATIVE 
WORKFORCE
While the figures of the ACT creative workforce are nation-
leading, the employment patterns of ACT creatives revealed 
through both the ABS data and our industry survey show clear 
and significant differences between those who work in arts 
industries and arts occupations, and those who work in other 
creative industries and occupations. 

Figure 10 below uses the latest 2021 ABS Census data to show 
the proportion of people in the ACT working part-time in 
different occupations in different industries. This is a complex 
graph and can be understood as follows:

Occupations 
Arts occupations: those occupations in the arts as defined in this study

Other creative occupations (exc. arts): those occupations 
not including the arts that constitute the rest of the creative 
workforce as defined in this study

All occupations: all occupations in the ACT

Industries
Arts industries: those industries in the arts as defined in this study

Other creative industries: those industries not in the arts that 
constitute the rest of the creative industries as defined in this study

All industries: all industries in the ACT
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AN ACT PORTFOLIO CAREER MAY CONTAIN ANY MIX OF THE 

FOLLOWING: 

A core creative practice or practices (paid and unpaid)
Creatives have a core or set of core creative practices. This 
work may occur:

•	 In the same industry, such as an actor performing at a theatre

•	 In another creative industry, such as an actor performing as a 
roving performer at a Festival

•	 In a non-creative industry, such as an actor working as a clown 
doctor in a hospital, or teaching drama at an ACT college

Complementary creative work
Complementary skills associated with the creative practice, or 
a secondary or tertiary creative practice are used to generate 
work. This work may occur:

•	 In their primary creative industry, such as a novelist employed 
as a researcher by an historian writing a fictional history 

•	 In another creative industry, such as a novelist running story-
telling workshops for a marketing communication firm 

•	 In a non-creative industry, such as a novelist editing a report 
for the ACT Government

Other non-creative work
Creatives also work in other non-creative occupations as part 
of their portfolio, such as a policy officer in the ACT or federal 
public service, or as a high school maths teacher. 

ACT CREATIVES HAVE PORTFOLIO CAREERS FOR A RANGE OF 

REASONS. 

There is not enough creative work available
Some ACT creatives want to work full-time on their creative 
practice, but there aren’t enough opportunities available to 
achieve this. These creatives adopt a portfolio career model 
out of necessity because it enables them to work on their 
creative practice whenever opportunities arise. 

I have other sources of financial security
Some ACT creatives have some form of alternative financial 
security that enables them to pursue a portfolio career with 
potentially irregular work and unstable or precarious income. 
This security generally stems either from a partner or family 
member with full-time employment and/or sufficient income 
to supplement their more precarious income stream, or from a 
significant inheritance such as a house. 

They provide a pathway to reaching my career goal  
Some ACT creatives use the portfolio career model to reach a 
career goal. They select opportunities that help them achieve 

this work goal when opportunities arise. Work across multiple 
targeted projects helps creatives build a niche role and develop 
a unique combination of skills and gain intellectual capital from 
different industries.

They are flexible
Some ACT creatives choose a portfolio career because of the 
embedded flexibility that this work model provides. Examples 
of this need for flexibility might include family or carer 
responsibilities, or study or health issues, with the portfolio 
career providing the capacity to cordon off time to pursue their 
creative practice or other life interests and obligations. Some 
pursue a portfolio career because they only want to work on 
their creative practice part-time and develop a career with a 
mix of work that enables this part-time creative engagement. 

They are the right career for me
Some ACT creatives actively pursue a portfolio career 
because it meets their professional and personal needs. They 
enjoy project-driven work, or the diversity of employment 
opportunities that a portfolio career provides, or they find a 
portfolio career more liberating and satisfying when compared 
with other forms of possible employment in the ACT. 

ESTABLISHED PORTFOLIO CAREERS OFTEN INVOLVE MORE 

‘WORK-OF-CHOICE’ THAN EMERGING PORTFOLIO CAREERS

Another attribute of ACT portfolio careers is that the creative 
portfolio mix is likely to change over the course of creative 
working life. Portfolio careers for emerging creatives are more 
likely to involve work that is not part of their core creative 
practice, and/or is work in non-creative occupations or 
industries. This balance can change for established creatives 
who have a professional identity and history of creative 
outputs, and productive professional relationships, and are 
more likely to have a portfolio career with work of their 
choosing, including more of their creative practice. 

MANY ACT CREATIVES HAVE PROJECT-DRIVEN 
CAREERS
A second key work model identified in this study is project-
driven careers. Creatives in the industry survey make it clear 
that many ACT small creative businesses (or, in a small number 
of cases, medium businesses) across many creative industries 
– including those in design, cultural and natural heritage, 
festivals and public events, digital media and media production 
and communication and creative services – are project-based.  
While some businesses may have long-term clients who 
provide a steady income stream or streams, this tends to be 
supplemented with short- to mid-term project work. 





        

Image: Strathnairn Arts Gallery and Cafe. Photo by Anna Mayberry.
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Arts professionals and some other creatives also report a 
high proportion of unpaid work relative to other industries. 
Such unpaid activities may include rehearsals, grant writing 
and business administration, as well as volunteer or pro bono 
community work. Again, this negatively impacts on the 
perceived economic value of their creative practice and can 
lead to an acceptance among creatives that remuneration may 
not or should not be received for contracted work.54 This data 
came through strongly in the industry interviews, focus groups 
and surveys for arts professionals.

I remember once someone from XXX 
wanted to make this promo and I 
told him the pay rates, and they were 
astonished. He said, ‘It’s expensive, isn’t 
it?’ I said, ‘Hang on a minute. If you 
have a consultant coming in to help you 
with PR or marketing, what’s the daily 
rate, I can tell you what the daily rate 
for that is. It’s 900 bucks a day. And 
that’s probably what you’re paying. 
And you’re jumping up and down about 
$350, for someone to come in and do 
8 hours working on a film, you throw 
your arms up’.

This is quite distinct from other creatives – particularly 
established creatives – who work in communication and creative 
services, design, digital media and media production, cultural 
and natural heritage and the more commercial side of writing 
and publishing. These creatives either did not raise income as a 
challenge and/or were satisfied with their income and felt that 
their work provided them with adequate financial security. 

LOWER INCOMES IMPACT CAPACITY TO PRODUCE CREATIVE 

OUTPUTS

As we discuss in more detail in the ACT creative ecosystem, 
for a proportion of ACT creatives who make creative works 
– including arts professionals and some creatives in design, 
film and games – income insecurity hinders the production of 
creative outputs. This is in part because these creatives dedicate 
significant time to securing income streams that enable the 
production of creative outputs, generally with very low rates of 
return for time spent. The flow-on effect of low incomes is that 
creatives cannot afford to secure or sustain a working space, or 
purchase the materials and equipment they need.

I saw artists really struggling with 
that balance to earn enough money to 
pay for their studio, but then still have 
enough time to make the work that they 
want to make. 

Image: Ainslie Arts Centre. Photo by Anna Mayberry. 
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THE ACT WAS A STRONG AND GROWING 
CULTURAL TOURISM MARKET BEFORE COVID-19
Domestic and international tourism is also a key market for many 
ACT creative industries. The ACT experienced year-on-year 
growth in both domestic59 and international60 tourism in the 
nine-year period from 2011 to 2019. Between 2014 and 2018 
the ACT saw a 24% increase in daytime trips, and the largest 
increase in overnight stopovers in this same period (34%) for any 
state or territory in Australia.61 

A key competitive advantage for the ACT is its cultural tourism. 
In 2018, 12% of domestic daytime stopovers and nearly a third of 
overnight stopovers included an arts activity, which was double 
and more than double the national average respectively.62 

For international tourism, over two-thirds of the 243,000 tourists 
visiting the ACT in 2017 were international arts tourists.63 
International cultural tourists to Australia are most attracted to 
museums and galleries, but are increasingly attending festivals, 
fairs and cultural events as well, with a 61% increase in such 
tourism between 2013 and 2017.64 International arts tourists 
are also increasingly engaging with Aboriginal and Torres 
Strait Islander arts, with a 41% increase in this type of tourism 
between 2013 and 2017.65 This growth in what the UN World 
Tourism Organisation calls ‘intangible heritage’, including crafts, 
gastronomy, festivals, music and oral traditions and contemporary 
culture, is now boosting traditional cultural tourism in tangible 
heritage – national and world heritage sites, monuments, historic 
places and buildings, cultural routes – worldwide.66  

Although the ACT experienced nearly a decade of tourism 
growth, the COVID-19 period from 2020-22 hit ACT domestic 
and international tourism hard, with greater declines in visitor 
numbers, stay and spend than the Australian average.67 For the 
year to June 2022, the ACT experienced the largest drop in trips 
(35%) and in spend (34%) in the nation.68 

Considering the pre-COVID strength of the ACT’s domestic 
and international cultural tourism, and growing market interest 
in cultural tourism worldwide, there is an opportunity to leverage 
the ACT creative industries – including Aboriginal and Torres 
Strait Islander arts and culture, the arts, festivals and public 
events, cultural and natural heritage, and design and architecture 
– to assist in market recovery.

We know that a vibrant creative sector attracts tourists to 
heritage sites, festivals, museums, galleries and theatres, while 
the location’s broader cultural ambience and creative industries 
in turn benefit from tourism through increased consumption 
of creative goods and services. We also know that strategic 
promotion of local cultural tourism leads to higher levels of 
growth in tourism.69 Indeed, strategic investment in the creative 
industries can significantly boost tourism revenue and provide 

strong return on investment. Victoria, for example, saw an 88% 
increase in cultural tourism – worth $2 billion in 2019 - as part 
of their creative policy approach, Creative State: 2016- 2020.70   
Support and promotion of local arts and cultural experience 
is recognised by the ACT Tourism Strategy 2023-2030 as one 
strategy for growing the ACT visitor economy by contributing 
to the promotion of Canberra’s strengths and celebrating its 
distinctive character.71 

Architectural tourism is a clear opportunity for the ACT, 
given its world-class collection of modernist architecture. 
This important niche market appeals not only to people who 
work within related industries, but to visitors more generally as 
architecture enables visitors to better understand, and immerse 
themselves, in the unique built environment of the ACT.72  

Another potential tourism market for the ACT is the emergent 
field of creative tourism. Creative tourism “offers visitors the 
opportunity to develop their creative potential through active 
participation in courses and learning experiences, which are 
characteristic of the holiday destination where they are taken”.73   
This type of tourism could further grow the ACT’s strength in 
arts education, generate spill-over effects for suppliers of local 
creative equipment and materials, and reinforce our identity as a 
knowledge city and an Arts Capital.

The ACT’s proximity to regional centres with unique cultural 
and natural heritage offerings (such as the coast, the snow, 
and inland NSW), as well as the convenience of travel within 
and between these regions, provides another opportunity to 
strengthen the ACT’s cultural tourism proposition. Prior to 
COVID-19, regional arts daytrips and overnight arts stopovers 
from 2014 increased at a higher rate than metropolitan arts 
daytrips.74 Between 2014 and 2018, arts day trips to regional 
areas increased by 22%, while arts day trips to metropolitan areas 
only increased by 7% over that same period.75 

The ACT could achieve growth in regional cultural tourism in 
partnership with regional arts development organisations, like 
South East Arts, Southern Tablelands Arts and Arts Out West, 
as well as regional tourism agencies.

ACT CREATIVE PERSPECTIVES ON AUDIENCES 
AND MARKETS
ACT creative feedback on audiences and markets is mixed 
and complex, reflecting the differing levels of work and income 
streams within the creative industries discussed above. What 
is overarchingly clear is that for those industries where there is 
greater supply than demand (and thus lower incomes and more 
part-time work, as with visual arts, performance and writing), 
both the local and external markets are experienced as limited.  
There is demand for the diversification and stimulation of local 
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markets and for external market development to support and 
grow these industries. For other creative industries where there 
is higher demand, creatives would like to expand into external 
markets to diversify their practice and be more competitive in 
other states and territories. 

EXPERIENCE OF LOCAL AUDIENCES AND MARKETS IS MIXED

A proportion of creatives in the ACT experience the local 
market as beneficial. Some creatives in the arts, design and in 
cultural and natural heritage, for example, benefit from the high 
levels of creative attendance and participation by the ACT 
community.  Other creative freelancers and small businesses 
who work with government clientele benefit from the proximity 
to government and have ample income streams and work 
opportunities. At the same time, the small scale of the ACT 
and the limited opportunities that result from this scale are 
experienced as a constraint on local market share and future 
growth. These conflicting experiences are reflected in the 
survey results.

THE SMALL SCALE OF THE ACT MARKET IS A CONSTRAINT

Many creatives who do not have regular government or other 
industry work point to the problems of market scale in the ACT. 
The smaller population in the ACT not only negatively affects 
the size, but also the diversity of local audiences and markets. 
Creatives whose practice is more niche or experimental, for 
example, can experience little to no market appetite for their 
goods or services in the ACT. 

OUR INDUSTRY HUBS ARE IN LARGER CITIES

This small local market scale is compounded by the fact that 
key infrastructure across some creative industry supply chains is 
amassed in the larger cities of Sydney and Melbourne. 

Isolation from these industry hubs is a barrier to entry for ACT 
creative businesses and limits growth of interstate market 
share. Some creatives believe this barrier is exacerbated by the 
perception that the ACT creative industries are more insular 
and provincial and therefore not competitive. Creatives with 
small businesses in design, cultural heritage and communication 
and creative services experience challenges when competing 
with equivalent firms from Sydney and Melbourne for project-
based work outside of the ACT. 

These barriers are currently most keenly felt by the ACT 
writing and publishing industry. The significant decline in local 
writing and publishing businesses since 2016, coupled with the 
distance from the larger publishing houses and writers’ festivals 
that provide access to markets, is experienced as the most 
significant challenge of working as an ACT writer.

WE NEED ACCESS TO NATIONAL AND INTERNATIONAL MARKETS

To address the negative impacts of scale and distance, many 
ACT creatives from across the creative industries want greater 
access to national and international markets. ACT creative 
sole traders and small businesses may struggle to gain access 
to markets outside their region  because of the prohibitive 
costs of marketing and promotion, or of attending national and 
international festivals and trade fairs. 

To stay in Canberra in a sustainable 
way, creatives need access to external 
markets and audiences so they can 
feasibly live here and bring in income 
streams from elsewhere. 

OF CREATIVES IN OUR SURVEY 
IDENTIFIED AUDIENCES AND 
MARKETS AS A BENEFIT OF 
WORKING IN THE ACT

OF CREATIVES IN OUR INDUSTRY 
SURVEY IDENTIFIED LIMITED 
OPPORTUNITIES IN THE ACT AS 
A PROFESSIONAL CHALLENGE

IDENTIFIED AUDIENCES AND 
MARKETS AS A CHALLENGE OF 
WORKING AS A CREATIVE IN 
THE ACT

OF WRITING AND PUBLISHING 
CREATIVES IN OUR INDUSTRY 
SURVEY FOUND ISOLATION 
FROM THE INDUSTRIES AND 
MARKETS IN LARGER CITIES 
THEIR MAIN CHALLENGE

‘LIMITED OPPORTUNITIES’ 
RANKED NUMBER 1 OF ALL CHALLENGES 
FOR ACT CREATIVES

18%

36%

14%
34%

1






